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Resumo 
 

Esta dissertação apresenta uma avaliação da Match Group, líder global em aplicações de 

online dating, com referência a 31 de dezembro de 2024. A empresa, cotada na NASDAQ, 

detém um portefólio de plataformas/aplicações como Tinder, Match.com, Hinge e OkCupid e 

opera em mais de 40 países. 

 

O estudo inicia-se com a revisão da literatura, seguindo uma análise da indústria, da empresa, 

da concorrência e do enquadramento económico. São também avaliadas as estratégias, a 

eficiência operacional e a capacidade de inovação da Match Group, num mundo em que o 

digital está em “primeiro lugar” e as interações humanas se estão a adaptar. 

 

A metodologia principal utilizada na avaliação é o modelo de Fluxos de Caixa Descontados 

(DCF), complementado por análise de empresas comparáveis e uma análise de sensibilidade 

para testar a robustez dos resultados. 

 

A avaliação resultou num preço-alvo de $23,15 por ação, indicando um potencial negativo de 

41,30% face ao preço de mercado em 31 de dezembro de 2024. A dissertação conclui com 

uma recomendação académica de investimento, comparação com um relatório de 

investimento sobre a mesma empresa e reforça a aplicação de modelos financeiros a uma 

indústria em constante evolução. 
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Abstract 
This dissertation presents a valuation of Match Group, a global leader in online dating 

applications, as of December 31, 2024. The company, listed on NASDAQ, owns a portfolio 

of platforms/apps such as Tinder, Match.com, Hinge, and OkCupid, operating in more than 

40 countries. 

 

The study begins with a literature review, followed by an analysis of the industry, the 

company, its competitors, and the broader economic environment. It also assesses Match 

Group’s strategies, operational efficiency, and capacity for innovation in a world where 

digital comes first and human interactions are adapting. 

 

The primary valuation methodology applied is the Discounted Cash Flow (DCF) model, 

complemented by a peer benchmarking analysis and a sensitivity analysis to test the 

robustness of the results. 

 

The valuation resulted in a target share price of $23.15, reflecting a negative potential of 

41.30% compared to the market price as of December 31, 2024. The dissertation concludes 

with an academic investment recommendation, a comparison with an investment report on 

the same company, and reinforces the application of financial models to a constantly evolving 

industry. 
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1.​Introduction  
 

The valuation of technology companies, particularly fast-growing digital platforms like Match 

Group, has become increasingly relevant. As a global leader in online dating with brands like 

Tinder, Hinge, and OkCupid, Match Group leverages technology, data, and subscription-based 

models to drive user engagement and revenue. Its strong market position and innovative 

approach make it a compelling case for valuation analysis. 

 

The online dating industry has expanded rapidly, fueled by smartphone adoption, internet 

accessibility, and shifting social norms. Match Group has capitalized on these trends through 

AI-driven matchmaking and freemium models, resulting in solid revenues and high margins. 

 

However, valuing Match Group presents challenges, including intense competition, regulatory 

concerns, and sensitivity to macroeconomic factors such as inflation and interest rates. While 

traditional methods like DCF and relative valuation are applied, adjustments may be 

necessary to reflect the dynamics of digital platform businesses. 

 

This thesis aims to assess Match Group’s intrinsic value through a combination of literature 

review and empirical analysis, offering insights for investors, analysts, and policymakers 

focused on technology and corporate finance. 

 

2.​Literature Review 

2.1.​Valuation and its Concepts 
 

 

This chapter is dedicated to the analysis of various business valuation methodologies. 

 

Each methodology has its advantages and disadvantages, and in this chapter, I aim to clarify 

which methodology is ideal and selected for my thesis. 

 

Business valuation is the process of determining the value of an asset and its ability to 

generate positive cash flows over time. It’s used to justify investment or divestment decisions. 
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This theory is based on the premise that it is possible to reasonably calculate the value of an 

asset. 

 

Valuation is not only important for merger and acquisitions processes but more than that to 

assess the economic value creation (Fernandez 2007) and destruction in an organization or 

business unit. 

 

Damodaran (2012) explains there are “3 main methods of evaluating a company”, in general 

terms and I will explain it in more details further:  

 

1.​ Discounted cashflow valuation, 

2.​ Relative Valuation and 

3.​ Contingent claim valuation (or real options). 

 

Fernandez (2023) agrees and adds there are, in fact, 6 main valuation methods: Balance sheet, 

Income statement, mixed (goodwill), Cash Flow Discounting, Value Creation and Options. 

