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Resumo

Esta dissertacdo apresenta uma avaliagdo da Match Group, lider global em aplicagdes de
online dating, com referéncia a 31 de dezembro de 2024. A empresa, cotada na NASDAQ,
detém um portefdlio de plataformas/aplicacdes como Tinder, Match.com, Hinge e OkCupid e

opera em mais de 40 paises.

O estudo inicia-se com a revisdo da literatura, seguindo uma analise da industria, da empresa,
da concorréncia ¢ do enquadramento econdémico. Sdo também avaliadas as estratégias, a
eficiéncia operacional e a capacidade de inovagdo da Match Group, num mundo em que o

digital estd em “primeiro lugar” e as interacdes humanas se estdo a adaptar.

A metodologia principal utilizada na avaliagcdo ¢ o modelo de Fluxos de Caixa Descontados
(DCF), complementado por analise de empresas compardveis € uma analise de sensibilidade

para testar a robustez dos resultados.

A avaliag@o resultou num prego-alvo de $23,15 por agdo, indicando um potencial negativo de
41,30% face ao preco de mercado em 31 de dezembro de 2024. A dissertacao conclui com
uma recomendacdo académica de investimento, comparacdo com um relatorio de
investimento sobre a mesma empresa e reforca a aplicacdo de modelos financeiros a uma

industria em constante evolugao.

Titulo da dissertagdo: Avaliacdo da Match Group: Uma perspectiva de investigagao sobre o
valor da empresa

Autor: Miguel Rebocho

Palavras chave: Match Group; Avaliagdo de Empresas; Induastria do Online-Dating; Fluxos de

Caixa Descontados; Andlise estratégica
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Abstract

This dissertation presents a valuation of Match Group, a global leader in online dating
applications, as of December 31, 2024. The company, listed on NASDAQ, owns a portfolio
of platforms/apps such as Tinder, Match.com, Hinge, and OkCupid, operating in more than

40 countries.

The study begins with a literature review, followed by an analysis of the industry, the
company, its competitors, and the broader economic environment. It also assesses Match
Group’s strategies, operational efficiency, and capacity for innovation in a world where

digital comes first and human interactions are adapting.

The primary valuation methodology applied is the Discounted Cash Flow (DCF) model,
complemented by a peer benchmarking analysis and a sensitivity analysis to test the

robustness of the results.

The valuation resulted in a target share price of $23.15, reflecting a negative potential of
41.30% compared to the market price as of December 31, 2024. The dissertation concludes
with an academic investment recommendation, a comparison with an investment report on
the same company, and reinforces the application of financial models to a constantly evolving

industry.

Thesis Title: Valuation of Match Group: An Equity Research Perspective
Author: Miguel Rebocho

Keywords: Match Group; Equity Valuation; Online Dating Market; Discounted Cash Flow;
Strategic Analysis
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1.Introduction

The valuation of technology companies, particularly fast-growing digital platforms like Match
Group, has become increasingly relevant. As a global leader in online dating with brands like
Tinder, Hinge, and OkCupid, Match Group leverages technology, data, and subscription-based
models to drive user engagement and revenue. Its strong market position and innovative

approach make it a compelling case for valuation analysis.

The online dating industry has expanded rapidly, fueled by smartphone adoption, internet
accessibility, and shifting social norms. Match Group has capitalized on these trends through

Al-driven matchmaking and freemium models, resulting in solid revenues and high margins.

However, valuing Match Group presents challenges, including intense competition, regulatory
concerns, and sensitivity to macroeconomic factors such as inflation and interest rates. While
traditional methods like DCF and relative valuation are applied, adjustments may be

necessary to reflect the dynamics of digital platform businesses.
This thesis aims to assess Match Group’s intrinsic value through a combination of literature

review and empirical analysis, offering insights for investors, analysts, and policymakers

focused on technology and corporate finance.

2.Literature Review

2.1.Valuation and its Concepts

This chapter is dedicated to the analysis of various business valuation methodologies.

Each methodology has its advantages and disadvantages, and in this chapter, I aim to clarify

which methodology is ideal and selected for my thesis.

Business valuation is the process of determining the value of an asset and its ability to

generate positive cash flows over time. It’s used to justify investment or divestment decisions.

13
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This theory is based on the premise that it is possible to reasonably calculate the value of an

asset.

Valuation is not only important for merger and acquisitions processes but more than that to
assess the economic value creation (Fernandez 2007) and destruction in an organization or

business unit.

Damodaran (2012) explains there are “3 main methods of evaluating a company”, in general

terms and I will explain it in more details further:

1. Discounted cashflow valuation,
2. Relative Valuation and
3. Contingent claim valuation (or real options).

Fernandez (2023) agrees and adds there are, in fact, 6 main valuation methods: Balance sheet,

Income statement, mixed (goodwill), Cash Flow Discounting, Value Creation and Options.

Despite the previous methods he concludes that only valuation groups based on cash flow
discounting are conceptually correct, because it assesses the organization as a financial asset -

a cash flow generator.

Fernandez (2023) is clear when states “Value and Price are two totally different things. Price
is the value agreed between one Seller and one Buyer so despite all the theories involved,
ultimately, the value of an asset will always be the price the market is willing to pay for it”.

And for this reason, markets are considered efficient.

2.2.Discounted Cash Flow Valuation Models

As presented before, this method considers the growth and risk of the company cash.
According to Damodaran (2006) people buy assets expecting the cash generation it can bring
in the future, discounted back at a rate that reflects the riskiness of these cash flows.

The stable and high generating cash companies will always have a higher valuation compared

to a low and volatile cash company. This assumption is based on the relationship between a

14
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company's investment returns, its risk profile, and the impact on cash generation for both the

firm and its investors:

EICKH) N EICE) N E(CE) s E(CE,)

Value of asset =— . > 3 ’
(1+7r) 1+7)° (1+7) (1+#)"

where
E(CF,) = Expected cash flow in period t
r = Discount rate reflecting riskiness of estimated cash flows

n = Life of asset

Damodaran, A. (2006) and Fernandez, P. (2023) state different kinds of assets have different
types of cash flows and they need to be submitted to a discount rate in order to adjust its value

based on his riskiness.

The Discounted Cash Flow valuation method is grounded in the belief that every asset
possesses an intrinsic value. By applying a DCF model, we strive to approximate this intrinsic
value for a specific asset. However, obtaining complete information to precisely assess an
asset's true intrinsic value is unattainable, and thus, we cannot definitively confirm whether

our valuation aligns with the actual intrinsic value.

Theoretically, a business comprises a collection of assets that generate cash flows. Therefore,
if we can estimate the expected cash flows from each asset, apply an appropriate discount
rate, and aggregate them, we can determine the business's value. Nonetheless, since a business
is a going concern, we must also account for future investments that the entity has yet to

undertake.

This methodology can take different forms depending on the approach used, particularly when

distinguishing between Equity Valuation and Firm Valuation.

Equity Valuation focuses on the value of ownership in a company, while Firm Valuation

assesses the total business value, including both debt and equity.

15
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Although both rely on discounting expected cash flows, the choice of approach determines the
type of cash flow considered — either Free Cash Flow to Equity (FCFE) or Free Cash Flow
to Firm (FCFF).

2.2.1.Firm Valuation Models

To assess the value of an entire business, including both existing assets and potential growth
opportunities, we use enterprise valuation. This approach involves calculating the FCFF,

which represents cash flows before debt payments but after reinvestment needs.

The appropriate discount rate for this method is the cost of capital, which reflects the

combined cost of all funding sources, including both debt and equity.

Alternatively, equity valuation focuses on determining the value of the shareholders’
ownership stake in the business. In this case, the relevant cash flow is FCFE, which accounts
for cash flows after debt payments and reinvestment needs. The discount rate used is the cost

of equity, as it only considers equity financing.

2.2.1.1.FCFF

Often referred to simply as FCF (Fernandez 2023), represents the cash generated from a
company’s core operations, excluding financial obligations such as debt payments or interest
expenses. This perspective, known as FCFF, provides a measure of the company’s overall
cash-generating capability, independent of its financing decisions.
When FCF is calculated as the total cash available to be distributed among all claim holders
— both equity and debt holders — it accounts only for the necessary reinvestments required
to sustain the company’s growth.
Damodaran approach for FCFF calculation is the following formula:

FCFF = EBIT(1 - Tax rate) — (Capital expenditures — Depreciation)

— Change 1n noncash working capital

16
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Essentially, the cash available to both stockholders and debtholders is the remaining operating
income after taxes, adjusted for non-cash expenses, while excluding any direct financial debt

payments.

2.2.1.2. Terminal Value

In the last chapter we mention the different approaches on a DCF valuation. It's assumed that
if a company keeps the reinvestment income rate high the company will thrive in growth for
future years, but now we should understand until when it will generate cash. Even considering

a firm has an infinite life the high growth phase won’t lead forever.

In the Asset value formula, the terminal value is the last cash in-flow calculation - the
perpetuity value - essentially the accumulated cash an asset can generate in its “endless”

lifetime discounted at its risk rate and adjusted to the growth rate.

The better calculate the terminal value, we will use the perpetuity formula when the growth of

a given company is steady (Levin e Olsson, 2000):

FCF,, FCF x(1+g)

Terminal Value, =
¥ — Ostable I — Qsrable

Where:

r 1s the discount rate, and g is the perpetual growth rate.

Damodaran in his book defends there are two events that will make sense for a firm to

evaluate its terminal value. They are:

° The going concern approach - The firm will generate cash in the future or;

° The liquidation approach - The firm is sold and we need to calculate its value.

For going concern approach we can calculate the future cash flow of a company based on its

growth rate - but the real question, as stated in the first paragraph is:

When does the high growth phase end and we start considering the stable growth phase?

17
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Terminal value can only be estimated for a company in its stable growth phase — where its
growth rate declines to a level equal to or near the economic growth rate of the market in
which it operates. The timing of this transition depends on multiple factors, such as

competitive advantages, firm size within its sector, and its current growth rate.

The alternative approach assumes that the company will be liquidated in the future, and its
business value is assessed based on expected future cash flows. In both cases, to simplify cash

flow estimation, we consider the firm's terminal value.

A significant portion of a company’s valuation comes from its terminal value. As Damodaran
(2012) stated, “terminal value has a substantial impact on valuation since a stock has an
indefinite lifespan, and future cash flows must be discounted accordingly, depending on the
company’s growth phase”. For stable growth companies, we generally expect growth rates to

align with global economic growth, typically around 2-3%.

The majority of a stock’s value in an investment context is not realized through dividend
payouts during its lifetime but rather at the point of sale. Consequently, the higher the

projected growth rate, the greater the terminal value and, ultimately, the company’s valuation.

Fernandez, P. (2017) states 8 common errors in calculating the terminal value of a company -
such as considering inappropriate arithmetic averages in growth rates other than using
geometric averages growth rates, or calculating the terminal value in the wrong year. The
other 6 errors are:

- Inconsistency in the Cash Flow Basis Used for the Perpetuity Calculation

- Mismatch in the Capital Structure Applied to the WACC

- Use of Improper or Conceptually Flawed Formulas

- Incorrect Application of the Terminal Value Formula

- Confusion Between the Growth Rate of Cash Flows and the Reinvestment Rate

- Assumption of an Unsustainable Perpetual Growth Rate

18
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Based on the previous information the Asset value formula will be:

Val Firm = an CF; N Terminal Value,
alue of a lrm_t_1(1+k]t AT on

Where:
CF, is the company's cash flow produced in period i,
Terminal Value, is the company’s terminal value in the year n and

k is the adequate discount rate considering the cash flow's risk.

2.2.1.3.Kd

The cost of debt (Kp) represents the return required by lenders for providing financing to a
company.

The discount rate accounts for the risk associated with a business's value — higher-risk
businesses will have a correspondingly higher discount rate. To better understand the discount
rate, we can analyze it from two perspectives.

The first is the likelihood of a firm failing to meet its interest or principal payments,
commonly referred to as default risk. In finance, this is known as the Kp and we will consider
the market value of the company’s debt to have the most realistic look at its impact on the
firm value calculation.

The market value of debt (MVD) is a key component of a company's valuation, reflecting the
present value of its outstanding obligations. However, determining MVD requires
understanding the firm's default risk, which is closely tied to Kb. In turn, Kb is influenced by
the Interest Coverage Ratio (ICR), making ICR a critical factor in assessing a company’s debt

risk and valuation.

c P
MVD =}, A1 K) T ar )

Where:
« (' = Coupon payment (Interest expense = Debt amount x Coupon rate)
= K ;= Current cost of debt (before tax)
= F'=Face value of debt (Principal repayment)
= = Time period for each cash flow

= 1 = Total maturity period of debt
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The calculation of Kd on a market value approach is:

K, = Risk-Free Rate + Credit Spread (based on ICR)

The ICR measures a company's ability to cover its interest payments and is calculated as:

B EBIT
~ Interest Expense

ICR

Where:
+ EBIT = Earnings Before Interest and Taxes

* Interest Expense = Total interest payments on outstanding debt

A higher ICR signals lower credit risk, suggesting the company is in a strong position to meet
its debt obligations. This translates to a lower Kb as lenders perceive reduced risk and require
a lower return. Conversely, a lower ICR indicates higher financial risk, leading to an increased
cost of debt as investors demand greater compensation for the heightened likelihood of
default.

Credit rating agencies like Moody’s and S&P incorporate ICR as a key factor when assigning
a company’s credit rating. A lower ICR is typically associated with lower credit ratings and
higher credit spreads, which increases the company’s borrowing costs. Damodaran’s
ICR-to-Credit Spread Mapping provides a framework linking ICR levels to credit spreads,

showing that firms with low ICRs face significantly higher required returns on debt.

2.2.1.4.Ke

The cost of equity (K.) represents the return expected by shareholders for investing in a
company. Since equity investors take on more risk compared to debt holders, they require a
return that justifies the uncertainty of future cash flows.

One of the key factors affecting K. is the possibility of variation in expected cash flows or
investment returns. In this context, risk is assessed assuming that investors hold a
well-diversified portfolio, meaning only systematic risk—market-wide fluctuations—is
considered relevant. Company-specific risks, which can be reduced through diversification,

are not factored into this calculation.
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To estimate K., we assume that investors demand compensation in two parts:

A risk-free return (Rf)—the rate an investor would earn from a risk-free asset, such as
government bonds.

A market risk premium—additional compensation for taking on the risks associated with the

investment sector.

The K. is determined using the Capital Asset Pricing Model (CAPM), which adjusts expected

returns based on the company's exposure to market risk:

Where:
= K. = Cost of equity
» R_f = Risk-free rate (e.g., return on government bonds)
* B (Beta) = A measure of the company's volatility relative to the market
* R_m = Expected market return

* (R_m - R_f) = Market risk premium

The beta (B) factor adjusts the risk premium based on the company's sensitivity to overall
market movements. A higher beta means greater volatility, requiring a higher expected return
to attract investors.

The cost of equity is a critical measure in corporate finance and valuation, as it defines the
minimum return shareholders expect. If a company does not generate returns exceeding K,
investors may shift their capital elsewhere, impacting stock valuation and overall financial
stability.

By incorporating market risk and investor expectations, K. ensures that shareholders receive

adequate compensation for the uncertainty of their investment.

2.2.14.1.CAPM

To calculate K., it is essential to understand the underlying formula behind it — this is where
the CAPM comes into play. William Sharpe, John Lintner and Jan Mossin (1960) studied
CAPM assumes that investors are rational and risk-averse, that market participants share

homogeneous expectations, and that they can lend and borrow at the risk-free rate. This model
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was developed to estimate the relationship between risk and return for an asset within a given

market.
To better understand CAPM, we break it down into three key components:

° Risk-Free Rate (R;) — Represents an investment with a guaranteed return and no risk,
typically government bonds from stable economies.

° Beta () — Measures an asset’s sensitivity to overall market movements:

B =1 — The asset moves in line with the market.

B> 1 — The asset is more volatile than the market.

B <1 — The asset is less volatile than the market.

To measure how much risk an asset adds to a diversified portfolio, we use covariance with the
market. This standardizing of this relationship gives us beta, which measures an asset’s
sensitivity to market movements. Beta is calculated by dividing the covariance between the

asset and the market portfolio by the variance of the market portfolio, as shown below:

g = Covariance (Asset i, Market Portfolio)
" Variance of the Market Portfolio

An alternative and commonly used approach to estimate beta is through linear regression
analysis, where the asset's returns are regressed against market returns. In this context, beta
corresponds to the slope coefficient of the regression line, representing how much the asset’s
returns move in response to movements in the market. This method provides a straightforward

statistical estimate of the asset's exposure to market risk based on historical data.

Blume, M. E. (1975) proposes a compromise method that blends a company's historical beta -
from the formula above or mean regression - with a more conservative estimate that assumes
convergence towards the market average of 1.0.

This method acknowledges two key elements: the observed historical beta of the company

and the empirical tendency for betas to revert toward the market mean over time.
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The adjusted beta is calculated as follows:

2 1
Adjusted beta = E}c Raw f + Ex 1.00

This method is used for the company in the long-term phase, once it mitigates the outliers and

reflects the beta adjustment to the mean.

° Market Risk Premium (R[] - R;) — Represents the additional return expected from
investing in the market over the risk-free rate. It reflects the compensation investors require

for taking on market risk.

By integrating these components, CAPM helps quantify the expected return of an asset based
on its risk level, providing a crucial tool for investment decision-making and corporate

valuation.

