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that might affect followers9 perceptions of their leaders9 authenticity 3

3 3

<to true=



and the alignment of one9s actions with their true self, manifested through 

However, leadership9s complex nature, characterized by power dynamics, 

George9s



authenticity aligning closely with George9s dimensions.

research program to refine AL9s definition (Avolio & Gardner, 2005; Gardner et 

Kerni9s 

<[W]e define authentic leadership as a pattern of leader behaviour that draws upon 

development.=.

which is the process of continuously assessing one9s strengths and 

leader9s

is the act of expressing one9s true thoughts and feelings to others; and (4) 



Meindl9s

idea that followers9 perceptions

Černe



defined by leader9s self

leader9s actions and behaviours.

a leader9s enactment style. They noted that how leaders present themselves 3

3

determines followers9 perceptions of their authenticity. This connects to the 

foundational ideas of Stanislavski (1996), who focused on <physical action= as a 

to explore how followers9 perceptions of their leaders align with leaders9 self

Followers9 perceptions of leadership are influenced by individual and group 

To understand the relationship between a leader9s authentic behaviour and 

follower9s



3

3

shape workplace interactions, potentially affecting not only leaders9 behaviours 

ambition (Schmid et al., 2021). However, the narcissistic leader9s need for 



such as the leader9s narcissism level, organizational culture, and followers9 

leader9s

finding inspiration in their confidence, while others could find the leader9s self

for others9 well





appreciate a Machiavellian leader9s strategic ability, considering their actions to 

to adjust their methods to align with followers9 traits. Successful leaders tailor 





distance (Hofstede, 1980; Janićijević, 2019; Lok & 

between leader and follower DTT influences followers9 perceptions of leader 

followers9

positively associated with followers9 perceptions of leader authenticity.

associated with followers9 perceptions of leader authenticity.

positively associated with followers9 perceptions of leader authenticity.





followers9 leaders9

followers9



Despite failing to meet the 200 responses threshold, Ghana9s inclusion remained crucial due to its distinctive 



2019) (e.g. <I9m the life of the party= vs <I don´t talk a lot=);



<I English=,

leader9s

(4 items; e.g., <My leader solicits 

others=),



<My leader clearly states what he/she means=), 

items; e.g., <My leader shows consistency between his/her beliefs and actions=), 

and balanced processing (3 items; e.g., <My leader ask for ideas that challenge 

his/her core beliefs=). Participants rated the behavioural statements about their 

The Cronbach9s alpha values for the four subscales were between 

(e.g., <I tend to want others to 

me=), <I way=), 

(e.g., <I tend to be callous or insensitive=). Each item is rated on 

Cronbach9s

leader9s personality on the same traits. This time, the Cronbach9s alphas for the 



participants9

Prolific9s

Hofstede9s

Hofstede9s PDI is a rigorously validated measure that is frequently 

the validity of our study9s interpretations regarding the relationship between 

Five Personality Traits were assessed using Goldberg9s (1990) scale, 



Follower9s and leader9s 

Follower9s 

leader. By taking age into consideration, we9ll be able to determine how 

means, standard deviations, Cronbach9s alphas and intercorrelations of the 

leader9s



followers9



followers9 DTT; (l), leaders9

Cronbach’s





followers9 

perceptions of a leader9s authenticity were affected by the congruence of leader 

β = 0.0621, p < 0.01

β

β = 0.0816, p < 0.001



slightly altered when leaders and followers9 DTT were not 

leaders9





distance dimension9s role as moderator of the preceding 

analysis9s

β = 0.0009, p < 0.05







disparity in the field9s literature and the importance of incorporating insights 



3

follower9s own values and behaviours. This finding align with the similarity

attraction paradigm that was introduced in this dissertation9s literature review. 



it9s not necessarily a dominant factor in this context. However, it9s still worth 

distance9s function as a moderator of the previously 





The study9s outcomes highlight the potential benefits of integrating cultural 

reliance on followers9 self



surprisingly enhance perceptions of a leader9s authenticity. Notably, when not 
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