 

Despite the previous methods he concludes that only valuation groups based on cash flow 

discounting are conceptually correct, because it assesses the organization as a financial asset - 

a cash flow generator.  

 

Fernandez (2023) is clear when states “Value and Price are two totally different things. Price 

is the value agreed between one Seller and one Buyer so despite all the theories involved, 

ultimately, the value of an asset will always be the price the market is willing to pay for it”. 

And for this reason, markets are considered efficient. 

 

2.2.​Discounted Cash Flow Valuation Models 
As presented before, this method considers the growth and risk of the company cash. 

According to Damodaran (2006) people buy assets expecting the cash generation it can bring 

in the future, discounted back at a rate that reflects the riskiness of these cash flows. 

The stable and high generating cash companies will always have a higher valuation compared 

to a low and volatile cash company. This assumption is based on the relationship between a 
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company's investment returns, its risk profile, and the impact on cash generation for both the 

firm and its investors: 

 

 

 

 

 

 

Damodaran, A. (2006) and Fernandez, P. (2023) state different kinds of assets have different 

types of cash flows and they need to be submitted to a discount rate in order to adjust its value 

based on his riskiness. 

 

The Discounted Cash Flow valuation method is grounded in the belief that every asset 

possesses an intrinsic value. By applying a DCF model, we strive to approximate this intrinsic 

value for a specific asset. However, obtaining complete information to precisely assess an 

asset's true intrinsic value is unattainable, and thus, we cannot definitively confirm whether 

our valuation aligns with the actual intrinsic value. 

 

Theoretically, a business comprises a collection of assets that generate cash flows. Therefore, 

if we can estimate the expected cash flows from each asset, apply an appropriate discount 

rate, and aggregate them, we can determine the business's value. Nonetheless, since a business 

is a going concern, we must also account for future investments that the entity has yet to 

undertake. 

 

This methodology can take different forms depending on the approach used, particularly when 

distinguishing between Equity Valuation and Firm Valuation.  

 

Equity Valuation focuses on the value of ownership in a company, while Firm Valuation 

assesses the total business value, including both debt and equity.  
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Although both rely on discounting expected cash flows, the choice of approach determines the 

type of cash flow considered — either Free Cash Flow to Equity (FCFE) or Free Cash Flow 

to Firm (FCFF). 

 

2.2.1.​Firm Valuation Models 
 

To assess the value of an entire business, including both existing assets and potential growth 

opportunities, we use enterprise valuation. This approach involves calculating the FCFF, 

which represents cash flows before debt payments but after reinvestment needs.  

 

The appropriate discount rate for this method is the cost of capital, which reflects the 

combined cost of all funding sources, including both debt and equity.  

 

Alternatively, equity valuation focuses on determining the value of the shareholders’ 

ownership stake in the business. In this case, the relevant cash flow is FCFE, which accounts 

for cash flows after debt payments and reinvestment needs. The discount rate used is the cost 

of equity, as it only considers equity financing. 

 

2.2.1.1.​FCFF 
 

Often referred to simply as FCF (Fernandez 2023), represents the cash generated from a 

company’s core operations, excluding financial obligations such as debt payments or interest 

expenses. This perspective, known as FCFF, provides a measure of the company’s overall 

cash-generating capability, independent of its financing decisions. 

When FCF is calculated as the total cash available to be distributed among all claim holders 

— both equity and debt holders — it accounts only for the necessary reinvestments required 

to sustain the company’s growth.  

Damodaran approach for FCFF calculation is the following formula: 

 

 

 
16 



   Equity Valuation - Match Group 
 

 
Essentially, the cash available to both stockholders and debtholders is the remaining operating 

income after taxes, adjusted for non-cash expenses, while excluding any direct financial debt 

payments.  

 

2.2.1.2.​Terminal Value 
In the last chapter we mention the different approaches on a DCF valuation. It's assumed that 

if a company keeps the reinvestment income rate high the company will thrive in growth for 

future years, but now we should understand until when it will generate cash. Even considering 

a firm has an infinite life the high growth phase won’t lead forever. 

 

In the Asset value formula, the terminal value is the last cash in-flow calculation - the 

perpetuity value - essentially the accumulated cash an asset can generate in its “endless” 

lifetime discounted at its risk rate and adjusted to the growth rate. 