2.2.1.5.WACC

The K, and the K. together form the Weighted Average Cost of Capital (WACC). As the name
suggests, WACC represents the weighted cost of a company's financing structure, taking into

account both debt and equity at their market values.

This metric is essential for investment decision-making, as it reflects the minimum return
required by both debt holders and shareholders to justify their investment in the company. By
combining the costs of these two financing sources, WACC provides a comprehensive

measure of the company’s overall cost of capital, which is crucial for valuation:
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Where:
* WACC = Weighted Average Cost of Capital
* E = Market value of equity
* D = Market value of debt
» K. = Cost of equity (expected return required by shareholders)
* Kb = Cost of debt (effective interest rate on company debt)

» T =Corporate tax rate (adjusts for tax deductibility of debt interest)

Brealey, Myers, and Allen (2017) contend that the reliability of WACC as a valuation tool
hinges on the stability of a firm's financial and operational risks over time. This framework
assumes that the debt-to-equity ratio and the business risk profile remain consistent
throughout the evaluation horizon. They emphasize that this stability is crucial to accurately
reflect the weighted contributions of equity and debt to the firm's cost of capital.

Parrino (2002) highlights that the K, is a key component of the WACC, influencing a
company’s valuation and investment decisions. Companies with higher leverage ratios tend to
have higher WACC sensitivity due to rising costs of debt.

To better understand WACC we need to calculate the market value of debt, in a way of having

the present value calculated and a comprehensive analysis on the cost of capital structure.

2.2.1.6.Adjusted present value

The Adjusted Present Value (APV) method, first introduced by Myers (1974), separates the
core value of a business from the financial impact of debt. Unlike traditional valuation models
such as WACC, which blends financing effects into the discount rate, APV disentangles the
operating value from leverage effects, making it particularly useful for firms with changing

capital structures.

The APV method offers a clear and flexible approach to valuation, making it useful in

scenarios where capital structure is expected to change. By separating operational
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performance from financing effects, it provides deeper insights into how debt influences firm
value. However, caution must be taken to ensure that tax benefits and bankruptcy risks are

properly accounted for, preventing distortions in valuation results.

This approach begins by valuing the company as if it were entirely equity-financed, also
known as the unlevered firm value. The financial effects of debt are then incorporated by
calculating the tax benefits of interest deductions and adjusting for the costs of financial
distress. According to Fernandez (2007), APV is most effective when a company maintains a

fixed level of debt, as this ensures the stability of tax shield benefits over time.

The first step in APV is estimating the unlevered firm value, assuming the company has no
debt. This is done by discounting the firm’s expected Free Cash Flows (FCF) using the cost of

equity (K.) under the assumption of constant growth:

FCF

APV = ———
(Ke _g)

Where:
» K, = Cost of equity

+ g = Growth rate of free cash flows

This provides a baseline valuation, reflecting the company’s pure operating performance, free

from financial leverage effects.

Once the unlevered firm value is determined, the next step is to account for the net impact of

debt (NE):

APV = Unlevered Firm Value + NE

Where NE represents the net benefit of debt, calculated as:

° Tax shields from interest payments: The present value of interest tax deductions.
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° Financial distress costs: The increased risk of bankruptcy due to leverage, which can

be estimated using credit ratings and default spreads.

The tax shield is calculated by discounting the tax savings at the firm's K . However, if the
company’s debt structure is volatile, the perpetual growth assumption cannot be applied,

requiring adjustments in the valuation process (Damodaran, 2012).

To separate operating risk from financial risk, the company’s unlevered beta (Bu) is derived
from its levered beta (BL) by adjusting for the firm’s tax rate (t) and debt-to-equity (D/E)

ratio:

BL

P = 1+(1-t)x 2

This adjustment ensures that the business risk is evaluated independently from financing

decisions, maintaining the core principle of APV.

As Luehrman (1997) highlights, "APV unbundles components of value and analyzes each one
separately, while WACC combines financing effects within the discount rate."

However, he also warns of potential biases in APV valuation:

° “Overestimating tax benefits”

° “Neglecting financial distress costs”

2.2.2.Equity Valuation Models

While FCFF provides insight into the total cash generated by a company before considering
financing decisions, FCFE focuses specifically on the cash available to shareholders. FCFE
accounts for net debt effects, including interest payments, principal repayments, and new
borrowings, making it a more direct measure of what equity investors can expect to receive.

This makes FCFE-based valuation particularly useful for firms with stable or predictable
capital structures, where shareholders are primarily concerned with the cash flows available to
them. By considering only the portion of cash flow allocated to equity holders, FCFE helps

investors assess whether a company's financial performance justifies its market valuation.
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2.2.3.FCFE

FCFE, also referred to as Equity Cash Flow (ECF), represents the cash available to
shareholders after all financial obligations have been met. Once these commitments are
fulfilled, the remaining cash is either reinvested to sustain growth or distributed to common

stockholders as dividends or share buybacks.

As outlined by Fernandez (2002), FCFE reflects the net cash available to equity holders after
servicing debt. Similar to FCF, it accounts for operating investments, taxes, and working
capital requirements, ensuring that all necessary expenditures are covered before assessing the
cash that can be returned to sharcholders. In essence, FCFE measures the true financial
capacity of a firm to generate returns for its equity investors after fulfilling all prior

obligations

ECF = FCF — [interest payments x (1 — T)]

— principal repayments + new debt

2.2.4. Gordon’s Model (Dividend Discount Model)

Investing in a publicly traded company involves two primary expectations: receiving
dividends as a return on investment and eventually selling the stock for at least the initial
investment amount. The Dividend Discount Model (DDM), as described by Damodaran
(2006), is the oldest form of discounted cash flow valuation, built on the premise that a
stock’s value is derived from the present value of its future dividend payments. This model is
particularly useful for companies with a consistent dividend policy, where dividends serve as
a reliable measure of cash flows returned to shareholders.

Following this approach, the price of a share can be determined by discounting the expected

future dividends in perpetuity, reflecting the long-term value of holding the stock:
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Where:

P, = Present value of the stock

D, = Expected dividend at time ¢

K, = Cost of equity (required return)

t = Time period

The foundation of this model lies in estimating the future cash generation of the firm,
specifically in the form of dividends, and discounting them at a rate that reflects the risk
associated with the company’s cash flows. Since dividends represent the direct returns to
shareholders, the accuracy of this valuation depends on forecasting both dividend payments
and the appropriate discount rate.

This model is most effective for companies experiencing stable growth, as it assumes the
firm's value extends into perpetuity. Given this limitation, its applicability is best suited to
firms with predictable and consistent dividend policies.

Additionally, this model requires an understanding of the payout ratio and the level of
reinvestment in the company, as these factors directly influence both dividend growth and the
firm’s long-term value. A higher reinvestment rate may support future growth, while a higher
payout ratio results in greater immediate returns to shareholders, making these elements

essential in the valuation process.

Where:
« Py = Current stock price
e D, = Expected dividend in the next period (Dividend at time ¢t 4+ 1)
» K, = Cost of equity (required rate of return)

» g = Constant dividend growth rate
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As noted by Damodaran (2012), companies may choose to retain earnings instead of
distributing them as dividends, leading to an understatement of their actual value. This is
particularly relevant for undervalued companies, which may accumulate cash reserves rather
than increasing dividend payouts, affecting the accuracy of this approach.

Since the DDM assumes that dividends fully reflect the company’s cash generation, it may
not be suitable for firms that prioritize reinvestment over immediate shareholder returns, such

as high-growth companies or those with strong internal expansion strategies

2.3.Relative Valuation
2.3.1.Comparable Multiples

Most assets we purchase—whether real estate, cars, or stocks—are valued through relative
valuation. This method involves using market comparables to assess whether a specific asset
is overvalued or undervalued based on how similar assets are priced in the market. Instead of
estimating an asset’s intrinsic value, relative valuation relies on market sentiment and the
pricing of comparable assets to determine its worth.

The first step in this approach is to identify a relevant comparison metric, often referred to as
a common valuation variable. The second step is to select a peer group that consists of assets
that share similar characteristics. Comparing unrelated assets—such as bananas to oranges
simply because they are both fruits—fails to provide an accurate valuation. Similarly, in
financial markets, we must compare companies that operate under similar conditions to ensure
a meaningful analysis.

In stock valuation, common valuation multiples include earnings, cash flows, or revenues
(Damodaran, 2012). While DCF valuation aims to determine a company’s intrinsic value,
relative valuation assumes that market prices reflect fair and efficient asset pricing—meaning
that an asset’s value is determined by what the market is willing to pay for it.

However, careful selection of peer groups is crucial (Damodaran, 2012). If the comparable
companies are not well-matched, the valuation may be misleading. Other challenges include
firms with negative earnings or no revenues, which distort common valuation multiples.
Fernandez (2022) supports this cautionary approach, emphasizing that relative valuation is
best used as a secondary validation tool, reinforcing results obtained through more

fundamental valuation models.
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2.4.Subscription-Based Companies Valuation

The methodologies discussed previously have been extensively researched and refined over
the years, making them adaptable across various industries and business models. However,
when applying them to subscription-based (SB) companies, it is crucial to consider key
factors that are unique to this business model.

Singh and Jain et al. (2013) define Customer Lifetime Value (CLV) as encompassing both
direct benefits, such as subscription revenue, and indirect benefits, as studied by Hogan,
Lemon, & Libai (2004), Kumar, Peterson, & Leone (2007), and Rust, Zeithaml, & Lemon
(2000) highlight that positive word-of-mouth referrals enhance customer retention and

increase overall lifetime value.

CLV plays a fundamental role in evaluating subscription-based businesses, where long-term
customer engagement drives revenue. In this context, CLV should account not only for
subscription income but also for referrals, upgrades to premium memberships, and retention
behavior.

There are different ways to calculate CLV: Contractual models apply to businesses where
customer relationships are explicitly defined, while non-contractual models are used when
customers can cancel subscriptions at any time.

Reinartz & Kumar (2000) and Blattberg, Getz, & Thomas (2001) emphasize that choosing the
right approach depends on the nature of customer engagement.

Since Match Group operates a subscription-based model where users have the flexibility to
renew or cancel at will, the selected methodology must account for customer retention and
upgrade behavior.

Two of the most recognized models in non-contractual CLV estimation are the Pareto/NBD
model (Schmittlein, Morrison, & Colombo, 1987) and the BG/NBD model (Fader, Hardie, &
Lee, 2005).

These models are particularly useful, where customers do not sign long-term contracts, and
their engagement timing and duration may be uncertain. They help estimate customer lifetime
duration and frequency of re-engagement, which is crucial for projecting future revenue
streams.

Several key factors influence CLV, with Customer Acquisition Cost (CAC) being one of the

most relevant. CAC includes the marketing and advertising expenses needed to attract new
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customers, which can be particularly high for SB businesses that rely on a large, engaged user
base to sustain network effects.

Another critical element in CLV estimation is the discount rate, which directly impacts the
present value of expected cash flows. Gupta, Lehmann, & Stuart (2004) stress the importance
of discount rate selection in ensuring long-term profitability, as a higher discount rate reduces

the present value of projected earnings.

One of the main challenges in CLV measurement is the volatility of customer retention, as
users can cancel their subscriptions at any moment. Singh, Borle, & Jain (2008) argue that
CLV models need to be adaptable enough to reflect fluctuations in churn rates. Despite these
challenges, businesses can leverage cross-selling and premium upgrades to enhance CLV.

This aligns with earlier studies by Amir & Lev (1996) and Srivastava, Shervani, & Fahey
(1998), which examined intangible asset valuation and reinforced the role of customer metrics
in assessing firm value. For high-growth firms, where traditional valuation methods fall short,
a customer-centric approach provides a forward-looking framework that aligns with future
cash flow potential.

When calculating CLV, Gupta & Lehmann (2003) emphasize the importance of four key

factors:

° Discount Rate — Determines the present value of projected cash flows.

° Customer Acquisition Cost (CAC) — Influences profitability and return on investment.
° Retention Rate — Small improvements in retention lead to substantial increases in
CLW.

° Profit Margin — Companies with strong profit margins benefit the most from
CLV-based valuation.

Despite its advantages, customer-based valuation has some limitations. Gupta & Lehmann
(2003) acknowledge that most models assume constant retention rates, which may not
accurately reflect real-world customer behavior.

Applying Gupta & Lehmann’s CLV framework to SB business model allows for a more
dynamic assessment of long-term value. By integrating CLV and CAC into financial
projections. This enables a more precise financial outlook that factors in user retention,
engagement, and monetization strategies. Linking marketing analytics with financial valuation

reinforces the importance of customer-related expenses and retention-based revenue models,
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which are key to understanding the economics of digital platforms with recurring revenue

streams.

CLY (o AC
- _‘; (1 +i)y '

where

p.= price paid by a consumer at time f,

¢, = direct cost of servicing the customer at fme [,

i = discount rate or cost of capital for the firm,

r, = probability of customer repeat buying or being

alive' at time

AC = acquisition cost, and

T'= hime homzon for estmating CLW,
A CLV-driven valuation strategy provides a realistic assessment of long-term financial
sustainability beyond short-term earnings reports. Focusing on retention and monetization
strategies rather than short-term revenue cycles allows for a stronger and more resilient
valuation approach. By incorporating key customer metrics such as CLV, CAC, and retention
rate, can build a forward-looking model that reflects the true economic potential of

subscription-based businesses.
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3. Company Overview

3.1.Company background
Match group was founded in 2009 and joined the NASDAQ listing in 2015. Its headquarters
are in Dallas, Texas, USA and it operates in the Online Dating and social Networking

Industry.

Match Group is one of the leading global providers of online dating services, operating a
portfolio of well-known dating apps and platforms. The company was originally part of
InterActiveCorp (IAC), which incubated and grew Match.com and other dating brands before
spinning off Match Group as an independent entity in 2020.

IAC (InterActiveCorp) is a media and internet conglomerate known for incubating, acquiring,
and spinning off successful digital businesses. It operates a diverse portfolio of online brands

across multiple industries, including dating, media, home services, and publishing.

Match Group owns and operates several of the most popular online dating platforms, catering
to a broad range of demographics and preferences. Some of its most significant brands

include:

- Tinder (acquired 2017, internal development since 2012) — The world’s most popular
dating app, known for its swiping feature.

- Match.com (founded 1995) — One of the oldest dating sites, catering to serious
relationships.

- OkCupid (acquired 2011) — A platform with in-depth matching algorithms and social
compatibility questions.

- Hinge (acquired 2018) — Aimed at users looking for serious relationships, marketed as
"Designed to be Deleted."

- Plenty of Fish (POF) (acquired 2015) — A dating platform with a strong presence in
North America.

- Meetic (acquired 2013) — A European-focused dating service.

- Pairs (acquired 2015) — A leading dating app in Japan.

- Hawaya (acquired 2020) — Focused on Muslim dating.

- The League (acquired 2022) — An exclusive dating app catering to professionals.
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3.2.Business Model Strategy

Match Group operates on a freemium model, offering free basic services with premium

features available via subscription. Revenue is primarily generated through:

1. Subscription-Based Revenue — Premium tiers (e.g., Tinder Gold, Hinge Preferred)
provide added functionalities like unlimited swipes, profile boosts, and read receipts.

2. A La Carte Purchases — In-app purchases for features like Super Likes, Boosts, and
visibility enhancements.

3. Advertising Revenue — Some brands integrate targeted ads, though advertising is a

smaller portion of revenue compared to subscriptions.

Match group is investing in keeping its position as number 1 online dating app in the world
and growing its app portfolio by:

Revenue Diversification

Shifted focus from pure subscription-based models to a la carte purchases, Al-powered
premium features, and video-driven interactions.

Cost Optimization

Implemented operational efficiencies to counteract economic pressures and maintain profit
margins.

M&A and Innovation

Continued investing in Al, machine learning, and potential acquisitions to enhance user

engagement and retention.

4. Industry

Online dating continued to expand globally, with a growing preference for

relationship-focused apps (Hinge, Pairs in Japan) over casual swiping platforms.

Al and video dating became more prominent, with Match Group investing in algorithm

improvements and video features to enhance engagement.
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Based on Online Dating Market report by market.us, the Global Online Dating Market size is
USD 9.4 Billion in 2023 and expected to be worth around USD 18.1 Billion by 2033, from
2024 to 2033 forecast period, it is expected to grow at a CAGR of 6.8%.

The market share for the 3 main companies in the industry is presented as:

@ Market Share Match Group @ Market Share Bumble Market Share Grindr
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40% 36%
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20%

% o
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0
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Figure 4.1 - Online Dating Industry Market Share (source: Market.us Report and Authors

Estimations)

Based on recent reports, Match Group, Bumble and Grindr are stabilizing their market share.
In 2024 annual reports these companies revenue grew YoY of 3.32%, 1.92% and 32.85% by
this order. Match Group is expected to grow between 3,68% and 3,4% for 2025-2029 hitting a
market share close to 30% by the end of the forecast. It's important to mention Match Group
has more than 3x the market share of its direct competitor, Bumble, which will stabilize
around 9% market share as of 2029 forecasts. Small players are gaining market share in the
modern and dynamic age we are at, where users prefer to try new apps than using the mature

apps in the market for the past 5 years. (See Appendix I - Market Share Calculation)

In terms of competition & market position, Bumble Inc. and smaller niche platforms gained

traction, but Match Group maintained dominance due to its diversified brand portfolio.
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Match Group growth in emerging markets (India, Southeast Asia, Latin America) helped

counterbalance saturation in the U.S. and Europe.

