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Introduction: 

Dear Participant,

thank you for participating in this research project for my Master’s thesis at Católica Lisbon 

School of Business & Economics. In this survey, you will read a short description of a brand 

and one of its products. Afterward, you will be asked to answer several questions about your 

perceptions and evaluations.

There are no right or wrong answers. Please read the information carefully and answer the 

questions based on your personal opinion. Your participation is anonymous, and all responses 

will be used for academic purposes only. The survey takes approximately 5 minutes to 

complete.

Filter:

Do you currently live in Germany?

O Yes

O No 

Assignment to one of the four conditions:

Condition 1:

Please imagine the following brand and product:

Linden is a consumer electronics brand that offers smartphones designed for everyday use. 

The brand focuses on reliable performance, modern technology, and practical features such as 

long battery life and high-quality cameras. Linden aims to provide smartphones that combine 

advanced technology with practical functionality for long-term use.



Condition 2:

Please imagine the following brand and product:

Linden is a fragrance brand that offers perfumes designed to express personality and create a 

unique emotional experience. The brand focuses on carefully crafted scents that allow 

individuals to express who they are and feel confident in how they present themselves. Linden 

aims to create fragrances that evoke emotions, enhance personal identity, and leave a lasting 

impression in everyday life.

Condition 3:

Please imagine the following brand and product:

Linden is a consumer goods brand that offers toothpaste for daily oral care. The brand focuses 

on functional benefits such as protecting teeth, maintaining fresh breath, and supporting 

everyday dental hygiene. Linden aims to provide uncomplicated and reliable products for 

everyday routines.

Condition 4:

Please imagine the following brand and product:

Linden is a snack brand that offers chocolate bars designed for small moments of joy. The 

brand focuses on taste, indulgence, and creating enjoyable treats for everyday life in different 

flavors. Linden aims to provide indulgent chocolate snacks for on the go that add a little 

pleasure to regular everyday moments.



Please indicate your agreement with the following statements regarding the product described 

above.

Please indicate your agreement with the following statements regarding the product described 

above.



Based on the brand and product presented, please indicate your agreement with the following 

statements.



Now imagine that the brand Linden recently published the following public statement:



After reading the brand’s statement, please indicate your agreement with the following 

statements.

Please indicate your agreement with the following statements.



How would you describe your political orientation?

Please indicate your agreement with the following statements.



Demographics:

Please indicate your gender.

Please indicate your highest level of education.

Bachelor’s degree

Master’s degree



Please indicate your occupation.