 

The better calculate the terminal value, we will use the perpetuity formula when the growth of 

a given company is steady (Levin e Olsson, 2000): 

 

  

 

Damodaran in his book defends there are two events that will make sense for a firm to 

evaluate its terminal value. They are: 

 

●​ The going concern approach - The firm will generate cash in the future or; 

●​ The liquidation approach - The firm is sold and we need to calculate its value. 

 

For going concern approach we can calculate the future cash flow of a company based on its 

growth rate - but the real question, as stated in the first paragraph is: 

 

When does the high growth phase end and we start considering the stable growth phase? 
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Terminal value can only be estimated for a company in its stable growth phase — where its 

growth rate declines to a level equal to or near the economic growth rate of the market in 

which it operates. The timing of this transition depends on multiple factors, such as 

competitive advantages, firm size within its sector, and its current growth rate. 

 

The alternative approach assumes that the company will be liquidated in the future, and its 

business value is assessed based on expected future cash flows. In both cases, to simplify cash 

flow estimation, we consider the firm's terminal value. 

 

A significant portion of a company’s valuation comes from its terminal value. As Damodaran 

(2012) stated, “terminal value has a substantial impact on valuation since a stock has an 

indefinite lifespan, and future cash flows must be discounted accordingly, depending on the 

company’s growth phase”. For stable growth companies, we generally expect growth rates to 

align with global economic growth, typically around 2–3%.  

 

The majority of a stock’s value in an investment context is not realized through dividend 

payouts during its lifetime but rather at the point of sale. Consequently, the higher the 

projected growth rate, the greater the terminal value and, ultimately, the company’s valuation. 

 

Fernández, P. (2017) states 8 common errors in calculating the terminal value of a company - 

such as considering inappropriate arithmetic averages in growth rates other than using 

geometric averages growth rates, or calculating the terminal value in the wrong year. The 

other 6 errors are: 

-​ Inconsistency in the Cash Flow Basis Used for the Perpetuity Calculation 

-​ Mismatch in the Capital Structure Applied to the WACC 

-​ Use of Improper or Conceptually Flawed Formulas 

-​ Incorrect Application of the Terminal Value Formula 

-​ Confusion Between the Growth Rate of Cash Flows and the Reinvestment Rate 

-​ Assumption of an Unsustainable Perpetual Growth Rate 
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Based on the previous information the Asset value formula will be: 

 

 

2.2.1.3.​Kd 
The cost of debt (Kᴅ) represents the return required by lenders for providing financing to a 

company.  

The discount rate accounts for the risk associated with a business's value — higher-risk 

businesses will have a correspondingly higher discount rate. To better understand the discount 

rate, we can analyze it from two perspectives. 

The first is the likelihood of a firm failing to meet its interest or principal payments, 

commonly referred to as default risk. In finance, this is known as the Kᴅ and we will consider 

the market value of the company’s debt to have the most realistic look at its impact on the 

firm value calculation. 

The market value of debt (MVD) is a key component of a company's valuation, reflecting the 

present value of its outstanding obligations. However, determining MVD requires 

understanding the firm's default risk, which is closely tied to Kᴅ. In turn, Kᴅ is influenced by 

the Interest Coverage Ratio (ICR), making ICR a critical factor in assessing a company’s debt 

risk and valuation. 
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The calculation of Kd on a market value approach is: 

 

The ICR measures a company's ability to cover its interest payments and is calculated as: 

 

​ 

A higher ICR signals lower credit risk, suggesting the company is in a strong position to meet 

its debt obligations. This translates to a lower Kᴅ as lenders perceive reduced risk and require 

a lower return. Conversely, a lower ICR indicates higher financial risk, leading to an increased 

cost of debt as investors demand greater compensation for the heightened likelihood of 

default. 

Credit rating agencies like Moody’s and S&P incorporate ICR as a key factor when assigning 

a company’s credit rating. A lower ICR is typically associated with lower credit ratings and 

higher credit spreads, which increases the company’s borrowing costs. Damodaran’s 

ICR-to-Credit Spread Mapping provides a framework linking ICR levels to credit spreads, 

showing that firms with low ICRs face significantly higher required returns on debt. 

 

2.2.1.4.​Ke 
 

The cost of equity (Kₑ) represents the return expected by shareholders for investing in a 

company. Since equity investors take on more risk compared to debt holders, they require a 

return that justifies the uncertainty of future cash flows.  