Regarding challenges, Match Group faced legal and regulatory challenges, including disputes
with Google and Apple over app store fees. Increased scrutiny over subscription transparency

and user privacy influenced platform policies.

5. Economic outlook

5.1.Macroeconomic Environment

The global economy in 2023-2024 was marked by several key trends that influenced

consumer behavior and corporate performance, including Match Group.

According to the IMF, in 2023-2024, the global macroeconomic environment experienced a
notable slowdown. This source states that global growth decelerated from 3.5% in 2022 to

3.0% in 2023, with projections indicating a further decline to 2.9% in 2024.

Advanced economies were particularly affected, with growth rates decreasing from 2.6% in

2022 to 1.5% in 2023, and an anticipated 1.4% in 2024.

Emerging market and developing economies saw a modest decrease in growth, from 4.1% in

2022 to 4.3% in 2023 and 4.2% in 2024.

5.2.Inflation and Interest Rates

Many economies, particularly the U.S. and Europe, faced persistent inflation in early 2023,
driven by supply chain disruptions and geopolitical tensions. According to the IMF, global
headline inflation declined from 8.7% in 2022 to 6.8% in 2023, as supply-side pressures eased
and restrictive monetary policies took effect. Inflation is projected to fall further, reaching

5.8% in 2024 and 4.4% in 2025.
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In response, central banks aggressively raised interest rates. The Federal Reserve kept the
federal funds rate between 4.25% and 4.50% throughout 2023. As inflation moderated, the
Fed began cutting rates in mid-2024, reducing them to 3.15% by December 2024 and to
2.75% by January 2025, with further cuts expected.

The European Central Bank (ECB) also maintained high rates in 2023, holding its deposit
facility rate at 3.75%. As inflation eased, the ECB lowered the rate to 2.75% by the end of
2024. Further cuts are expected in 2025, with a projected reduction to 2.50% in March and an
additional 50 basis points later in the year. These actions reflect a shift toward supporting

growth amid a slowing eurozone economy and rising trade tensions.
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5.3.Performance
Match Group dominates the online dating market, holding the largest share globally.
Tinder remains its biggest revenue driver, contributing a significant portion of total earnings.
The company is actively investing in Al-driven matchmaking and video-based social

networking features.

The industry has gained strong competition while the use of a mobile phone is the most

important thing on a daily basis for people worldwide.
Its greatest competitors are:
Bumble Inc which owns Bumble and Badoo

Facebook Dating
Grindr Inc. designed for LGBTQ+ dating

b=

eHarmony focused on long-term relationships

6.Financial Analysis

6.1.Sales

Match Group allows users to create profiles and browse others for free across its various
brands, while additional features are available as either free or paid options. Premium features
typically require a subscription, ranging from one week to six months, with pricing varying
based on duration, feature bundles, and promotions. Many brands also offer a la carte options,

such as profile boosts or user highlights, on a pay-per-use basis.
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In Millions
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Figure 6.1 - Profitability Evolution of Match Group 2020-2024 (source: Match Group Form
10-K 2020-2024)

Match Group primarily generates revenue from recurring subscriptions, which provide
unlimited access to bundled features, while a la carte purchases contribute to a lesser extent.
Advertising accounts for a smaller portion of total revenue (0-3%) compared to direct user
payments. The pricing structure and feature offerings are continuously refined across its

brands.

In 2023, Match Group implemented several pricing optimizations across its platforms,
particularly focusing on Tinder and Hinge. These strategies included introducing weekly

subscription packages and adjusting pricing structures to enhance revenue:

° Tinder

] Pricing Adjustments in the U.S. were implemented, as new pricing strategies
aiming revenue growth, the company anticipates long-term benefits from these
adjustments.

] Tinder expanded its offerings to include weekly subscription packages. These
shorter-duration options have increased conversion and renewal rates,

especially among female users and younger demographics.

39



Equity Valuation - Match Group

° Hinge
[ Similar to Tinder, Hinge introduced weekly subscription options to further

enhance its monetization strategy.

Payers in Thousands
15485 16.336 15.602 14.898
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[ APAC and Other [ Europe [ Americas

Figure 6.2 - Payers per Region Match Group 2020-2024 (source: Match Group Form 10-K
2020-2024)

The price changes influenced the number of Payers, mainly in developed countries but it
increased the revenues and is expected to stabilize in the next few years after the payers

decrease.

Tinder

Tinder’s Direct Revenue grew by $23 million (1%) in 2024, or 4% on a constant currency
basis. Growth was driven by an 8% increase in Revenue Per Payer (RPP) from pricing
optimization, partially offset by a 7% decline in payers. Currency headwinds, notably from

the Argentine Peso, Turkish Lira, and Japanese Yen, also impacted reported growth.
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RPP 2022 2023 2024
Tinder $13,75 $15,40 $16,68
Hinge $24,11 $26,61 $29,94
MG Asia $27,04 $27,50 $23,56
E&E $17,46 $18,79 $20,10
Total $15,97 $17,67 $19.12

Figure 6.3 - Revenue Per Payers per App Match Group 2022-2024 (source: Match Group
Form 10-K 2020-2024)

Hinge

Hinge Direct Revenue grew by $154 million (39%) year-over-year in 2024, compared to
2023. Growth was fueled by both continued expansion in Europe and a strong performance in
the U.S.. Payers increased by 23%, while RPP improved by 13%, largely due to pricing
strategies and greater adoption of a la carte features. Hinge’s success in both payer growth and
RPP highlights its role as a primary driver of Match Group’s international and premium

monetization strategy.

E&E

E&E (Emerging & Evergreen) Direct Revenue declined 7% in 2024, with Evergreen brands
(such as Match and OkCupid) down 12%, while Emerging brands grew 17%. The decline was
primarily due to a 13% reduction in payers, partially mitigated by a 7% increase in RPP.
Additionally, the decision to terminate certain live streaming services in the second half of

2024 contributed to the revenue shortfall, impacting E&E’s performance.
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MG Asia

MG Asia Direct Revenue decreased by $18.7 million (6%) in 2024 compared to the prior
year. Excluding the closure of Hakuna in Q3 2024, revenue in the region declined by $7.7
million (3%). The overall decrease was compounded by adverse foreign exchange
movements, especially the depreciation of the Turkish Lira and Japanese Yen against the U.S.

dollar.

Direct Revenue per app (in thousands)
B 2022 W 2023 [ 2024
$2.000.000

$1.500.000

$1.000.000

$500.000

$0
Tinder Hinge MG Asia E&E

Figure 6.4 - Direct Revenue per App Match Group 2022-2024 (source: Match Group Form

10-K 2020-2024)

Other streams of Revenue

Indirect Revenue increased $5 million in 2024, primarily due to higher ad rates and higher ad

impressions, whereas in 2023, it declined $2.2 million, mainly due to lower ad impressions

but was partially offset by higher rates per impression.
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6.2.Solvency

Match Group’s financial structure is heavily reliant on debt, with negative equity in all
analyzed years, making the Debt-to-Equity ratio ineffective for evaluating leverage. Instead,
Debt-to-Assets, Debt-to-Capital, and Net Debt-to-EBITDA provide a clearer picture of the

company's financial health and solvency risk.

Solvency FY 2020 FY 2021 FY 2022 FY 2023 FY 2024
Debt-to-Assets 129,1% 78,1% 94,4% 87,8% 88,5%
Debt-to-Capital 156,1% 105,2% 110,0% 100,5% 101,6%
Net-Debt-to-EBITDA 4,02 3,41 3,65 3,01 3,03

Figure 6.5 - Solvency Ratios Match Group 2020-2024 (source: Match Group Form 10-K
2020-2024 and Author Estimation)

1. Debt-to-Assets has improved, decreasing from 129.05% in 2020 to 88.5% in 2024.
While this indicates a reduction in leverage, the company still finances a significant portion of

its assets through debt, keeping solvency risk high.

2. Debt-to-Capital remains above 100%, meaning that debt exceeds total capital. After
peaking at 156.13% in 2020, it improved to 101,6% in 2024, reflecting some progress in
reducing debt reliance but still highlighting the lack of shareholder equity in the capital

structure.

3. Net Debt-to-EBITDA has gradually improved, dropping from 4.02x in 2020 to 3.03x
in 2024. This suggests that debt levels are becoming more manageable relative to earnings,
though leverage remains above the industry average, where a ratio below 3x is considered

safer.
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7.Forecast Analysis

7.1.Revenue
The revenue forecast represents a critical component in the valuation process of Match Group,
providing the foundation for estimating future cash flows and, ultimately, the intrinsic value
of the company. This section outlines the projections for Match Group’s revenues over the
forecast period, taking into account both historical performance and forward-looking
expectations based on Economic and Market dynamics, Match Group Number 1 company in
the online dating sector for downloads as its competitive positioning, and trust in the

management guidance.

We have initiated the estimation of the high growth phase of Match group by calculating its
growth rate for the next 5 years (period of valuation) and then will apply the terminal value

based on a stable phase growth rate aligned with the economics forecasts.

We used Match Group historic direct revenue per app:

Direct Revenue (in thousands) 2020 2021 2022 2023 2024
Tinder $1.355.400 $1.649.757 $1.794.467 $1.917.629 $1.940.619
Hinge $90.145 $196.538 $283.668 $396.485 $550.435
Other Brands $899.179 $1.076.576 $1.052.086 $994.017 $926.924
$2.344.724 $2.922.871 $3.130.221 $3.308.131 $3.417.978

Figure 7.1 - Historical Direct Revenue Match Group 2020-2024 (source: Match Group Form
10-K 2020-2024)

Then we estimated the Year over Year growth rates:

Growth YoY 2020 2021 2022 2023 2024

Tinder 21,72% 8.77% 6,86% 1.20%
Hinge 118,02% 44,33% 39.77% 38,83%
Other Brands 19,73% -2,27% -5,52% -6,75%

Figure 7.2 - Revenue Growth Rate 2020-2024 (source: Match Group Form 10-K 2020-2024)
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Tinder and Hinge revenues are still growing, although Tinder is losing traction due to market

saturation and approaching its stable phase.

To estimate the growth for future years on a realistic view per app, we have assumed a 25%

weight on this calculation for the Revenue Growth with some details:

1. Tinder is approaching its stable phase - so we have considered Tinder’s 2024 growth
rate for 2025
2. Hinge is still gaining traction in multiple markets so we kept its 2024 high growth rate
for 2025
3. Other Match Group brands are decreasing and we have assumed its negative growth
rate from 2024 to 2025 since we expect these brands to keep losing market share.
Revenue Growth (A) Metric Weight F2025 F2026 F2027 F2028 F2029
Tinder 1,20% 1.95% 2,29% 2,46% 2,55%
Hinge Yearly Average 38,83% 2547% 19,93% 16,79% 14,74%
Other Brands from 2024 on -6,75% =3,02% -1,445 -0.57% 0,025
Weight on Final Growth Rate
Tinder 0,30% 0,49% 0,57% 0,61% 0,64%
Hinge 5% 9.71% 6,37% 4.98% 420% 3,68%
Other Brands -1,69% -0,75% -0,36% -0,14% 0,00%

Figure 7.3 - Revenue Growth Rate Estimation based on Weighted-Revenue 2025-2029

(source: Author Estimation)

After applying 2024 rates weighted on 25%, the second metric considered is the forecasted

GDP based on IMF estimation - and its weight on the calculation is 75% due to our

conservative overlook on Match Group high growth phase. We expect MG to be close to its

stable phase on a consolidated view even with some apps still on its growth phase.

Forecasted GDP (IMF) (B) Metric Weight F2025 F2026 F2027 F2028 F2029
World 759 3,20% 3,30% 3,20% 3,10% 3,10%
Weight on Growth Rate ’ 2,40% 2,48% 2,40% 2,33% 2,33%

Figure 7.4 - Revenue Growth Rate Estimation based on Weighted-Economic Growth

2025-2029 (source: Author Estimation)

Then, we calculated the forecasted Revenue per year per app and, based on the Revenue for

2024 and 2025 we have computed its average and applied for the next year. We repeated the

process until 2029. As we are considering the yearly GDP estimates until 2029, Match Group

revenues overtime will tend to the economy growth:
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Growth Applied to Match Revenues (A+B) F2025 F2026 F2027 F2028 F2029
Tinder 2,70% 2,96% 2,97% 2,94% 2,96%
Hinge 12, 11% 8,84% 7,38% 6,52% 6,01%
Other Brands 0,71% 1.72% 2,04% 2,18% 2,32%

Figure 7.5 - Final Revenue Growth Rate Estimation 2025-2029 (source: Author Estimation)

So for the next 5 years our Forecasted revenues per app for are:

aa— F2025 F2026 F2027 F2028 F2029

Tinder $1.993.010 $2052.050 $2.113.031 $2175.145 $2.239.608
Hinge $617.077  $671639  $721.216  $768.257  $814.422
Other Brands $933.520  $949.580  $968.963  $990.113  $1.013.087
Total Revenue $3543.616  $3.673.278  $3803.211  $3.933.515  $4.067.117

Figure 7.6 - Revenue Estimation 2025-2029 (source: Author Estimation)

7.2.Cost of Revenue and Operating Expenses

Match group costs are divided between:

Cost of Revenue

Primarily includes the amortization of in-app purchase fees, employee compensation expenses

(Incl. stock-based compensation), and other personnel-related costs associated with data

center operations and customer support services.

It also encompasses credit card processing fees, hosting services, live video expenses, as well

as data center rent, utilities such as energy, and bandwidth charges.

The in-app purchase fees refer to amounts paid to Apple and Google for processing

subscription and service feature transactions through their respective in-app payment

platforms and it's one of Match Group biggest expenses.

{In Thousands) 2022 Change % 2023 Change % 2024
Cost of revenus 5950.963 -55.049 1% 5954.014 537259 4% 5961.273
Percentage of Revemus 30.10% 26,36 D8.40%

Figure 7.7 - Historical Cost of Revenue 2022-2024 (source: Form 10-K 2024)
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Cost of revenue increased by 4% in 2024, largely driven by a $49.9 million rise in in-app
purchase fees, primarily at Hinge, reflecting higher revenues. Additionally, the comparison
was impacted by the return of escrow payments in the prior year related to the Google
litigation, which had been recorded under Corporate and Unallocated costs. The growth in
in-app purchase fees was partially offset by a $13.9 million reduction in variable expenses,
mainly at E&E and MG Asia, following the discontinuation of certain live streaming services
and the shutdown of the Hakuna app in 2024. Total in-app purchase fees for the year

amounted to $696.6 million.

In 2023, cost of revenue decreased by 1% compared to 2022, driven by a $20.9 million
reduction in variable expenses at MG Asia and a $6.4 million drop in employee
compensation, mainly at Tinder and Corporate. These savings were partially offset by a $24.2
million increase in in-app purchase fees at Tinder and Hinge. Total in-app purchase fees were

$646.7 million in 2023, up from $622.5 million in 2022.

Selling and Marketing Expenses

Selling and marketing expenses primarily comprise advertising costs and employee
compensation (incl. stock-based), along with other expenses for staff involved in sales,
marketing, and sales support activities. Advertising spend includes investments in online
marketing — such as fees paid to search engines and social media platforms—as well as

offline campaigns, predominantly television advertising.

{In Thousands} 2022 Change % 2023 Change % 2024
Selling and marketing expense 5534517 551745 10%% 5586 262 535838 6% 5622100
Percentage of Revenus 175 17% 185

Figure 7.8 - Historical Sales and Marketing Expense 2022-2024 (source: Form 10-K 2024)

Selling and marketing expenses increased in 2024, primarily driven by a $27.2 million rise in
customer acquisition costs, with Hinge and Tinder contributing most of the increase. These

higher expenses were partially offset by reductions in spending at E&E and MG Asia.

For the year ended December 31, 2023, selling and marketing expenses also rose, mainly due

to an additional $44.7 million in customer acquisition costs, largely attributable to Tinder and
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Hinge. These increases were partly offset by lower marketing expenditures at E&E and MG
Asia.

General and Administrative Expenses

General and administrative expenses primarily include employee compensation (incl.
stock-based) and other costs for teams involved in executive management, finance, legal, tax,
and human resources. These expenses also encompass fair value adjustments related to
acquisition-related contingent consideration, fees for professional services—such as legal and

advisory costs associated with transactions and acquisitions—and facilities-related expenses.

({In Thousands) 2022 Change % 2023 Change % 2024
General and administrative expense 5435 8sB -§22.2508 5% 5413.600 §25.230 6% 5438.830
Percentage of Revenus 145 128 13%

Figure 7.9 - Historical G&A Expense 2022-2024 (source: Form 10-K 2024)

General and administrative expenses increased in 2024, primarily driven by an $11.1 million
rise in digital sales taxes. The majority of this increase is attributable to the implementation of
Canada’s digital sales tax in June 2024, which was applied retroactively to 2022. Additionally,
employee compensation expenses rose by $8.3 million, and stock-based compensation
expenses increased by $5.0 million. These increases were recognized across all business

segments as well as within Corporate and Unallocated costs.

In 2023, general and administrative expenses declined, mainly due to a $25.5 million
reduction in legal and professional fees and a $7.6 million drop in stock-based compensation.

These were partly offset by a $15.7 million increase in employee compensation.