One of the key factors affecting Kₑ is the possibility of variation in expected cash flows or 

investment returns. In this context, risk is assessed assuming that investors hold a 

well-diversified portfolio, meaning only systematic risk—market-wide fluctuations—is 

considered relevant. Company-specific risks, which can be reduced through diversification, 

are not factored into this calculation. 
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To estimate Kₑ, we assume that investors demand compensation in two parts: 

A risk-free return (Rf)—the rate an investor would earn from a risk-free asset, such as 

government bonds. 

A market risk premium—additional compensation for taking on the risks associated with the 

investment sector. 

 

The Kₑ is determined using the Capital Asset Pricing Model (CAPM), which adjusts expected 

returns based on the company's exposure to market risk: 

 

The beta (β) factor adjusts the risk premium based on the company's sensitivity to overall 

market movements. A higher beta means greater volatility, requiring a higher expected return 

to attract investors. 

The cost of equity is a critical measure in corporate finance and valuation, as it defines the 

minimum return shareholders expect. If a company does not generate returns exceeding Kₑ, 

investors may shift their capital elsewhere, impacting stock valuation and overall financial 

stability. 

By incorporating market risk and investor expectations, Kₑ ensures that shareholders receive 

adequate compensation for the uncertainty of their investment. 

 

2.2.1.4.1.​CAPM 
 

To calculate Kₑ, it is essential to understand the underlying formula behind it — this is where 

the CAPM comes into play. William Sharpe, John Lintner and Jan Mossin (1960) studied 

CAPM assumes that investors are rational and risk-averse, that market participants share 

homogeneous expectations, and that they can lend and borrow at the risk-free rate. This model 
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was developed to estimate the relationship between risk and return for an asset within a given 

market. 

 

To better understand CAPM, we break it down into three key components: 

 

●​ Risk-Free Rate (Rf) → Represents an investment with a guaranteed return and no risk, 

typically government bonds from stable economies. 

●​ Beta (β) → Measures an asset’s sensitivity to overall market movements: 

β = 1 → The asset moves in line with the market. 

β > 1 → The asset is more volatile than the market. 

β < 1 → The asset is less volatile than the market. 

 

To measure how much risk an asset adds to a diversified portfolio, we use covariance with the 

market. This standardizing of this relationship gives us beta, which measures an asset’s 

sensitivity to market movements. Beta is calculated by dividing the covariance between the 

asset and the market portfolio by the variance of the market portfolio, as shown below: 

 

 

An alternative and commonly used approach to estimate beta is through linear regression 

analysis, where the asset's returns are regressed against market returns. In this context, beta 

corresponds to the slope coefficient of the regression line, representing how much the asset’s 

returns move in response to movements in the market. This method provides a straightforward 

statistical estimate of the asset's exposure to market risk based on historical data. 

 

Blume, M. E. (1975) proposes a compromise method that blends a company's historical beta - 

from the formula above or mean regression -  with a more conservative estimate that assumes 

convergence towards the market average of 1.0. 

This method acknowledges two key elements: the observed historical beta of the company 

and the empirical tendency for betas to revert toward the market mean over time. 
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The adjusted beta is calculated as follows: 

 

 

This method is used for the company in the long-term phase, once it mitigates the outliers and 

reflects the beta adjustment to the mean. 

 

●​ Market Risk Premium (R� - Rf) → Represents the additional return expected from 

investing in the market over the risk-free rate. It reflects the compensation investors require 

for taking on market risk. 

 

By integrating these components, CAPM helps quantify the expected return of an asset based 

on its risk level, providing a crucial tool for investment decision-making and corporate 

valuation. 

 

2.2.1.5.​WACC 
 

The Kd and the Kₑ together form the Weighted Average Cost of Capital (WACC). As the name 

suggests, WACC represents the weighted cost of a company's financing structure, taking into 

account both debt and equity at their market values. 

 

This metric is essential for investment decision-making, as it reflects the minimum return 

required by both debt holders and shareholders to justify their investment in the company. By 

combining the costs of these two financing sources, WACC provides a comprehensive 

measure of the company’s overall cost of capital, which is crucial for valuation: 

 
23 



   Equity Valuation - Match Group 
 

 

 

 

Brealey, Myers, and Allen (2017) contend that the reliability of WACC as a valuation tool 

hinges on the stability of a firm's financial and operational risks over time. This framework 

assumes that the debt-to-equity ratio and the business risk profile remain consistent 

throughout the evaluation horizon. They emphasize that this stability is crucial to accurately 

reflect the weighted contributions of equity and debt to the firm's cost of capital. 

Parrino (2002) highlights that the Kd is a key component of the WACC, influencing a 

company’s valuation and investment decisions. Companies with higher leverage ratios tend to 

have higher WACC sensitivity due to rising costs of debt. 

To better understand WACC we need to calculate the market value of debt, in a way of having 

the present value calculated and a comprehensive analysis on the cost of capital structure.  

 

2.2.1.6.​Adjusted present value 
 

The Adjusted Present Value (APV) method, first introduced by Myers (1974), separates the 

core value of a business from the financial impact of debt. Unlike traditional valuation models 

such as WACC, which blends financing effects into the discount rate, APV disentangles the 

operating value from leverage effects, making it particularly useful for firms with changing 

capital structures. 

 

The APV method offers a clear and flexible approach to valuation, making it useful in 

scenarios where capital structure is expected to change. By separating operational 
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performance from financing effects, it provides deeper insights into how debt influences firm 

value. However, caution must be taken to ensure that tax benefits and bankruptcy risks are 

properly accounted for, preventing distortions in valuation results. 

 

This approach begins by valuing the company as if it were entirely equity-financed, also 

known as the unlevered firm value. The financial effects of debt are then incorporated by 

calculating the tax benefits of interest deductions and adjusting for the costs of financial 

distress. According to Fernandez (2007), APV is most effective when a company maintains a 

fixed level of debt, as this ensures the stability of tax shield benefits over time. 

 

The first step in APV is estimating the unlevered firm value, assuming the company has no 

debt. This is done by discounting the firm’s expected Free Cash Flows (FCF) using the cost of 

equity (Kₑ) under the assumption of constant growth: 

 

 

This provides a baseline valuation, reflecting the company’s pure operating performance, free 

from financial leverage effects. 

 

Once the unlevered firm value is determined, the next step is to account for the net impact of 

debt (NE): 

 

 

 

Where NE represents the net benefit of debt, calculated as: 

 

●​ Tax shields from interest payments: The present value of interest tax deductions. 
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●​ Financial distress costs: The increased risk of bankruptcy due to leverage, which can 

be estimated using credit ratings and default spreads. 

 

The tax shield is calculated by discounting the tax savings at the firm's Kd. However, if the 

company’s debt structure is volatile, the perpetual growth assumption cannot be applied, 

requiring adjustments in the valuation process (Damodaran, 2012). 

 

To separate operating risk from financial risk, the company’s unlevered beta (βu) is derived 

from its levered beta (βL) by adjusting for the firm’s tax rate (t) and debt-to-equity (D/E) 

ratio: 

 

This adjustment ensures that the business risk is evaluated independently from financing 

decisions, maintaining the core principle of APV. 

 

As Luehrman (1997) highlights, "APV unbundles components of value and analyzes each one 

separately, while WACC combines financing effects within the discount rate."  

However, he also warns of potential biases in APV valuation: 

 

●​ “Overestimating tax benefits” 

●​ “Neglecting financial distress costs” 

 

2.2.2.​Equity Valuation Models 
 

While FCFF provides insight into the total cash generated by a company before considering 

financing decisions, FCFE focuses specifically on the cash available to shareholders. FCFE 

accounts for net debt effects, including interest payments, principal repayments, and new 

borrowings, making it a more direct measure of what equity investors can expect to receive. 

This makes FCFE-based valuation particularly useful for firms with stable or predictable 

capital structures, where shareholders are primarily concerned with the cash flows available to 

them. By considering only the portion of cash flow allocated to equity holders, FCFE helps 

investors assess whether a company's financial performance justifies its market valuation. 
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2.2.3.​FCFE 
 

FCFE, also referred to as Equity Cash Flow (ECF), represents the cash available to 

shareholders after all financial obligations have been met. Once these commitments are 

fulfilled, the remaining cash is either reinvested to sustain growth or distributed to common 

stockholders as dividends or share buybacks. 