Product Development Expenses

Product development expenses primarily consist of employee compensation (incl.
stock-based) and other costs for staff involved in the design, development, testing, and
enhancement of the company’s service offerings and related technologies. These costs reflect
activities that are not capitalized as part of internally developed software or other intangible

assets.
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{In Thousands) 2022 Change % 2023 Change % 2024
Product development expanse 5333.630 550.546 15% 5384.185 B57.990 15% 5442175
Percentage of Revenus 10% 1% 13%

Figure 7.10 - Historical Product Development Expense 2022-2024 (source: Form 10-K 2024)

Product development expenses increased in 2024, primarily driven by a $24.5 million rise in
employee compensation expenses and a $26.3 million increase in stock-based compensation.
These increases were mainly due to higher headcount at Hinge and Tinder, partially offset by

a reduction in expenses at E&E.

For the year ended December 31, 2023, product development expenses also rose, largely due
to an $18.3 million increase in employee compensation expenses and a $33.7 million increase
in stock-based compensation. Both increases reflect continued growth in headcount at Hinge

and Tinder.

Depreciation, Impairments and Amortization Expenses

Depreciation and amortization reflect the allocation of the cost of tangible and intangible
assets over their useful lives. These expenses primarily include the depreciation of property,
plant, and equipment, and the amortization of capitalized software development and acquired
intangible assets. As non-cash charges, they impact earnings but not cash flow, and typically
increase in line with investments in technology and infrastructure.

Impairments are the carrying value of an asset that exceeds its recoverable amount, resulting
in a non-recurring expense. These charges typically reflect changes in business conditions,

such as discontinued operations or declining asset performance, and directly impact operating

results.
(In Thousands) 2022 Change % 2023 Change % 2024
Depreciation 543,504 £18.213 4% 561.807 $25.692 42% SB7.499
Percentage of Revanus % 2% k14
Impairments and amortization of intang 5366 257 -$318.526 -B7% 54T TN 526 444 55% 574175
Percentage of Revanus 1% % 2%

Figure 7.11 - Historical D&A and Impairments Expense 2022-2024 (source: Form 10-K
2024)
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Depreciation expense increased in 2024 compared to 2023, primarily due to higher

amortization of internally developed software placed in service at Tinder, MG Asia, and E&E.

For the year ended December 31, 2023, depreciation expense rose compared to 2022, mainly
driven by an increase in internally developed software assets placed in service at Tinder and

MG Asia.

Impairments and amortization of intangible assets increased in 2024, primarily due to $30.6
million in impairments at E&E and MG Asia. These charges were related to the termination

of certain live streaming services and the shutdown of the Hakuna app during the year.

For the year ended December 31, 2023, impairments and amortization of intangible assets
decreased compared to 2022. The prior year included higher impairment charges on both

indefinite-lived and definite-lived intangible assets, primarily within MG Asia.

7.3.Working Capital

Net Working capital represents the capital investment or disinvestment a company needs to

make, in the short term, to maximize its operation.

The difference between a company’s current assets and current liabilities, serving as a
measure of its short-term liquidity and operational efficiency. Effective management of
working capital ensures the company can meet its day-to-day obligations while supporting
ongoing business operations. Changes in working capital directly impact cash flow,
particularly in the context of free cash flow and valuation models. For Cash flow purposes we
have adapted the NWC items to better reflect operational current spends the company may

have and forecast it until 2029:
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MNet Warking Capital 2021 2022 2023 2024 F2025 F2026 F2027 F2028 F2028
Change in W S426.146 | §127.820 §56 086 23,600 5591 $5.395 $5.206 56.012
Working Capital $636.500 | -$210.444 | -§82.524 -$25.538 -$40.138 -$43.547 $38.153 $32.947 -§26.035
Assets
Accounts receivable §188.482 | S§191.840 | S2seed8 | S324.863 | S33m7en | S352232 | 5384.691 $377.186 $389.997
Other current assets S202.568 | §100327 | 5104023 | S102.072 | S102.857 | S107.760 111572 §115.395 110,314
S381.050 | 5301267 | 5402671 S427.035 | 5442756 | S450.883 | S476.264 | S482.581 $509.312
Liabilities
Accounts payabla 537871 513,699 $13.187 §18.262 $18.656 $19.059 $19.471 s19.892 $20.321
Deferred revenus 5262.131 s252718 | S21282 | sweed2 | s1ee7 $173.207 | S177.142 | S180.868 $184.245
f:;im;‘:“mm and ofher culrent  cu7 gap 5245.284 $260.726 §268.160 5304.506 $311.084 5317.803 5324 668 $331.680
$1.027640 | 8511711 S485.195 | 5452573 | 5482863 | S603.540 | SG614.416 | S525.528 $535.247

Figure 7.12 - Net Working Capital Estimation FCFF 2021-2029 (source: Form 10-K
2021-2024 and Author Estimation)

Match Group Net Working capital was adjusted to exclude:

1. Leases effect on the current operations (accrued expenses) and reallocate to debt.

2. Short-term investments were also excluded from this calculation since they were
considered as short-term non-operating financial investments and reallocated to
Non-operating assets for valuation purposes.

The dividend accrual in 2024 (its financing activity, not operational)

4. The Interest expenses accrual (its financing activity, not operational)
To compute the forecast for 2025-2029, We have considered the average historical
pre-adjusted changes in working capital as % of revenues for 2021-2024, Which amounts to

2,16%.

See Balance Sheet forecast chapter to understand all related details.
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For the assets:

Accounts receivable, net of allowance - The receivables average terms for past years are:

2022 2023 2024
Accounts receivable in days 21,97 32,40 34,09

Figure 7.13 - Average AR receipt time 2022-2024 (source: Form 10-K 2021-2024 and Author

Estimation)

For 2025, we considered an average of 35 days which represents 339.799 thousands of USD.

For the forecasted period of 2025-2029 we have the same assumption.

Other current assets - Were added to the Net working capital computing. It referred to
operational current assets. For the past 3 years of 2022-2024 - This item has decreased from
3,43% to 2,93% of Revenues in 2024. We have assumed it followed last year's % of revenue
for the full forecast of 2,93% as we don’t expect the company to change its operation, other

than the expected.
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7.4. Income Statement Forecast

Incame Statement 2022 2023 2024 F2025 F2026 F2027 Fa028 F2029
Revenue $3.188843 | $S3.364.504 | 33479373 | S3543616 | SAETI2TE | $2803211 | SIO3IEIE | S4.067.017
Cast of ravenus §950.063 | 5954014 | 5991273 | S1.0085TE | S1046516 | $1.083534 | 51120658 | $1.158721
3010 2036% 28.40% 2645% 26.40% 26.49% 26.40% 26.49%
Salling and markating expansa §534.517 | SS86.262 | 9622100 | S638.560 | S661.925 | S6E5330 | S7TOBEMn | S7a2.804
T6.TER T 4F% 786N 16,03% 1603% 16,023% 168,02% 16,02%
Genersl and sdministrative expense 435868 | S413.600 | S$438.830 | S440.828 | S4S6.956 | S473119 | S480.320 | §505.048
1316 12 20% 1261% 1244% 12.44% 1244% 12.44% 1244%
Product developmant expenss §333.630 | S384.185 | S442175 | S§450.338 | S466.817 | S4E3330 | S400.880 | §515.868
TOL4E6H 11,42% 1271% 1271% 1271% 1271% 1271% 1271%
Depreciation $43.504 $61.807 $87.499 $46.776 $48.487 §50.202 §51.922 §53.686
1,37% 1 84% 261% 1,.30% 1,322% 1,.30% 1,.32% 1.32%
'_’1“1:;;:,:}“’ end emorttzation of $366.257 547.731 §74.175 568.911 §52.705 543729 543283 561,809

11,49% 1.42% 213% 1.89% 1.43% 1, 95% 1.10% 1,52%

Total operating costs and expenses $2673.838 $2.447 60B $2 656 062 $2 652 989 $2.733.408 $2.819.253 $2.913.901 §3.020.829

Operating income $515.005 5916.896 $823.311 5890 628 $939.870 5983957 | $1.019613 | $1.037.188
Interast expense $145547 | -$150.87 | -$160.071 | -$160.343 | -$160.616 | -$160.88% | -S161.162 | -$161.436
Gther income (expense), nat $8.033 518.772 S40.B15 540,815 S40.B15 540,815 S40.B15 540,815
E::g‘-‘l::"m confinuing oparafions,  gorp g §776.781 $704.055 $771.100 $820.070 5863883 5899 266 $916.566
Income tax (provision) benefit 515361 $125300 | $152743 | $169642 | $180.415 | $100054 | $107.830 | $201.645
L";;;ﬂ:g"’ Ll $362.130 §851.472 $551.312 S801.458 5630 654 S673.820 S701.428 §714.922

{Loss) samings from discontinued

operations, net of tax -52.21

Egégim’;‘—" (0m L T T 5359.919 5651.472 §551.312 S601.458 5639 654 5673.820 5701.428 5714922
Met loss attributable to noncontroling

inlareste $2.027 S67 336

::;;i':r::‘-“ LD e T $361.045 $651.538 $551.276 S801.458 $630.654 $673.820 S701.428 §714.922

Figure 7.14 - Income Statement Forecast 2022-2029 (source: Form 10-K 2022-2024 and

Author Estimation)

The assumptions for 2025-2029 forecast on the Income statement are:

Cost of Revenue - % of Revenues following 2024 amounts in order to maintain the
operations returns. It's not expected to have different fees from the current providers - mainly

in-app stores fees that generate the sales.

Selling and Marketing Expenses - This item has been increasing historically, due to being
correlated to market saturation and churn rate. The cost of acquiring a customer is higher and
we have forecasted in 2025 to increase to 18,02% of the yearly revenues and then stabilize for

the remaining forecast periodo followed by cost optimization strategies.
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General and administrative expenses - in 2025 decrease to 12,44% of the total revenues.
This item contains a reflection of a sporadic increase in 2024 due to retroactive tax in Canada
which was only recognized in 2024. For the following years it is expected to follow the same
weight of revenues, falling from a range of 13,67% and 12,61% of revenues from 2022 to

2024.

Product development expenses - This item is the non-capitalized expenses with developing
the product. This cost is increasing historically, also correlated with the market saturation and
the need of innovating to increase market share and active users - the same weight of revenues
of 12,71% was kept to maintain its growth - knowing that Match Group its capitalizing the
R&D of these kind of expenses when it complies with the international capitalization

accounting rules.

Depreciation - This item is a reflection of the balance sheet assets for the respective year.

Match group has different kind of assets and useful lives as it follows:

Estimated

Asget Category Useful Lives
Buildings and building improvements 10 to 39 years
Computer equipment and capitalized software 2 to 3 years
Furniture and ather equipment 5 years
Leasehold improvements 6 to 10 years

Figure 7.15 - Estimated Assets Useful Lives 2022-2024 (source: Form 10-K 2022-2024)

Based on the assets amount and its historical D&A we calculated an average of 25% D&A per

year on the Property and Equipment yearly amount, based on the following:

Asset Category Lifetime Average
Computer equipment and capitalized software 3
Buildings and building improvements 20
Leasehold improvements 8
Furniture and other equipment 5

Figure 7.16 - Estimated Average of Assets Useful Lives 2025-2029 (source: Form 10-K
2022-2024 and Author Estimation)

Impairments and amortization of intangibles - from 2,13% of revenues in 2024 to 1,9% in

2025. In 2024 there were extra impairments, like the Hakuna App which was terminated as

other streaming services of Match Group that amounted to 30M USD.
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For future years, even though there is low visibility we expect a decrease in this item
spending. Also, Match Group already estimated the amortization of definite lives assets that
are under this item expenses for next years as it follows:

At December 31, 2024, amortization of intangible assets with definite lives is estimated to be as follows:
{in thousands)]

2025 s 36,991
2026 22,705
2027 13,729
2028 13,283
2029 and thereafter 31,809

Total 5 118,517

Figure 7.17 - Intangible Assets with definite Useful Lives 2025-2029 (source: Form 10-K
2022-2024)

On top of these estimates - we have added 30M USD to cover impairments that we are not
able to forecast with detail. The 30M estimation was computed based on past years

comparison between Match Group estimates and the impairments reported for 2022-2024.

Other Income - We have assumed the same amount for the full forecasted periods since there

isn’t any detailed information about changes.

Interest Expense - As of past 2022-2023, historically interest expense rate has been 4,16% of
long-term debt amount - for 2025-2029 we have estimated the same amount on a conservative
approach, since in 2024 and 2025 FED is expecting to decrease or maintain its rate. For the

2026-2029 period it will depend on the economic reaction, so the same rate was considered.
Taxes - Match Group expects to maintain their taxes expenses near the 20%, we have

computed 22%, following 2024, by using the tax credit open to deduct income tax and

decrease it from the marginal rate of 25%.
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7.5.Balance Sheet Forecast

Balanca Shasl 2021 2023 2024 F2025 F2026 F2027 F2028 Fz2028
ASSETS

S‘?:ir::éﬁt:“h 5615.364 §572.385 SE52.4410 50550983 | $1.082285 | $1.137.426 | $1.198619 | $1.228212 | $1.25723
PR £11.818 £9.723 £5.200 £4.734 £4.821 £4.998 £5.175 £5.352 £5.534
PP ———— 5188.462 5131.940 5238.648 5324 963 §339.763 5352232 5364.681 5377.164 §389.967
Oiher current assels 5202.568 5109.327 5104.023 §102.072 5103.957 $107.760 $111.572 §115.335 $118.514

Total current $1.21B.252 3B82.385 12731 $1.307.782 $1.540.842 1602117 $1.661.057 $1.727.145 $1.772.084

Property and equipmant,

et §163.256 | S176.136 | 5184525 | §158188 | S167.103 | 183845 | SE00E10 | SEOTEED | 5214744
Goadwil 52411996 | $234B.386 | $2.342612 | $2310.730 | $2.280730 | $2350730 | $2I20730 | $2190.730 | $2160.730
Intangible asssts, net STT1EET | S367.747 | 5305746 | 5215448 | 5219350 | SEET.GTE | SE2IS418 | SBA3MES | SE51.755
Deferred income 2xes §334.837 | 5276847 | 5259803 | S2E2S57 | 520417 | 8216870 | S182065 | 5166.245 | §139.928
Olher noncurrent asssts 5163150 | §141.183 | $133880 | S121085 | 5109620 $99.257 $30.568 $81.363 $73.665

$3.845.038 $3.300.379 $3.236.575 $3.0688.009 $3.037.228 $2.988.181 2 938889 $2.880.512 £2 840,81
Tatal non-current assets

TOTAL ASSETS $5.063 238 $4.182 764 $4.507 888 $4 4685.771 $4 5TB.07O $4.590.298 $4.619.848 $4 616,657 $4.612.805
LIABILITIES

Currenl maturilies af a8 037

lang-larm debl, ret

Accounts payable $3T.ET $13.609 $13.187 $16.262 $16.658 $18.059 04T $10.6B2 $20.331
Dhelerred revenus S262.131 S252.T18 £211.282 S166.142 5169.731 S173.387 5177142 S1B0.9EB S1B4BTY

Accrued expenses & olher 5763 366 5209937 5307.208 5365.057 5372.942 5380908 5389227 5307635 5406.224
current liabilties

$1.1688.295 53566.354 5531.768 3549461 S$561.328 S573.454 S585.841 5588.4B5 $611.422
Tatal current liabilities

azoaz1 835726 842 242 846 583 855526 862,080 | A6B 645 a75.221 BE1.609
Long-lemm debl, net ¥ ¥ ¥ $3 33 $a ¥ ¥ $3

13,842 13.282 4.B60 3.332 6.506 B.B24 0.609 2,574 3.303

Incame taxes payable ¥ ¥ $2 s 3 3 4 s H
Deferrad income taxes $130.261 3263 £26.302 11770 077 3 s 58,610 §r.452 $6.273
$116.051 $103.852 S10.787 $35.682 §TT.ER2 $7D.265 $63.558 §57.487 $51.809

Olher long-term liabililias
Fedeamabla 51260
nancaniroling interasts

090835 | $3985291 | $3.995.491 | $3979.867 | $3.980491 | $3980891 | $3981703 | $3.982735 | $3.983.473
Total non-current kabiities. ¥ s £ $ $3 $3 $3 £3

SHAREHOLDERS EQUITY

Cammon slack §283 §287 $200 3204 §204 §284 §284 $204 $204
Addiional paid-in capital $9-164.216 | $8373637 | $9.520200 | $8756.482 | $A70TET4 | $ASTEIZ | $A60GETS | $9.554.833 | $8.501669
Retalned daficl $E144514 | S77A2568 | 57131029 | -S6579.753 | S5.07E205 | 555318640 | S4664812 | 53063385 | 53248463
Accumulated other -$223.754 -$360.182 -§3B5.471 5440611 5440 611 5440 611 5440 511 5440611 5448611
eamprehe-mwe kass

Traasury Stacks $4B2045 | -51.092.538 | 5179071 | 52243814 | -52633.003 | $3.440.343 | -$4.106.708 | -54.785.8E2
I?ELF“G ] 4203760 | -$350B75 | §19.548 | -se3.se $36.248 $35.951 $52 304 $35.428 $16.008
Mancentralling inlerests §7.827 284 3475 42 52 52 52 52 2
Total sharehokders' squity 3195842 | -§35B.881 -519.073 -$63.657 $36.250 $35.853 $52 306 $35.428 $16.010
TOTAL LIABILITIES AND

$5.083.288 £4.182.764 $4.507 886 54485771 $4.57B.070 $4.590.298 £4.619.948 $4 616,657 $4.612.005

SH ECANTY

Figure 7.18 - Balance Sheet Estimation 2021-2029 (source: Form 10-K 2021-2024 and
Author Estimation)
The assumptions for 2025-2029 are:

Short-term investments - Referred as a financial investment - There is no detailed

information about this item. Its % of Revenues span from 0,27% in 2022 and 0,14% in 2024.