 

As outlined by Fernandez (2002), FCFE reflects the net cash available to equity holders after 

servicing debt. Similar to FCF, it accounts for operating investments, taxes, and working 

capital requirements, ensuring that all necessary expenditures are covered before assessing the 

cash that can be returned to shareholders. In essence, FCFE measures the true financial 

capacity of a firm to generate returns for its equity investors after fulfilling all prior 

obligations 

 

 

2.2.4.​ Gordon’s Model (Dividend Discount Model) 
 

Investing in a publicly traded company involves two primary expectations: receiving 

dividends as a return on investment and eventually selling the stock for at least the initial 

investment amount. The Dividend Discount Model (DDM), as described by Damodaran 

(2006), is the oldest form of discounted cash flow valuation, built on the premise that a 

stock’s value is derived from the present value of its future dividend payments. This model is 

particularly useful for companies with a consistent dividend policy, where dividends serve as 

a reliable measure of cash flows returned to shareholders. 

Following this approach, the price of a share can be determined by discounting the expected 

future dividends in perpetuity, reflecting the long-term value of holding the stock: 
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The foundation of this model lies in estimating the future cash generation of the firm, 

specifically in the form of dividends, and discounting them at a rate that reflects the risk 

associated with the company’s cash flows. Since dividends represent the direct returns to 

shareholders, the accuracy of this valuation depends on forecasting both dividend payments 

and the appropriate discount rate. 

This model is most effective for companies experiencing stable growth, as it assumes the 

firm's value extends into perpetuity. Given this limitation, its applicability is best suited to 

firms with predictable and consistent dividend policies. 

Additionally, this model requires an understanding of the payout ratio and the level of 

reinvestment in the company, as these factors directly influence both dividend growth and the 

firm’s long-term value. A higher reinvestment rate may support future growth, while a higher 

payout ratio results in greater immediate returns to shareholders, making these elements 

essential in the valuation process. 
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As noted by Damodaran (2012), companies may choose to retain earnings instead of 

distributing them as dividends, leading to an understatement of their actual value. This is 

particularly relevant for undervalued companies, which may accumulate cash reserves rather 

than increasing dividend payouts, affecting the accuracy of this approach. 

Since the DDM assumes that dividends fully reflect the company’s cash generation, it may 

not be suitable for firms that prioritize reinvestment over immediate shareholder returns, such 

as high-growth companies or those with strong internal expansion strategies 

 

2.3.​Relative Valuation 

2.3.1.​Comparable Multiples  
 

Most assets we purchase—whether real estate, cars, or stocks—are valued through relative 

valuation. This method involves using market comparables to assess whether a specific asset 

is overvalued or undervalued based on how similar assets are priced in the market. Instead of 

estimating an asset’s intrinsic value, relative valuation relies on market sentiment and the 

pricing of comparable assets to determine its worth. 

The first step in this approach is to identify a relevant comparison metric, often referred to as 

a common valuation variable. The second step is to select a peer group that consists of assets 

that share similar characteristics. Comparing unrelated assets—such as bananas to oranges 

simply because they are both fruits—fails to provide an accurate valuation. Similarly, in 

financial markets, we must compare companies that operate under similar conditions to ensure 

a meaningful analysis. 

In stock valuation, common valuation multiples include earnings, cash flows, or revenues 

(Damodaran, 2012). While DCF valuation aims to determine a company’s intrinsic value, 

relative valuation assumes that market prices reflect fair and efficient asset pricing—meaning 

that an asset’s value is determined by what the market is willing to pay for it. 

However, careful selection of peer groups is crucial (Damodaran, 2012). If the comparable 

companies are not well-matched, the valuation may be misleading. Other challenges include 

firms with negative earnings or no revenues, which distort common valuation multiples. 

Fernandez (2022)  supports this cautionary approach, emphasizing that relative valuation is 

best used as a secondary validation tool, reinforcing results obtained through more 

fundamental valuation models. 
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2.4.​Subscription-Based Companies Valuation 

The methodologies discussed previously have been extensively researched and refined over 

the years, making them adaptable across various industries and business models. However, 

when applying them to subscription-based (SB) companies, it is crucial to consider key 

factors that are unique to this business model.  

Singh and Jain et al. (2013) define Customer Lifetime Value (CLV) as encompassing both 

direct benefits, such as subscription revenue, and indirect benefits, as studied by Hogan, 

Lemon, & Libai (2004), Kumar, Peterson, & Leone (2007), and Rust, Zeithaml, & Lemon 

(2000) highlight that positive word-of-mouth referrals enhance customer retention and 

increase overall lifetime value.  

 

CLV plays a fundamental role in evaluating subscription-based businesses, where long-term 

customer engagement drives revenue. In this context, CLV should account not only for 

subscription income but also for referrals, upgrades to premium memberships, and retention 

behavior. 