It was assumed the same weight as 2024 for future years - 0,14% of the revenues.
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Accounts receivable, net of allowance - Explained in Working Capital Chapter

Other current assets - Explained in Working Capital Chapter

Property and equipment, net - Assets are mainly IT hardware and software with useful life
of 3 years - This item reflects the investment of Match Group needed to maintain the
operations running. Based on historical data we have computed the average of the past 3 years

and used it as base for the forecasted period. With an amount of 5,28% of the Revenues.

Goodwill - Its expected to decrease with the same pace as previous years average of -1,24%

of the revenues. This is a difficult item to estimate - We have low visibility around it.

Intangible Assets - We have assumed 6,19% of the revenues. In past years it has decreased
dramatically and it's expected to maintain its amount for the future with small increases with

net capitalized expenses from the product development.

Asset Deferred income taxes - Varies with yearly income tax and tax credits open. Based on
2024 % of tax credits per revenue applied of 0,65% ((Marginal rate - Effective rate)/Revenue)
- this item weights 96% of total deferred taxes and will decrease against the tax credit used in

the specific year.

Other non-current assets - These are mainly right-use of leasings which has been decreasing
from past years due to long contracts in offices and databases. We expect it to decrease at the
same pace for the 2025-2029 forecast at -9,46% YoY and it was reflected on the capital
spending calculation. Also it contains a non-operating investment (~$17M) which for FCFF

purposes was only considered as a Cash and Non-Operating item (see figure 8.14).

Accounts payable, Deferred revenue and Accrued expenses and other current liabilities -
Explained in the Net Working Capital Chapter that there were some adjustments made to
better reflect its cash impact on the valuation. For Balance Sheet forecasting purposes, we
have considered the following items to compute the historical rate that will be applied for the

next 5 years:
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Working capital in thousands 2020 2021 2022 2023 2024
Accounts receivable 3188.482 $191.840 3258 648 $324 963
Other current assets $202.568 $109.327 $104.023 102072

$391.050 $301.267 $402.671 $427.035
Current maturities of long-term debt, net §99.927
Accounts payable $37.871 $13.699 $13.187 $18.262
Deferred revenue 5262131 $252.718 $211.282 $166.142
Accrued expenses and other current liabilities $327.366 3280037 $307.299 $365.057
2021 Legal sattelment in Accrued Expenses EXCLUDED $441.000

$727.295 $556.354 $531.768 $549.461
Working Capital $0 -§336.245 -§255.087 -5129.097 -3122.426
Revenues $2.391.269 $2.983.277 $3.188.843 $£3.364.504 $3.479.373
% of Revenues 0.00% 2.55% 3.74% 0.19%
Changes in Working Capital $81.158 $125.990 $6.671
Last 3 years average 2.16%

Figure 7.19 - Working Capital Average calculation 2020-2024 (source: Form 10-K
2020-2024)

We have computed 2,16% and in this calculation, 2021 legal settlement was excluded due to

being an exceptional item that would influence the calculation for next year's operations.

Long-term debt, net - for the 2025-2029 forecast we estimated the same growth as past 4
years - of 0,17% YoY.

Income taxes payable - This item is linked to the EBIT and it has been increasing in the past
3 years. We have estimated 4,73% of EBIT will be referred to income tax payable, based on

previous year weight.

Liability Deferred income taxes - Varies with yearly income tax and tax credits open. Based
on 2024 % of tax credits per revenue applied of 0,65% ((Marginal rate - Effective
rate)/Revenue) - this item weights 4% of total deferred taxes and will decrease against the tax

credit used in the specific year.

Other long-term liabilities - These are mainly the commitment of leasings which has been
decreasing from past years due to long contracts in offices and databases. We expect it to
decrease at the same pace for the 2025-2029 forecast at -9,55% YoY and this item was

considered to be debt for FCFF purposes.
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Additional paid-in capital - We have explained in the Working Capital Chapter the Accrued
Expenses increase of 2,16% - it contains the dividends to be paid. Paid-in capital was adjusted

to the yearly dividends payments estimation.

Retained deficit - Past years results adjusted of the yearly net income.

Accumulated other comprehensive loss - It's hard to anticipate - we forecasted the nominal

amount as 2024 for the full forecast.

Treasury Stocks - Match Group is mainly paying its shareholders on a repurchase stocks
deals - The company has been disclosure information about future operation on shareholders
remuneration and its publicly known they want to use 75% of 2025 FCFF to purchase stocks -
this operation is recognized on the treasury stocks item and its also affecting the available
cash and its net debt structure. After 2025, we assumed the increase of payment to the
shareholder via treasury stocks to 90% of the Net Income for 2026 and 2027 and then 95% for
2028 and 2029.

Noncontrolling interests - It's hard to anticipate - we forecasted the nominal amount as 2024

for the full forecast.

After analyzing the various valuation methodologies available - ranging from relative
valuation techniques, such as market multiples or Subscription Based Valuation and given the
company’s strong cash flow generation, We concluded that the best method capable of

capturing the intrinsic value of Match Group is the FCFF.

The DCF model allows for a comprehensive assessment of Match Group’s future free cash

flows, taking into account its reinvestment strategy, profitability, and growth prospects.

Moreover, this method provides greater flexibility in incorporating company-specific factors.

For these reasons, this thesis will adopt a DCF valuation framework as the primary method to

estimate Match Group’s intrinsic value. The following section outlines the methodologies

applied in the construction of the DCF model.
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8.Valuation

8.1.Growth rate

During the high-growth phase, Match Group is expected to maintain elevated ROIC,
supported by strong market positioning and scalable business operations. As we have
mentioned before, the forecasted growth in this period is driven by the reinvestment of
operating profits into new initiatives and market expansion.

This approach ensures that growth projections are consistent with the company’s ability to
efficiently deploy capital and generate value before transitioning to a stable growth phase.
Match Group management recently mentioned they will pay dividends in 2025 even though

their goal will be paying its shareholders mainly by treasury stock purchase for the open FCF.

Stahlie Phase Weighted Metric ~ 3,15%
Growth Rate

IMF GDP Forecast 2029 2080 3,10%
IMF World Inflation 2029 50% 3,208

Figure 8.1 - Stable Phase Growth Rate Estimation 2029 (source: IMF and Author Estimation)

The stable growth rate applied in the terminal value calculation reflects the long-term,
sustainable growth potential of Match Group beyond the explicit forecast period. Considering
the company’s mature stage, global operations, and the broader economic environment, a
stable growth rate of 3,15% is computed based on the weighted calculation of GDP forecast
for 2029 and World Inflation for the same year.

We have considered a 50% weight for each one of the factors. This rate is aligned with

long-term global nominal GDP growth projections and accounts for inflation expectations,

ensuring a conservative and realistic perpetuity growth assumption.
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8.2.FCFF

In the Free Cash Flow to the Firm (FCFF) calculation, as previously forecasted and discussed
at the beginning of this work, we start by considering the company’s unlevered operating

profits, excluding any tax shield from debt financing.

After determining EBIT, we subtract the cash taxes paid, applying the effective tax rate that
will increase on the terminal year, reaching the marginal tax rate of 25%, reflecting the

company’s maturing profile and anticipated alignment with statutory rates.

To complete the FCFF calculation, we deduct net capital expenditures (CapEx) and the

non-cash change in working capital.

For NWC, we based our projections on the average WC as a percentage of revenue over the
last four years to compute some of the balance sheet forecasted amounts as we mentioned

before. (See Figure 7.19)

Although from an FCFF perspective we need to adjust items which are not operationally
related and influencing MG Cash Flow to the Firm, as Dividends, Leases, Interest accruals

and also the short-term investments. (See Appendix II - Adjustments NWC)

In 2024 MG accrued the dividend payment of 2025 and interest expense, that we also
excluded to not affect the Cash Available in the company (FCFF), before paying its
Shareholders. On top of this we have also excluded from the NWC lease amounts and

considered them as long-term debt.

After adjusting for these exceptions, we computed the changes in NWC investment as it

follows:
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MNet Warking Capital 2021 2022 2023 2024 F2025 F2026 F2027 F2028 F2028
Change in W S426.146 | §127.820 §56 086 23,600 5591 $5.395 $5.206 56.012
Working Capital $636.500 | -$210.444 | -§82.524 -$25.538 -$40.138 -$43.547 $38.153 $32.947 -§26.035
Assets
Accounts receivable §188.482 | S§191.840 | S2seed8 | S324.863 | S33m7en | S352232 | 5384.691 $377.186 $389.997
Other current assets S202.568 | §100327 | 5104023 | S102.072 | S102.857 | S107.760 111572 §115.395 110,314
5381050 | 5301267 | 5402671 S427.035 | 5442756 | S450.083 | S476.264 | 5492.581 $509.312
Liabilities
Accounts payabla 537871 513,699 $13.187 §18.262 $18.656 $19.059 $19.471 s19.892 $20.321
Deferred revenus 5262.131 s252718 | S21282 | sweed2 | s1ee7 $173.207 | S177.142 | S180.868 $184.245
f:;im;‘:“m-"“ and ofher culrent  cu7 gap 5245.284 $260.726 §268.160 5304.506 $311.084 5317.803 5324 668 $331.680
$1.027640 | 8511711 S485.195 | 5452573 | 5482863 | S603.540 | SG614.416 | S525.528 $535.247

Figure 8.2 - Net Working Capital 2021-2029 for FCFF (source: Form 10-K 2021-2024 and

Author Estimation)

Regarding CapEx minus Depreciation, we estimated the reinvestment rate for the forecasted
periods and applied it to the EBIT of each year. The reinvestment rate was calculated by
summing the total adjusted capital invested (CapEx and its Depreciation and
Amortization/Impairments and changes in WC) as explained before, and dividing this figure

by the after-tax EBIT.

On the CapEx calculation as we have mentioned before, we estimated a $30M per year on
Impairments. This item doesn’t impact capital spending but needs to be accounted for tax
purposes. So we have excluded the amount from the item: Impairments and amortization of
Intangibles. The remaining items were computed by subtracting the balance sheet amounts on
n-1 to n. This figure reflects the amount of investment/disinvestment MG needs to
maintaining its activity where P&E will suffer small investment each year mainly due to new
equipments price increases, intangible will increase due to R&D capitalization and new
software purchased, and the three last items reflect the maintenance investment on a yearly

basis on the already detained assets.

With all this variables calculated we can now estimate the Reinvestment Rate for each year -

the amount of capital spend on the EBIT after tax per year:
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Reinvestment Rate 2024 F2025 F2026 F2027 F2028 F2029
Reinvestment Rate 7.66% 1, 72% 1,040% 4, 75% 9,66% 12,25%
EBIT * (1 - tax rate) 5642.182.560 5694.689.713 S5733.006.867 ST6T4B6.600 S5795.206.452 S5809.006.379
Capital Spending $49.222.000 $B1.446.485 $B1.282.728 $TAE38.347 $TE.B55.043  $99.132T16
Net CapEx -57.764 $105.046 §T5.692 $69.444 §71.649 $83.121
Property and equipmant, net -$36.336 528.914 36.846 §6.860 36880 37.054
Intangible azssts, nat -§60.298 §3.502 §8.026 §8.043 38.068 38.270
Other non-current assefs -§12.804 -$11.456 -$10.372 -59.31 -58.502 -57.608
Depreciation SB7.499 546776 £48.487 850202 §51.022 553 686
Impairments and amortization of

tangibles 544175 536.911 f22.705 513729 513283 531809
Chyg. Working Capital = $56.986 513,600 $5.501 $5.395 55206 §6.012

Figure 8.3 - Capital Spending and Reinvestment Rate Estimation 2024-2029 (source: Form
10-K 2021-2024 and Author Estimation)

After applying all these steps our Free Cash Flow summary:

FCFF 2024 F2025 F2026 F2027 F2028 F2029
Expected Growth Rate
Reinvestment Rate 11,72% 11,09% 9,75% 9,66% 12,25%
EBIT $823.311.000 $890.627.837 $939.870.342 $983.957.191 $1.019.613.400 |$1.037.187.666
Tax rate (for cash flow) 22,00% 22,00% 22,00% 22,00% 22,00% 22,00%
EBIT * (1 - tax rate) $642.182.580 $694.689.713 $733.098.867 $767.486.609 $795.298.452 | $809.006.379
- (CapEx-Depreciation) -57.764.000 $105.046.374 $75.692.154 $69.443.748 $71.648.865 $93.121.077
-Chg. Working Capital $56.986.000 -$23.599.889 $5.590.573 $5.394.599 $5.206.178 $6.011.639
Free Cashflow to Firm $592.960.580 $613.243.228 $651.816.139 $692.648.262 $718.443.409 | $709.873.663

Figure 8.4 - FCFF Estimation 2024-2029 (source: Author Estimation)

8.3.Discount rate (WACC)

In DCF valuation, determining the present value of a company’s future cash flows relies
heavily on the WACC. Therefore, the WACC formula previously introduced will be applied in

this analysis.
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8.3.1.1.Cost of Equity
8.3.1.1.1.Risk Free Rate

The risk-free rate represents the return on an investment with no risk of financial loss, serving
as a fundamental component in valuation models. It is typically derived from government
bonds, as they are considered default-free. For this analysis, the U.S. 10 year government
bond yield as of December 31, 2024, was used as the risk-free rate, set at 4.57%, reflecting
the market’s expectation of a secure return at that date. We chose the US bond due to the fact

Match group’s debt is in the US and in USD.
8.3.1.1.2.Beta

Beta () measures a stock’s volatility and sensitivity to overall market movements, indicating
how the company’s returns typically fluctuate relative to the market. For this valuation, the
estimated beta () for Match Group was computed at 1.32 (see Appendix III - Beta

computing).

The calculation was based on a linear regression between Match Group returns against SP500

returns over the past 5 years on a weekly basis.
For the stable phase beta, we have used Blume adjustment to better reflect the regression of

the beta to the mean by applying the following formula:

2 1
Adjusted beta = E:s: Raw f + ix 1.00

Figure 8.5 - Blume’s Beta (source: Blume, M. E. (1975). Betas and their regression

tendencies)

Which computed an Adjusted beta of 1,21.
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8.3.1.1.3.Market Risk Premium

The market risk premium used in the calculation was based on the regions Match Group
operates: Americas, Europe and APAC and others. We have used the 5-10 biggest countries
(by GDP) of each region to compute the weighted MRP. The MRP amount computed is
5,65%. For 2024, Match Group hasn't shared the Revenue split between Europe and APAC so
we have considered the same weight as 2023. (see Appendix IV - Market Risk Premium
Computing)

8.3.2. Cost of Debt

The cost of debt was calculated using the Interest Coverage Ratio (ICR) approach, based on
Damodaran's data set. Match Group’s ICR suggests a synthetic credit rating of A3/A-, derived
from the proportion of interest expenses relative to total EBIT. According to Damodaran's
estimates, this rating corresponds to a default spread of 1.21%. As previously mentioned, the
risk-free rate was set at 4.57%, which, when combined with the 1.21% spread, results in a

pre-tax cost of debt of 5.78%.

8.3.2.1. Effective tax rate

Match Group’s effective tax rate for 2023 was 22%. In previous years, the effective tax rate
fluctuated, ranging from negative values (reflecting tax benefits) to low positive rates, such as
4% in 2022 and 16% in 2023. For the purpose of this valuation, the 22% rate is considered
based on the marginal rate and tax credits applied. Based on the most recent U.S. tax
regulations and forward-looking assumptions, we project an increase in the effective tax rate,
ultimately converging towards a marginal rate of 25% in the stable phase. This 25% rate was
selected to reflect a conservative estimate that accounts for Match Group’s exposure to
multiple tax jurisdictions, including U.S. federal corporate income tax—reduced to 21%

following the Tax Cuts and Jobs Act (TCJA) of 2017—as well as additional state and foreign
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taxes. As a result, the 25% marginal rate is deemed appropriate for the terminal phase of the

valuation.

8.3.3. D/E Ratio

We have calculated the market value of Match Group’s Debt and Equity to have a realistic

view of the firm's value, see Appendix V - D/E Ratio and calculation.

To calculate the market value of equity we considered:

Number of Shares outstanding = 251.460.397
Current Market Price per share = $32.71
Equity Market Value $8.225.269.586

Figure 8.6 - Equity Market Value Estimation 2024 (source:Form 10-K 2024 and Yahoo

Finance)

To calculate the market value of debt we considered:

Market Value of Straight Debt = $3.665.794.820
Market Value of Debt in Operating leases = $103.796.000
$3.769.590.820

Figure 8.7 - Debt Market Value Estimation 2024 (source:Form 10-K 2024 and Author

Estimation)

The market value of debt was calculated by considering all outstanding debt instruments of
the company as of December 31, 2024. The analysis included the principal amounts,
maturities, and the ICR, as previously discussed. Specifically, for lease obligations, we relied
on the disclosures provided in Match Group’s 2024 Form 10-K. In compliance with IFRS 16,
the company reported the present value of lease liabilities, which we adopted as the basis for

determining the market value of the leasing-related debt.
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The long term D/E ratio will be similar to the current amounts, since Match Group is using

the FCF to pay its shareholders as we have mentioned before.

It will lead to a ratio of Net Debt/EBITDA between 2.5-3 as historical of the company

operation.
Equity Debt
Market Value $8.225.269.586 $3.769.590.820
Weight in Cost of Capital 68,57% 31,43%
Cost of Component 12,01% 4,34%

Figure 8.8 - D/E Estimation 2024 (source:Form 10-K 2024, Yahoo Finance and Author

Estimation)

To conclude, WACC on high growth phase amounts:

WACC
High Growth
Cost of Equity
Risk Free Rate 4,57%
Beta Levered 1,32
Market Risk Premium 5,65%
Country Risk Premium 0,00%
Cost of Equity 12,03%
Cost of Debt
Cost of Debt 5,78%
Marginal Tax Rate 25%
After-tax Cost of Debt 4,34%
WACC
Weight of Equity 69%
Weight of Debt 31%
9,61%

Figure 8.9 - WACC Estimation High Growth Phase (source: Author Estimation)
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The Weighted Average Cost of Capital (WACC) applied in the stable growth phase maintains
the same structure as in the high-growth period; however, the Beta is expected to converge

towards 1,2 as the company matures and its risk profile stabilizes for market benchmarks:

WACC |
Stable Growth
Cost of Equity
Risk Free Rate 4,57%
Beta Levered 1.21
Market Risk Premium 5,65%
Country Risk Premium 0.00%
Cost of Equity 11.43%
Cost of Debt
Cost of Debt 5,78%
Marginal Tax Rate 25%
After-tax Cost of Debt 4,34%
WACC
Weight of Equity 69%
Weight of Debt 3%
9,19%

Figure 8.10 - WACC Estimation Stable Growth Phase (source: Author Estimation)

8.4. Terminal Value

Terminal Value represents the present value of all future free cash flows generated by the
company beyond the explicit forecast period, under the assumption of perpetual, stable

growth.

It is a critical component of the overall valuation, and as we mentioned in the literature review

it often accounts for a significant portion of the Enterprise Value.

In this analysis, Terminal Value is calculated using the Gordon Growth Model (Perpetuity
Growth Method), applying a stable growth rate of 3,15% and discounting it by the WACC on
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the stable phase. This approach reflects the long-term, sustainable growth potential of the

business once it transitions from its high-growth phase to maturity.

The stable phase reinvestment rate is computed by g formula:

g = Reinvestment Rate x Return on Capital

Figure 8.11 - Growth Formula (source: Damodaran)

We have the stable g = 3,15% and the ROC on the stable phase is set to be the WACC + 1% =
10,20%. Return on Capital on stable growth tends to the WACC, the addition of 1% on the
WACKC is a reflection of the market position of Match Group and its advantages in its industry
for the future (n.1 in the market).

In USD Terminal Year
g (%) 3,15%
EBIT * (1 - tax rate) of 2029 B09.006.379
Tax rate (for cash flow) 25%
EBIT * (1 - tax rate) 834 490.080
Rainvestment Rata 30,89%
Capital Spend poarpetuity 257.813.065
Change WG % of Revenues 0,15%

= CGhg. Mon Cash Working Capital 6.143.895
- (CapEx-Depraciation) 251669170
Frea Cashflow to Firm 5T6.67T.015

Figure 8.12 - Terminal Value Estimation (source: Author Estimation)
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8.5.Enterprise value
Enterprise Value represents the total value of a company’s operating assets and reflects the

present value of all expected future free cash flows available to both debt and equity holders.

In this valuation, EV is calculated by discounting the projected FCFF over the forecast period
and the Terminal Value at the WACC. The resulting Enterprise Value amounted to $8.603M.

In millions of USD 2025F 2026F 2027F 2028F 2029F Terminal Value
Free Cashflow to Firm 613 652 693 718 710 577
Terminal Value 9538
WaACC 9.6% 9,6% 9,6% 9,6% 9,6% 8.2%
Perpetuity Growth Rate (g) 3,15%
Present Value 5589 543 526 488 448 6.029
Enterprise Value 8.603

Figure 8.13 - Enterprise Value Estimation (source: Author Estimation)

8.6.Equity Value

Equity Value represents the portion of Enterprise Value attributable to the company’s
shareholders. We calculated it by subtracting net debt (total debt minus cash and cash

equivalents) and any other non-operating liabilities or assets from the Enterprise Value.
In this valuation, Equity Value reflects the residual claim of equity holders after satisfying all

obligations to debt holders. It serves as the basis for determining the company’s share price by

dividing Equity Value by the number of outstanding shares:
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Equity Value of Match Group
Value of operating assets of the firm = $8.602.804.578
+ Walue of Cash, Marketable Securities & Non-operating assets $987.927.000
Value of Firm = $9.590.821.578
- Market Value of outstanding debt = $3.769.590.820
- Minority Interests $2.000
Market Value of Equity = $5.821.228.758
Value of Equity in Options = %0
Value of Equity in Common Stock = $5.821.228.759
MNumber of shares outstanding = 251.460.397
Target Price of equity per share = $23,15
Stock price as of 31/12/2024 = 32,71
% Owver valued = 41,30%

Figure 8.14 - Equity Value Estimation (source: Author Estimation)

8.7.Sensitivity analysis

After computing the target value we applied a sensitivity analysis. This analysis was

conducted to assess the impact of key assumptions on the valuation results.

Given the inherent uncertainty in forecasting future cash flows, this analysis tests how
changes in critical variables - in our case - the Weighted Average Cost of Capital (WACC) and
the terminal growth rate (g) - affect the enterprise value and consequently the equity value of

the company.
We have applied changes of 0,5% in both variables to understand how the target price would
react to different market scenarios. A bull market where the growth rate would be 4.15% and

WACC would drop to 8.2% could increase the price to $35 per share.

On the other hand, a bear market could place the price of Match Group share as low as $17.19

in our estimations.
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By analyzing these variations, we gain a better understanding of the valuation’s robustness

and the degree of risk associated with different scenarios.

Long-term Growth rate (%)
2.15% 2.65% 3.15% 3.65% 4.15%
820%|$ 2315 $ 2531 $ 2790 $ 31.06 $ 35.00
g 870%|$ 2132 $§ 2315 $§ 2531 $§ 2790 $ 31.06
8 920%|$ 1975 $ 2132 $§ 2315 $ 2531 $ 2790
g 970%($ 1838 $ 1975 $ 2132 $§ 2315 § 2531
1020%|$ 1719 $ 1838 $ 1975 $ 2132 $ 23.15

Figure 8.15 - Sensitive Analysis (source: Author Estimation)

8.8.Relative valuation

In addition to the intrinsic valuation conducted through the DCF method, we have detailed in

the literature another approach which is relative valuation.

Relative valuation, also known as multiples-based valuation, consists of comparing the

company’s key financial metrics to a peer group of comparable companies.

This methodology assumes that companies operating in similar industries, with comparable

growth profiles, riskiness and similar profitability, should be valued similarly by the market.

To do so, we have starter our relative valuation by gathering a group of 10 companies with

similarities between each other:
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Industry
Business Model

B2C with Freemium approaches

b=

Mobile first companies with subscriptions and ad type of revenue

Our peer group:

Company Industry

Match Group  Internet Content and Information
Spotify Internet Content and Infarmation
Bumble Internet Content and Information

Grindr Software - App

Duolingo Software - App
Pinterest Internet Content and Information
Snap Internet Content and Information
Meta Internet Content and Information
Roblox Electronic Gaming & Multimedia
TTWO Electronic Gaming & Multimedia

Figure 8.16 - Peer Group (source: Yahoo Finance)

After defining the peer group, we calculated the Growth Ratios, Revenues and Profitability
Ratios for the past 5 years.

This second step was computed to better understand the evolution of the companies in this
peer group, even though these companies being in the same industry, with similar business

models, their capabilities as growth and profitability tend to be different.

The third step is to define the multiple relative, in our case we choose:
1. EV/Operating Margin

2. EV/Sales

3. P/E

Then we have splitted the peer group per cluster - so we can distribute companies in function
of their similar financial metrics:
1. CAGR of Revenues over the past 5 years

2. Operating Income Margin average over the past 5 years
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3. the P/E for 2024

We choose Revenue CAGR and Operating Income Margin for our cluster variables and

calculated Median and Quartiles (See Appendix VII - Relative Valuation):

Company Revenue CAGR 5Y ;ﬁﬂﬁ'ﬁ?ﬂ

Match Group 10.37% 25.60%
Spotify 23.92% -0.60%
Bumble 18.57% -20.60%
Grindr 33.20% 14.23%
Duolingo 46.66% -9.1204
Pinterest 21.15% 0.28%
Snap 20.93% -25.36%
Meta 17.61% 35.86%
Roblox 27.23% -34.12%
TTWO 17.09% -10.97%
Q1 17.85% -18.19%
Median 21.04% -4 86%%
Q3 26.40% 10.74%

Figure 8.17 - Peer Group CAGR and Operating Income Margin 5Y (source: Author
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For the Cluster of this valuation, we gathered Metas, Match Group and Pinterest data:

1. Market Capitalization

2. Market Value of Debt (incl. Leases)

3. Cash and Market Securities
Multiples Market Cap Net Debt EV
Match Group $8.225.269.586 $2.781.663.820 $5.443.605.766
Pinterest $19.602.057.000 -$2.327.080.000 $21.929.137.000
Meta $1.483.682.340.000 -$29.042.000.000 $1.512.724.340.000

Figure 8.19 - Multiples (source: MG, Pinterest and Meta Forms 10-K and Author Estimation)

EV/O1 Margin EV/Sales P/E
Match Group 6,61 1,56 15,43
Pinterest 121,95 6,01 10,58
Meta 21,80 9,20 23,79
Multiple 50,12 5.59 16,60
2024 Operating Income 823.311.000
2024 Sales 3.479.373.000
2024 PIE 2,12
Firm Value 41.264.347.320 19.449.695.070
- Met Debt 2.781.663.820 2.781.663.820
Equity Value 38.482.683.500 16.668.031.250
Outstading shares 251.460.397 251.460.397
| Target Price Match Group 153,04 66,28 35,19

Figure 8.20 - Relative Valuation (source: MG, Pinterest and Meta Forms 10-K and Author

Estimation)

Although this valuation is one of the most used worldwide, it is dependent on the peer group

performance and even when clustered the targets can have huge differences.

It's still important to perform it in order to have a second look over a company valuation.

As presented, the multiple EV/OI Margin and the EV/Sales is to $153.04 and $66.28 per

share, respectively. The P/E multiple closes near our target price of DCF valuation but still

higher than the market trading price and then our recommendation, at $35.19.
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8.9.Equity Report Comparison

The Zacks Equity Research report on Match Group applies a multiples-based valuation,
focusing on P/E (13.7x), EV/EBITDA (10.31x), and EV/Sales (3.33x). Their 6-12 month
price target is $37.00, implying an upside of approximately 23% from the share price of
$30.10 as of March 13, 2025. Zacks maintains a Neutral recommendation, citing slowing
growth at Tinder (payers down 5% YoY), dependence on Hinge for revenue expansion (+27%
YoY), and high leverage (long-term debt of $3.8B). Despite these concerns, Zacks highlights

strong margins as 36.5% Adjusted Operating Income and solid cash flows.

In comparison, my valuation was based mainly on the DCF - FCFF approach, even though
complemented by a Multiples valuation. FCFF assumes a stable phase WACC of 9.2%, a
terminal growth rate of 3.15%, and forecast revenue growth on average of 3% until 2029. I
expect operating margins to remain around 26%. My fair value estimate is $23.15, suggesting

a downside of 41.3% from 31-12-2024 price.

Regarding my relative valuation, the EV/Operating Income Margin was set to 50.12x,

EV/Sales to 5.59x and the P/E Ratio amounted 16.6x.

8.10.Conclusion

Based on our analysis, the intrinsic equity value of Match Group as of December 31, 2024, is
$23.15 per share, derived from a FCFF valuation. This indicates a 41.3% downside from its

market price of $32.71, supporting our SELL recommendation.

The relative valuation, based on comparable companies across the online services and digital
platform sectors, yielded a broad valuation range, highlighting potential volatility and market
perception disparities. Despite conducting this method to complement the intrinsic approach,
the peer group presented certain limitations. Therefore, the final recommendation relies
primarily on the DCF analysis, while acknowledging the inherent uncertainties of the

industry, the broader economic environment and its rapid shifts.

76



Equity Valuation - Match Group

77



Equity Valuation - Match Group

References:

Brealey, Richard A., Stewart C. Myers, and Franklin Allen. Principles of Corporate Finance.
12th ed., McGraw-Hill Education, 2017.

Damodaran, Aswath. Valuation: Security Analysis for Investment and Corporate Finance.

2006.

Damodaran, Aswath. Investment Valuation: Tools and Techniques for Determining the Value

of Any Asset. 3rd ed., John Wiley & Sons, 2012.

Damodaran, Aswath. Investment Valuation. John Wiley & Sons Inc., Apr. 2012.

Fernandez, Pablo. Valuation Methods and Shareholder Value Creation. Academic Press,

2002.

Fernandez, Pablo. 210 Common Mistakes in Company Valuations. IESE Business School,
2017.

Fernandez, Pablo. Company Valuation Methods. IESE Business School, University of
Navarra, 2023.

Levin, Jonas, and Per Olsson. Terminal Value Techniques in Equity Valuation: Implications
of the Steady State Assumption. SSE/EFI Working Paper Series in Business Administration

No. 2000:7, Stockholm School of Economics, 2000.

Parrino, Robert. Cost of Capital, Capital Structure, and Value Creation: The Role of Debt in

Corporate Finance. National Bureau of Economic Research, 2002.

Sharpe, William F. "Capital Asset Prices: A Theory of Market Equilibrium under Conditions
of Risk." Journal of Finance, vol. 19, no. 3, 1964, pp. 425-442.

78



Equity Valuation - Match Group

Lintner, John. "The Valuation of Risk Assets and the Selection of Risky Investments in Stock
Portfolios and Capital Budgets.” Review of Economics and Statistics, vol. 47, no. 1, 1965, pp.
13-37.

Mossin, Jan. "Equilibrium in a Capital Asset Market." Econometrica, vol. 34, no. 4, 1966,
pp. 768-783.

Blume, Marshall E. "Betas and Their Regression Tendencies." 1975.

Other:

Match Group. Form 10-K. 2020-2024.

Bumble Inc. Form 10-K. 2020-2024.

Grindr Inc. Form 10-K. 2020-2024.

Pinterest Inc. Form 10-K. 2020-2024.

Spotify Technology S.A. Form 10-K. 2020-2024.

Duolingo Inc. Form 10-K. 2020-2024.

Snap Inc. Form 10-K. 2020-2024.

Meta Platforms Inc. Form 10-K. 2020-2024.

Roblox Corporation. Form 10-K. 2020-2024.

Take-Two Interactive Software Inc. (TTWO). Form 10-K. 2020-2024.

79



Equity Valuation - Match Group

World Economic QOutlook, October 2023. International Monetary Fund, 2023,

https://www.imf.org/en/Publications/ WEO/Issues/2023/10/10/world-economic-outlook-octob
er-2023.

World Economic Outlook Update, January 2024. International Monetary Fund, 2024,

https://www.imf.org/en/Publications/ WEQO/Issues/2024/01/30/world-economic-outlook-updat
e-january-2024.

World Economic QOutlook Update, July 2024. International Monetary Fund, 2024,
https://www.imf.org/en/Publications/ WEQO/Issues/2024/07/16/world-economic-outlook-updat

e-july-2024.

"ECB to Cut Rates Again on March 6 as Focus Turns to Growth." Reuters, 27 Feb. 2025,
https://www.reuters.com/markets/rates-bonds/ecb-cut-rates-again-march-6-focus-turns-growt

h-2025-02-27/.

"Key ECB Interest Rates." European Central Bank,
https: ropa tats/policy_and exchange rates/key_ecb_interest rates/html/in
"Euro Area Interest Rate." Trading Economics,

https://tradingeconomics.com/euro-area/interest-rate.

Mulholland, Jolie. "Fed Funds Rate History." Forbes Advisor,

2025 Global Consumer Outlook. AlixPartners,
https://www.alixpartners.com/newsroom/2025-global-consumer-outlook/.

80


https://www.imf.org/en/Publications/WEO/Issues/2023/10/10/world-economic-outlook-october-2023
https://www.imf.org/en/Publications/WEO/Issues/2023/10/10/world-economic-outlook-october-2023
https://www.imf.org/en/Publications/WEO/Issues/2023/10/10/world-economic-outlook-october-2023
https://www.imf.org/en/Publications/WEO/Issues/2024/01/30/world-economic-outlook-update-january-2024
https://www.imf.org/en/Publications/WEO/Issues/2024/01/30/world-economic-outlook-update-january-2024
https://www.imf.org/en/Publications/WEO/Issues/2024/01/30/world-economic-outlook-update-january-2024
https://www.imf.org/en/Publications/WEO/Issues/2024/07/16/world-economic-outlook-update-july-2024
https://www.imf.org/en/Publications/WEO/Issues/2024/07/16/world-economic-outlook-update-july-2024
https://www.imf.org/en/Publications/WEO/Issues/2024/07/16/world-economic-outlook-update-july-2024
https://www.reuters.com/markets/rates-bonds/ecb-cut-rates-again-march-6-focus-turns-growth-2025-02-27/
https://www.reuters.com/markets/rates-bonds/ecb-cut-rates-again-march-6-focus-turns-growth-2025-02-27/
https://www.reuters.com/markets/rates-bonds/ecb-cut-rates-again-march-6-focus-turns-growth-2025-02-27/
https://www.ecb.europa.eu/stats/policy_and_exchange_rates/key_ecb_interest_rates/html/index.en.html
https://www.ecb.europa.eu/stats/policy_and_exchange_rates/key_ecb_interest_rates/html/index.en.html
https://www.ecb.europa.eu/stats/policy_and_exchange_rates/key_ecb_interest_rates/html/index.en.html
https://tradingeconomics.com/euro-area/interest-rate
https://tradingeconomics.com/euro-area/interest-rate
https://www.forbes.com/advisor/investing/fed-funds-rate-history/
https://www.forbes.com/advisor/investing/fed-funds-rate-history/
https://www.alixpartners.com/newsroom/2025-global-consumer-outlook/
https://www.alixpartners.com/newsroom/2025-global-consumer-outlook/

Equity Valuation - Match Group

"Match Group Q2 Summary: Positive Earnings." Global Dating Insights,
https://www.globaldatinginsights.com/news/match-group-g2-summary-positive-earnings/.