There are different ways to calculate CLV: Contractual models apply to businesses where 

customer relationships are explicitly defined, while non-contractual models are used when 

customers can cancel subscriptions at any time.  

Reinartz & Kumar (2000) and Blattberg, Getz, & Thomas (2001) emphasize that choosing the 

right approach depends on the nature of customer engagement.  

Since Match Group operates a subscription-based model where users have the flexibility to 

renew or cancel at will, the selected methodology must account for customer retention and 

upgrade behavior. 

Two of the most recognized models in non-contractual CLV estimation are the Pareto/NBD 

model (Schmittlein, Morrison, & Colombo, 1987) and the BG/NBD model (Fader, Hardie, & 

Lee, 2005).  

These models are particularly useful, where customers do not sign long-term contracts, and 

their engagement timing and duration may be uncertain. They help estimate customer lifetime 

duration and frequency of re-engagement, which is crucial for projecting future revenue 

streams. 

Several key factors influence CLV, with Customer Acquisition Cost (CAC) being one of the 

most relevant. CAC includes the marketing and advertising expenses needed to attract new 
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customers, which can be particularly high for SB businesses that rely on a large, engaged user 

base to sustain network effects.  

Another critical element in CLV estimation is the discount rate, which directly impacts the 

present value of expected cash flows. Gupta, Lehmann, & Stuart (2004) stress the importance 

of discount rate selection in ensuring long-term profitability, as a higher discount rate reduces 

the present value of projected earnings.  

 

One of the main challenges in CLV measurement is the volatility of customer retention, as 

users can cancel their subscriptions at any moment. Singh, Borle, & Jain (2008) argue that 

CLV models need to be adaptable enough to reflect fluctuations in churn rates. Despite these 

challenges, businesses can leverage cross-selling and premium upgrades to enhance CLV.  

This aligns with earlier studies by Amir & Lev (1996) and Srivastava, Shervani, & Fahey 

(1998), which examined intangible asset valuation and reinforced the role of customer metrics 

in assessing firm value. For high-growth firms, where traditional valuation methods fall short, 

a customer-centric approach provides a forward-looking framework that aligns with future 

cash flow potential. 

When calculating CLV, Gupta & Lehmann (2003) emphasize the importance of four key 

factors: 

●​ Discount Rate – Determines the present value of projected cash flows. 

●​ Customer Acquisition Cost (CAC) – Influences profitability and return on investment. 

●​ Retention Rate – Small improvements in retention lead to substantial increases in 

CLV. 

●​ Profit Margin – Companies with strong profit margins benefit the most from 

CLV-based valuation. 

 

Despite its advantages, customer-based valuation has some limitations. Gupta & Lehmann 

(2003) acknowledge that most models assume constant retention rates, which may not 

accurately reflect real-world customer behavior. 

Applying Gupta & Lehmann’s CLV framework to SB business model allows for a more 

dynamic assessment of long-term value. By integrating CLV and CAC into financial 

projections. This enables a more precise financial outlook that factors in user retention, 

engagement, and monetization strategies. Linking marketing analytics with financial valuation 

reinforces the importance of customer-related expenses and retention-based revenue models, 
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which are key to understanding the economics of digital platforms with recurring revenue 

streams. 

 

A CLV-driven valuation strategy provides a realistic assessment of long-term financial 

sustainability beyond short-term earnings reports. Focusing on retention and monetization 

strategies rather than short-term revenue cycles allows for a stronger and more resilient 

valuation approach. By incorporating key customer metrics such as CLV, CAC, and retention 

rate, can build a forward-looking model that reflects the true economic potential of 

subscription-based businesses. 

 

 

 

 

 

 

 

 

 

 

 

 

​  
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3.​ Company Overview 

3.1.​Company background 

Match group was founded in 2009 and joined the NASDAQ listing in 2015. Its headquarters 

are in Dallas, Texas, USA and it operates in the Online Dating and social Networking 

Industry. 

 

Match Group is one of the leading global providers of online dating services, operating a 

portfolio of well-known dating apps and platforms. The company was originally part of 

InterActiveCorp (IAC), which incubated and grew Match.com and other dating brands before 

spinning off Match Group as an independent entity in 2020. 

 

IAC (InterActiveCorp) is a media and internet conglomerate known for incubating, acquiring, 

and spinning off successful digital businesses. It operates a diverse portfolio of online brands 

across multiple industries, including dating, media, home services, and publishing. 