"Paid Subscribers Match Group by Region 2024." Statista,
https://www.statista.com/statistics/1266954/paid-subscribers-match-group-region/.

"Online Dating - United States." Statista,

https://www.statista.com/outlook/emo/dating-services/online-dating/united-states 7utm.

Online Dating Market Report. Market Us, https://market.us/report/online-dating-market/.

Damodaran, Aswath. "Valuation Introduction." NYU Stern School of Business,

https://pages.stern.nyu.edu/~adamodar/New_Home_Page/background/valintro.htm.

"Match Group SWOT and Business Model." PitchGrade,

https://pitcherade.com/companies/match-group.

"Why Do Investors Care So Much About LTV/CAC?" Andreessen Horowitz (al6z),
https://al6z.com/why-do-investors-care-so-much-about-ltvcac/.

Appendices:

81


https://www.globaldatinginsights.com/news/match-group-q2-summary-positive-earnings/
https://www.globaldatinginsights.com/news/match-group-q2-summary-positive-earnings/
https://www.statista.com/statistics/1266954/paid-subscribers-match-group-region/
https://www.statista.com/statistics/1266954/paid-subscribers-match-group-region/
https://www.statista.com/outlook/emo/dating-services/online-dating/united-states?utm
https://www.statista.com/outlook/emo/dating-services/online-dating/united-states?utm
https://market.us/report/online-dating-market/
https://pages.stern.nyu.edu/~adamodar/New_Home_Page/background/valintro.htm
https://pages.stern.nyu.edu/~adamodar/New_Home_Page/background/valintro.htm
https://pitchgrade.com/companies/match-group
https://pitchgrade.com/companies/match-group
https://a16z.com/why-do-investors-care-so-much-about-ltvcac/
https://a16z.com/why-do-investors-care-so-much-about-ltvcac/

Equity Valuation - Match Group

Appendix I - Market Share Calculation

CAGR until 2029

6,80% 2023 2024 F2025 F2026 F2027 F2028  F2029
Market Share 2023 (in Millions) $9.400 $10.039 $10.722 $11.451 $12.230 $13.061 $13.949
Market Share Match Group $3.365 $3.479 $3.544 $3.673 $3.803 $3.934 $4.067
Market Share Bumble $1.052 $1.072 $1.103 $1.137 $1.172 $1.207 $1.243
Market Share Grindr $260 $345 $368 $394 $420 $449 $479
Market share Smaller Players $4.724  $5.143 35707 $6.247 $6.835 $7.472  $8.160
Market Share 2023 (in %) 2023 2024 F2025 F2026 F2027 F2028  F2029
Market Share Match Group 36% 35% 33% 2% 31% 30% 29%
Market Share Bumble 11% 11% 10% 10% 10% 9% 9%
Market Share Grindr 3% 3% 3% 3% 3% 3% 3%
Market share Others 50% 51% 53% 55% 56% 57T% 58%

Assumptions:

Grindr and Small players are expected to grow at market CAGR of 6,8%.

Bumble growth rate was calculated:

Revenue Weight 2022 2023 2024 F2025 F2026 F2027 F2028 F2029
Bumble $904 $1.052 $1.072 $1.103 $1.137 $1.172 $1.207 $1.243
% YoY 16,42% 2,88% 3,07% 3,06% 3,01% 3,02%
Growth Rate Average 2024-2029 25% 1,92% 2,40% 2,62% 2,73% 2,79% 2,83%
IMF Real GDP growth (Annual percent

change) 75% 3,20% 3,20% 3,30% 3,20% 3,10% 3,10%
Growth Applied to Bumble Revenues 2,88% 3,07% 3,06% 3,01% 3,02%

Appendix II - Adjustments NWC
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Appendix III - Beta computing

132*x +-8,12E-03 R2= 0,221

20,00%
L]
10,00%
0,00%
s °
@
-10,00%
®
L
-20,00%
-5,00% -2,50% 0,00% 2,50% 5,00%
Appendix IV - Market Risk Premium Computing
Match Group Operating Regions MRP
Region Revenues MRP Weight Weighted MRP
APAC and Other $754.304.800,00 5,70% 21,68% 1,2361%
Europe $1.131.457.200,00 5,36% 32,52% 1,7423%
Americas $1.593.611.000,00 5,83% 45,80% 2,6702%
0,00% 0,0000%
Total $3.479.373.000,00 100,00% 5,65%

Support Data:
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Country GDP % ERP Weighted ERP per region
Australia 1.723.827.220.000 5,72% 4,33% 0,25%
South Korea 1.712.792.850.000 5,68% 4,99% 0,28%
China 17.794.781.990.000 59,06% 5,27% 3,11%
India 3.549.918.920.000 11,78% 7,26% 0,86%
Japan 4.212.945.160.000 13,98% 527% 0,74%
Egypt 395.926.080.000 1,31% 14,34% 0,19%
Nigeria 362.814.950.000 1,20% 14,34% 0,17%
South Africa 377.781.600.000 1,25% 8,35% 0,10%
APAC and Other 30.130.788.770.000 5,70%
Italy 2.254.851.210.000 15,38% 7,26% 1,12%
Spain 1.580.694.712.515 10,78% 6,46% 0,70%
United Kingdom 3.340.032.000.000 22,78% 5,13% 1,17%
France 3.030.904.090.000 20,67% 5,13% 1,06%
Germany 4.456.081.016.705 30,39% 4,33% 1,32%
| Europe 14.662.563.029.220 5,36%
Caribbean 3.526.105.702.000 8,96% 12,43% 1,11%
Central and South Ameri  6.318.352.476.000 16,06% 9,15% 1,47%
North America 29.501.020.570.000 74,98% 4,33% 3,25%
|Americas 39.345.478.748.000 5,83%
Appendix V - D/E Ratio and calculation
Debt:
Market Value of Straight Debt = $3.848.983.000
Market Value of Debt in Operating leases = $103.796.000
$3.952.779.000

Support data

Operating income 2024
Interest expense 2024
Interest Coverage Ratio

US 10 Year Note Bond Yield (31-12-24)

Spread
Cost of Debt - Match group

823.311
(160.071)

5,143
4,57%
1,21%
5,78%
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For smaller and riskier firms

If interest coverage ratio is
greater than <to Rating is Spread is

-100000 0,499999 D2/D 20,00%

0,5 0,799999 Caa/CCC 17,00%

0,8 1,249999 Ca2/CcC 11,78%

1,25 1,499999 c2/C 8,51%

1,5 1,999999 B3/B- 5,24%

2 2,499999 B2/B 3,61%

2,5 2,999999 B1/B+ 3,14%

3 3,499999 Ba2/BB 2,21%

3,5 3,9999999 | Bal/BB+ 1,74%

4 4,499999 Baa2/BBB 1,47%

45 5,999999 A3/A- 1,21%

6 7,499999 A2/A 1,07%

7,5 9,499999 Al/A+ 0,92%

9,5 12,499999 Aa2/AA 0,70%

12,5 100000 Aaa/AAA 0,59%

Instrument Principal (§M) Coupon Rate (%) Market Rate (%)
Term Loan 425 6,22% 4,85%
5.00% Senior Notes 450 5,00% 4,85%
4.625% Senior Notes 500 4,63% 4,85%
5.625% Senior Notes 350 5,63% 4,85%
4.125% Senior Notes 500 4,13% 4,85%
3.625% Senior Notes 500 3,63% 4,85%
2026 Exchangeable 575 0,88% 4,85%
2030 Exchangeable 575 2,00% 4,85%
Leasings 104 3,86%
Total

Due Date
02/2027
12/2025
05/2025
02/2027
02/2028
10/2029
03/2026
10/2029

Maturity (Years)
2,20
1,00
0,42
2,20
3,17
4,83
1,25
4,83
7,20

Market Value ($M)
425

447
511
346
474
444
541
478
104
3.769,59

Market Value
$424.898.520
$446.681.792
$511.019.325
$346.086.585
$473.852.763
$444.205.619
$540.754.608
$478.295.607
$103.796.000
$3.769.590.820
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Appendix VI - Relative Valuation

Company Industry Shares Price 31-12 Market Cap Revenues 2020 Revenues 2021 Revenues 2022 Revenues 2023 Revenues 2024 Revenue CAGR
Match Group Intemet Content and Information 251,460,397.00 $32.71 8,225,269,586.00 2,344,724,000  2,922,871,000  3,188,843,000  3,364,504,000  3,479,373,000

Spotify Intemet Content and Information 200,622,518.00 $447.38 89,754,502,103.00 6,421,648,400  8,536,070,560  10,994,766,120  11,988,270,060  15,143,252,600

Bumble Intemet Content and Information 107,107,632.00 $8.14 871,856,124.00 542,192,000 765,660,000 903,503,000 1,051,830,000  1,071,643,000

Grindr Software - App 175,880,320.00 $17.84 3,137,704,909.00 - 145,833,000 195,015,000 259,691,000 344,636,000

Duolingo Software - App 44,936,000.00 $324.23 14,569,599,280.00 161,696,000 250,772,000 369,495,000 531,109,000 748,024,000

Pinterest Intemet Content and Information 675,933,000.00 $29.00 19,602,057,000.00 1,692,658,000  2,578,027,000  2,802,574,000  3,055,071,000  3,646,166,000

Snap Intemet Content and Information 1,659,147,000.00 $10.77 17,869,013,190.00 2,506,626,000  4,117,048,000  4,601,847,000  4,606,115,000  5,361,398,000

Meta Intemet Content and Information 2,534,000,000.00 $585.51  1,483,682,340,000.00 85,965,000,000  117,929,000,000  116,609,000,000  134,902,000,000 164,501,000,000

Roblox Electronic Gaming & Multimedia 1,332,838,000.00 $57.86 77,118,006,680.00 923,885,000  1,919,181,000  2,225,052,000  2,799,274,000  3,601,979,000

TTWO Electronic Gaming & 170,800,000.00 $184.08 31,440,864,000.00 3,088,970,000  3,372,772,000  3,423,200,000  4,735,600,000  4,693,500,000

Company Operating Income 2020 Operating Income 2021 Operating Income 2022 Operating Income 2023 Operating Income 2024 OVRevenue 2020 ORevenue 2021 OVRevenue 2022 OVRevenue 2023 OURevenuc 2024 Average OI SY  EPS P/E
Match Group 745,715,000 851,679,000 515,005,000 916,896,000 823,311,000 31.80% 29.14% 16.15% 27.25% 212 s15.43
Spotify (238,774,490) 82,094,480 (617,852,040) (403,621,080) 1,318,863,000 3.72% 0.97% -5.62% 3.37% 567 $78.90
Bumble (74,401,000) (134,683,000) (102,844,000) 53,373,000 (700,474,000) -13.72% -17.59% -11.38% 5.07% 461 (51.77)
Grindr (110,277) 23,710,000 13,035,000 55,448,000 92,598,000 0.00% 16.26% 6.68% 21.35% 0.74 (824.11)
Duolingo (16,011,000) (60,007,000) (65,195,000) (13,259,000) 62,595,000 9.90% 23.93% -17.64% 2.50% 2,04 $158.94
Pinterest (142,504,000) 326,187,000 (101,677,000) (125,678,000) 179,817,000 8.42% 12.65% 3.63% 4.11% 274 $10.58
Snap (862,072,000) (702,069,000) (1,395,306,000) (1,398,379,000) (787,294,000) -34.39% -17.05% -30.32% -30.36% -0.42 (525.64)]
Meta 32,671,000,000 46,753,000,000 28,944,000,000 46,751,000,000 69,380,000,000 38.01% 39.65% 24.82% 34.66% 24.61

Roblox (266,137,000) (495,098,000) (923,784,000) (1,259,067,000) (1,063,317,000) 28.81% 25.80% 41.52% 44.98%

WO 425,267,000 629,384,000 473,595,000 (1,165,200,000) (3,590,600,000) 13.77% 18.66% 13.83% 24.61% 2201
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Appendix VII - Zacks Analyst Report

A ZACKS | Suise
Match Group (MTCH)

$30.10 (Stock Price as of 03/13/2025)
Price Target (6-12 Months): $37.00

Summary

Match Growp's fourth-guarter 2024 results reflect revenue
daeclines and sluggish growth in total payers. Excluding live
streaming services, revenue grew 1% YoY. Growth at Hinge
(#27% Yo'} was offset by declines at other brands, notably
Tinder {-3% YoY). Operating income fell 14% YoY, impacted
by the absence of a $40M Google litigation setlement benefit
from Q4 2023. The company saw mized wuser metrics, with
Tinder payers declining 5% while Hinge grew 19%. Foreign
exchange headwinds were 31BM worse than expected. Shff
competition from other deting apps, like Facebook Dating, are
owerhangs. Shares have underperformed its industry in the
past year. Monetheless, cost discipline helped maintain
margins, with adjusted operating income representing 8 38%

margin. Strong cash flow enabled continued share
repurchasas of 5117M during the quarter.

Data Overview

52 Waek High-Low 538.84 - 52766
20 Day Avarage Volume (sh) 5,581,913
Markat Cap $7.7B
YTD Prica Change 6.0
Bata 1.45
Dividend / Div Yid 50.76 1 2.5%
Industry Internet - Commarce
Zacks Industry Rank Top 21% (52 out of 247)
Last EPS Surprise -2.4%
Last Sales Surprise 0.5%
EPS F1 Est- 4 waek change 0%
Expecied Report Date 05/06/2025
Earnings ESP 0%
PIETTM 137
P/E F1 a1
PEG F1 0.6
PIE TTM 22

Zacks Report Date: March 13, 2025

Long Term: 6-12 Months | Zacks Recommendation: Neutral
{Since: 03/03/23)
Prior Recommendation: Outparform

Short Term: 1-3 Months | Zacks Rank: (1-5) 3-Hold
Zacks Style Scores: VGM: B
Walue: B Growth: C Momentum: D

Price, Consensus & Surprise(!)

. EPS Surprisa+ % EPS Consensus - 2022==2023 = 2024 = 2025= 2026

= Price [§)
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2021 2022
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Sales and EPS Growth Rates (Y/Y %))
Sales HEE I Eps EEEEENT I

2022 A 023 A 024 A XI5 E 026 E

Sales Estimates {millions of §)!1!

a1 Q2 Q3 Q4  Annual*
2026 870 E 892 E 2E 927E 3,628 E
2025 B2T E 848 E 8BS E 8B1E 3451E
2024 BE0 A 864 A 885 A 860 A 3,478 A
EPS Estimates!?

a1l a2 a3 Q4 Annual*
2026 079 E 099 E 108 E 110E 3BIE
2025 0L70E 082E 080 E 0.91E 332E
2024 044 A 048 A 051 A 0.82 A 280 A

*Cuarterly figuras may not add up te annual.

(1) The data in the charts and tables, including the Zacks Consensws EPS and sales estimates, is as of 031372025,

(2) The report's text and the price target are as of 021192025,
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Overview

Match Group, Inc. is the world's foremost provider of dating products

and operates a portfolio of more than 45 brands. lts biggest and best EPS Hist. and Est.
known brands are Tinder, Match.com, PlentyQiFish, Meetic and

OhCupid. The Dallas, TX-based company offers dating products in 42

languages in more than 190 countries.

The company is currently enjoying strong growth, driven by robust
momentum at Tinder and solid performances from Meetic, Match, Pairs
as well as PlantyOfFish.

Tinder is known to be the world's #1 downloaded as well as top eaming

dating app. Tinder reflects the key catalyst for the company's 2020 2021 2022 2023 2024 2025 2028
year—over-year revenus growth. In 2024, revenues from Tinder direct Sales Hist, and Esl.
gained 1% to §1.9 bilkon.

Match is considersd a pionser in the online dating category. s unigque

features involve searching profiles, receive algosthmic matches and

attend live events, promoted by Match, with othar Subscribars.

PlentyOfFish comes with unique features which allow users to search

profiles and receive algorithmic recommendations.

Based in France, Msetic is a leading European online dating brand. it

also has distinguishing features to search profiles, receive algorithmic 2020 2021 2022 2023 2024 2025 2028
matches, and attend ve events. As of 03132085

OhCupid attracts users through a mathematical and Q&4 approach to
the online dating category.

One of the langest brand, OurTime is a community of singles abowe the age 50 of any dating product.
Meanwhile, Hinge is a mobile-only experience that focuses on users with a greater level of aim to enter into a relationship.

For 2024, Match Group reported total revenues of $3.5 bilion, which increased 3% from 2023,

----- Conaansus Esimata===- 12 Manth EPS
4 — Price (§)
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Reasons To Buy:

A Online dating has been gaining traction because of the rising number of singles globalky. Robust momentum at
According to reports, the marriage rate in the U.5. has decreased 40% in the last 25 years. Tinder and solid
This has led to a significant rise in the number of people looking for & match. Per Verified erformances from Meetic,
Market Research data, the online dating markst is projected to hit $17.4 trillion by 2031 at a atch as well as
CAGR of 7.03% between 2024 and 2031. Malch group is already a trusted dating site with PlentyOfFish bodes well
owver two decades of presence in the industry. Consequently, the statistic bodes well for the for the company.

company and will help Match group o garner additional revenues.

A The company is considered to have pionesred the concept of online dating, which is why it
enjoys a first mover's advantage in this market. Match Group has been benefiing from increasing subscriber addition in the form of
membership subscriptions. Online dating has been expanding, as wsers from more demographics join the fray. The company's subscribers
continue to grow at a significant pace driven by new features and tools that improve engagement. Maost of Match Group's  users connect from
mobile devices, where comvarsion to paid members is also higher.

A Match Group is currently enjoying strong growth, driven by robust momentum at Tinder and solid performances from Mestic, Match as well as
PlentyOfFish. Tinder, the world's #1 downloaded and top earning dating app, is benefiting from gender diversification, which is an attraction
for Tinder users, as the app includes more gender options like fransgender. Per media reports, the gender options update was rolled out to
make the service more inclusive. Tinder is the cash cow of Match Group. In 2024, Tinder direct revenues were approximately 51.9 bilion, up
1% year-over-year driven by an 8% year-over-year increase in RPP to $16.68. With a combination of free features, which include adwertising
and paid subscription-basad premium services and options, Tinder is driving topline growth. Match Group has introduced Tinder Lite, with an
aim to expand international presence. The company also launched a credit card payment option on the Android version of Tindar. Wa beliave
that such initiatives can be strong growth drivers for Match Group if it decides to monetize the same aver.

90



Equity Valuation - Match Group

Reasons To Sell:

W Match Group currently faces stiff competition from other big and small players in the dating Stiff competition from
industry, with a constant siream of new products and entrants. Additionally, within the dating Facebook,
industry, cost for users to switch betwean the products is usually very low and consumers UVIE!I’dEpBI‘IdE'I*IGE on Tinder
have & tendency to try new ways to connect with people. Conseguently, new entrants, new for revenue generation and
products and business modeals are emarging at a high rate which may pose a huge threat to a leveraged balance sheet
Match Group's profitability. are major concerns.

W Tinder is the major source of revenues for Match Group. Tinder, launched in 2012, is a
location-based dating service. It is basically labelled as more of a hook upfsexting app.
Although, over the past few days, Tinder has updated its app to include more gender options like transgender. Per media reports, the update
is available only in the United States, the UK and Canada and is aimed at making the service more inclusive. Reports further add that Tindar
is likely to face hurdles when it tries fo roll out this feature in other “not so liberal parts™ of the world.

W The company has a highly leveraged balance sheet. As of Dec. 31, 2024, Match Group had a cash and cash equivalent, and short-term
imvastment of $870.7 million compared with a long-term dabt of $3.8 billion. The high debt level remains an overhang on its ability to buy back
shares and pursue accretive acquisifions.
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Last Earnings Report

MTCH Q4 Earnings Miss Estimates, Revenues Drop ¥/Y, Shares Fall FY Quarter Ending 12/31/2024
Match Group shares fall 7% in after-hours frading as it reported fourth-quarter 2024 eamings of Eamings Reporting Date  Feb 04, 2025
82 cants per share, which missed the Zacks Consensus Estimats by 2.38%. The botton lina Sales Surprise 0.48%
declined 0.7% from the year-ago quarter's reported figure. EPS Surprise 2.38%
Quartery EPS 0.82
Revenues of 3860 million decreased 0.7% year over year but exceeded the Zacks Consensus oy
Estimate by 0.48%. On an FX-neutral basis, revenues increased 1% from the prior-year quarter Annual EPS {TTM) 2.35
to 5866 million.

Direct revenuss were 58454 million, down 0.6% year over year, whareas indirect revenues were 5148 million, which decreassd 4.5% from the
year-ago quartsr.

Top-line growth was driven by strength in Hinge. Hinge Direct revenues increased 27.2% year over year and attained a record high in downloads
in the reported quarter.

MTCH's Quarterly Details

In the fowrth guarter, the number of fotal payers decreased 4% year over year to 14.61 million. The figure beat the Zacks Consensus Estimate by
0.80%.

Total revenues per payer (RPP) increased 5% year owver year to $19.29. The figure beat the Zacks Consensus Estimate by 0.98%.

Direct revenuss from Tinder wera down 3.5% year over year [down 1% on a F¥-neutral basis) to 5476 million. The figura surpassed the Zacks
Consensus Estimate by 0.17%.

Tinder RPP rose 1% year over year to $16.72, driven by pricing adjustments aimed at enhancing revenues from existing users. Payers declined
5% year over year to 9.49 millon.

Hinge revenues grew 27.2% year over year to $147.7 million, with a 18% year-over-year increase in payers fo 1.62 million and a 7% increass in
RPP to $30.42.

Match Group Asia (MG Asia) direct revenues declned 8.5% year over year [down 5% on a FX¥-nsutral basis) to $66.6 million due 1o the impacts
of forex exchange fluctuations. MG Asia consists of the worldwide activity of the brands Pairs and Azar.

Ewergreen and Emerging revenues declined 7.6% year over year to 5155.1 million, with a 14% year-over-year increase in payers o 2.49 milion
and a 7% increase in RPP to $20.8.

Match Group's Operating Details
Total operating costs and expenses (T4% of revenues) increased 5.1% year over year to 3636.8 million in the fourth quarter.

Adjusted operating income was $323.9 milion, down 10.4% year over year, representing an adjusted operating margin of 37.7%, which
contracted 410 basis points.

MTCH's Balance Sheet

As of Dec. 31, 2024, Match Group had a cash and cash eqguivalent, and short-term investment of $870.7 million compared with $861 milion as of
Saept. 30, 2024.

As of Dec. 31, 2024, MTCH had a leng-term debt of $3.8 bilion compared with $3.9 billion as of Sept. 30, 2024.
In the quarter ended Dec. 31, 2024, the company repurchased 3.1 million sharas of common stock for 5117 millicn.

For 2024, MTCH repurchased 22.2 milion shares of common stock for $753 million. As of Feb. 4, 2025, 51.75 billion in aggregate value of shares
of Match Group was available under the current repurchase program.

MTCH Initiates Q1 & 2025 Guidance

Match Group expects first-quarter 2025 revenuas of $820-5830 milion, suggesting a 3-5% year-over-year decline, primarily driven by a decrease
in Tinder's direct revenues. This decline stems from stable but negative MAL trends, and the impacts of plannaed trust and safety initiatives.

On a FXM basis and excluding Hakuna and other live stream services, Maich Group's revenues are expected to be flat to wp 1% year over year.
The Zacks Consensus Estimate for first-quarter 2025 revenues is pegged at $853.389 million, indicating a decline of 0.73% on a year-over-year
basis.

Adjusted operafing income (AOI) for the first quarter is anticipated to be $260-3265 million, suggesting a 5-7% year-over-year decline, with an

ACH margin of 32% at the midpoint. This is anticipated to be driven by lower cost of revenues, flat sales and marketing expenses, and slight
increases in product development and general administrative costs as a percentage of revenues.
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For 2025, the company expects revenues of £3,375-53_ 500 million, implying a 3% year-over-year dacline to 1% growth.

Adjusted operating income [(AC) for 2025 is expected to be 51,232-31 278 milion. The ACI margin is likely to be at least 36.5%, suggesting a
year-over-year rise of 50 bps. AD| is projected to be flat year over year at the mid-point of the above-mentioned range.
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Recent News

On Apr 24, 2024, Match Group's Hinge introduced Hidden Words, a feature allowing users to filter incoming Likes with Commeants, reducing
unwantad interactions and increasing safety and confidance, thereby anhancing their dating experience.

On Mar 21, 2024, Match Group’s 5Stir partnered with Therabody fo offer single parents back pain relief and support, providing tools, tips and
encouragement to help them get back out thare.

Valuation

Match shares hawve declined &.1% in the year-io-date pericd and down 7.7%: over the trailing 12-month period. Stocks in the Zacks sub-industry
and the Zacks Retail-Wholesale sector have returned 10.3% and 9.2% in the year-to-date period, respectively. Ower the past year, the Zacks
sub-industry and the sector have returned 37_2% and 31.4%, respectively.

Thea S&P 500 index has gained 3.9% in the year-to-date period and 26.5% in the past year.

The stock is currently trading at 2.51% forward 12-month sales compared with 1.91X for the Zacks sub-indusiry, 1.68X for the Zacks sector and
5.37X for the S&P 500 indaex.

Ower the past five years, the stock has traded as high as 1599 and as low as 1.45X, with a five-year median of 3.62X. Our Nautral
recommendation indicates that the stock will parform in line with the market. Ouwr $37 price target reflects 2.64X forward 12-month sales.

The table below shows the summary valuation data for MTCH.

Valuation Multiples - MTCH

Stock Subdndustry Sector S&P 500

Current 251 1.9 168 537
PIS F12M 5-Year High 1599 383 203 553
5-Year Low 1.45 1.19 1.11 384
5-Year Median 362 1.74 143 49
Current 1% 2.49 I
EViSales TTM  |5-Year High  20.54 502 242 578
G-Yearlow 304 127 123 3119
S-Year Median 554 204 158 484
As of 02182025 Sowrce: Zacks Investment Research
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Industry Analysis!!! Zacks Industry Rank: Top 21% (52 out of 247) Top Peers (!
== | ndustry Price
400 e Irﬂuatr{ — Prica - Company (Ticker) Rec Rank
H Amazon.com, Inc. (AMZN) Meulral .
350 ;'?_r
I %
300 3 260 Booking Holdings Inc.. (BKNG) veursl [l
250 ’ 200 Bumbla Inc. (BMBL) Newrst  [H]
200 150 Coupang, Inc. {CPNG) Neurral [
150 100 Dingdong (Cayman) Li.. {DDL) Neutral .
1 Pinterast, Inc. (PINS) Meuiral .
50
B | SMA/ Neulral
2021 2022 2023 2025 nap Inc. (SNAF) e [l
Waibo Corporation (WB) Meutral .
Industry Cnn'lparlnnn“l Industry: Internet - Commerce Industry Pears
MTCH X Industry S&P 500 BENG CPNG SNAP
Zacks Recommendation (Long Term) Meutral - - Meutral Neutral Meutral
Zacks Rank (Short Term) . - - . . .
VGM Score A - - c] 5|
Markeat Cap 7708 192.42 M 35328 144,40 B 40.21 B 15.08 B
# of Analysts B 4 20 14 3 10
Dividend Y¥ield 24T% 0.00% 1.59% 0.87% 000 0.00%
Value Score |E[ - - ]El |E[ |E|
CashiPrice 012 0.28 0.04 011 015 0.20
EWIEBITDA 103 3.9 13.85 15.62 33.62 -31.68
PEG Ratio -0.82 1.1 205 1.58 60.13 0.65
Prica/Book (F/B) A 1.61 341 MA B.7B 6.05
Price/Cash Flow (PICF) 10.02 18.54 13.55 20.. 47.75 MNA
PIE [F1) .11 20.96 18.03 20.96 60.74 24.03
Price/Sales (P/S) 221 118 2BE 608 1.33 2.81
Eamings ‘ield 10.80% 3.88% 5.52% 477% 1.6E% 4.16%
DebtEquity 6045 0.03 .60 -3.76 0.24 147
Cash Flow ($/shara) .07 -0.01 9.08 210.44 04T -0.25
Growth Seore |E[ - - ]El |I[ |I|
Hist. EPS Growth (3-5 yre) -0.62% 7.08% 10.06% 6673 [T MA
Prof. EFS Growih (F1/F0) 11.04% 34.88% 768% 12,180 BE1B% 27.59%
Curr. Cash Flow Growth 136% -5.07% 6.74% 14.B4%% 13.51% -58.29%
Hist. Cash Flow Growth (3-5 yra) 10.07% 11.64% 6.84% 6.90°% 2T.26% B8.21%
Cumant Ratio 254 1.47 1.20 1.3 117 3.85
DebtCapital MA%L 14.54% 38.35% MA 19.41% 58.55%
Met Margin 15.64% -3.63% 12.66% 24.TE% 0.51% -13.025%
Fieturn on Equity -5TAEZT -8.56% 17.11% -150.34% 10.03% 2567
Sales/Assets .78 0.82 0.52 0.B5 1.86 0.71
Proj. Sales Growth (F1/F0) -0.BD% 5.07% 439 6.30% 13.00% 13.90%
Momentum Score |E[ - - ]El |E[ |E|
Dally Price Chg -1.86% 0.00% 0.49% 1.08% 132% 0.34%
1 Week Prica Chg 2ETE -3.40°% -4.16% 6B -4.01% -E.17%
4 Week Prica Chg 9.58% -10-25% -T48% -12.31% -5.76% -17.15%
12 Week Price Chg -1.08% -7.78% -1.65% -10.86% -1.28% -20.77%:
52 Week Price Chg -7.B6% -13.47%: 8.40% 5.7 13.51% -25.29°%
20 Day Average Valume 5,5381.3 434,413 2,822,138 301 409 10,042,626 21,634,986
{F1) EPS Est 1 waek change 0.0 0.00% 0.007% 0.00°% 000 0.00%
{F1) EPS Est 4 waek change 0.00R: 0.00% -0.02% 0.57% -32.93% 3.68%
{F1) EPS Est 12 waek change -4.18% 0.00% -0LB2 % 056 -38.89% -14.98%
{31) EPS Est Mhily Chg .00 0.00% -0.33% -14.16% -41.67% 0.83%
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Zacks Stock Rating System

Wi offar two rating systems that take into account investors” holding horizons: Zacks Rank and Zacks Recommendation. Each provides valuable
insights into the future profitability of the stock and can be used separately or in combination with each other depending on your investment styls.

Zacks Recommendation

The Zacks Recommendation aims to predict performance over the next & to 12 months. The foundation for the gquantitatively determined Zacks
Recommendation is trends in the company's estimate revisions and earnings outlock. The Zacks Recommendation is broken down into 3 Levels;
Outparform, Meutral and Undarparform. Unlike many Wall Sireet firms, we have an excellent balance between the number of Outperform and
Meutral recommendations. Our team of 70 analysts are fully versed in the benefits of eamings estimate revisions and how that is hamessed
through the Zacks gquantitative rating system. But we have given our analysts the ability to owverride the Zacks Recommendation for the 1200
stocks that they follow. The reason for the analyst owver-rides is that there are often factors such as wvaluaftion, industry conditions and
managemant effectivensss that a trained investment professional can spot better than a quanfitative model.

Zacks Rank

The Zacks Rank is our short-term rating system that is most effective over the one- o three-month holding horizon. The underlying driver for the
guantitatively-determined Zacks Rank is the same as the Zacks Recommendation, and reflects trends in eamings estimate revisions.

Zacks Style Scores

Thea Zacks Style Score is as a complementary indicator to the Zacks rating systemn, giving investors a way
to focus on the highest rated stocks that best fit their own stock picking preferences. Value Score

Academic research has proven that stocks with the best Value, Growth and Momentum charactaristics Growth Score
outperform the market. The Zacks Style Scores rate stocks on each of these individual styles and assigns

a rating of A, B, C, D and F. We also produce the WGM Score (V for Value, G for Growth and M for Momentum Score
Momentum), which combines the weighted average of the individual Style Scores into one score. This is

parfactly suited for those who want their stocks to have the best scores across the board. VGM Scora

& = B =]

As an imvestor, you want to buy stocks with the highest probability of success. That means buying stocks with 8 Zacks Recommendation of
Outparform, which also has a Style Score of an A or a B.

This report contains independent commentary to be used for informational purposes only. The analysts contributing to this report do
not hold any shares of this stock. The analysts contributing to this report do not serve on the board of the company that issued this
stock. The EPS and revenue forecasts are the Zacks Consensus estimates, unless otherwise indicated in the report's first-page
footnote. Additionally, the analysts contributing to this report cerify that the views expressed herein accurately reflect the analysts' personal
views as to the subject securities and issuers. ZIR certifies that no part of the analysts’ compensation was, is, or will be, directly or indirectly,
related fo the specific recommendation or views expressed by the analyst in the report.

Additional information on the securities mentioned in this report is available upon request. This report is based on data obtained from sources we
believe o be reliable, but is not guaranteed as to accuracy and does not purport to be complete. Any opinions expressed herein are subject to
change.

ZIR is not an investment advisor and the report should not be construed s advice designed to meet the particular investment needs of any
investor. Prior to making any investment decision, you are advised 1o consult with your broker, investment advisor, or other appropriate tax or
financial professional to determine the suitability of any investment. This report and others like it are published regularly and not in response to
episodic markst activity or events affecting the securities industry.

This report is not fo be construed as an offer or the solicitation of an offer to buy or sell the securities hergin mentioned. ZIR or its officers,
employess or customers may have a position long or short in the securities mentioned and buy or sell the securities from time to time. ZIR is not
a broker-dealer. ZIA may enter into arms-length agreements with broker-dealers to provide this research to their cients. Zacks and its staff are
not imvolead in investment banking acthitizs for the stock issuer coverad in this report.

ZIR usas the following rating system for the securities it covars. Dutperform- ZIR expects that the subject company will cutperform the broadear
LUL.5. equities marksts owver the naxt six to twehve months. Neutral- ZIR expects that the company will perform in line with the broader LS.
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