 

Match Group owns and operates several of the most popular online dating platforms, catering 

to a broad range of demographics and preferences. Some of its most significant brands 

include: 

 

-​ Tinder (acquired 2017, internal development since 2012) – The world’s most popular 

dating app, known for its swiping feature. 

-​ Match.com (founded 1995) – One of the oldest dating sites, catering to serious 

relationships. 

-​ OkCupid (acquired 2011) – A platform with in-depth matching algorithms and social 

compatibility questions. 

-​ Hinge (acquired 2018) – Aimed at users looking for serious relationships, marketed as 

"Designed to be Deleted." 

-​ Plenty of Fish (POF) (acquired 2015) – A dating platform with a strong presence in 

North America. 

-​ Meetic (acquired 2013) – A European-focused dating service. 

-​ Pairs (acquired 2015) – A leading dating app in Japan. 

-​ Hawaya (acquired 2020) – Focused on Muslim dating. 

-​ The League (acquired 2022) – An exclusive dating app catering to professionals. 
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3.2.​Business Model Strategy 
 

Match Group operates on a freemium model, offering free basic services with premium 

features available via subscription. Revenue is primarily generated through: 

 

1.​ Subscription-Based Revenue – Premium tiers (e.g., Tinder Gold, Hinge Preferred) 

provide added functionalities like unlimited swipes, profile boosts, and read receipts. 

2.​ A La Carte Purchases – In-app purchases for features like Super Likes, Boosts, and 

visibility enhancements. 

3.​ Advertising Revenue – Some brands integrate targeted ads, though advertising is a 

smaller portion of revenue compared to subscriptions. 

 

Match group is investing in keeping its position as number 1 online dating app in the world 

and growing its app portfolio by: 

Revenue Diversification 

Shifted focus from pure subscription-based models to a la carte purchases, AI-powered 

premium features, and video-driven interactions. 

Cost Optimization 

Implemented operational efficiencies to counteract economic pressures and maintain profit 

margins. 

M&A and Innovation 

Continued investing in AI, machine learning, and potential acquisitions to enhance user 

engagement and retention. 

 

 

 

4.​ Industry 
 

Online dating continued to expand globally, with a growing preference for 

relationship-focused apps (Hinge, Pairs in Japan) over casual swiping platforms. 

 

AI and video dating became more prominent, with Match Group investing in algorithm 

improvements and video features to enhance engagement.  
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Based on Online Dating Market report by market.us, the Global Online Dating Market size is 

USD 9.4 Billion in 2023 and expected to be worth around USD 18.1 Billion by 2033, from 

2024 to 2033 forecast period, it is expected to grow at a CAGR of 6.8%.  

 

The market share for the 3 main companies in the industry is presented as: 

 

Figure 4.1 - Online Dating Industry Market Share (source: Market.us Report and Authors 

Estimations) 

 

Based on recent reports, Match Group, Bumble and Grindr are stabilizing their market share. 

In 2024 annual reports these companies revenue grew YoY of 3.32%, 1.92% and 32.85% by 

this order. Match Group is expected to grow between 3,68% and 3,4% for 2025-2029 hitting a 

market share close to 30% by the end of the forecast. It's important to mention Match Group 

has more than 3x the market share of its direct competitor, Bumble, which will stabilize 

around 9% market share as of 2029 forecasts. Small players are gaining market share in the 

modern and dynamic age we are at, where users prefer to try new apps than using the mature 

apps in the market for the past 5 years. (See Appendix I - Market Share Calculation) 

 

In terms of competition & market position, Bumble Inc. and smaller niche platforms gained 

traction, but Match Group maintained dominance due to its diversified brand portfolio. 
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Match Group growth in emerging markets (India, Southeast Asia, Latin America) helped 

counterbalance saturation in the U.S. and Europe. 

 

Regarding challenges, Match Group faced legal and regulatory challenges, including disputes 

with Google and Apple over app store fees. Increased scrutiny over subscription transparency 

and user privacy influenced platform policies. 

 

5.​ Economic outlook 

5.1.​Macroeconomic Environment 
 

The global economy in 2023-2024 was marked by several key trends that influenced 

consumer behavior and corporate performance, including Match Group. 

 

According to the IMF, ​in 2023-2024, the global macroeconomic environment experienced a 

notable slowdown. This source states that global growth decelerated from 3.5% in 2022 to 

3.0% in 2023, with projections indicating a further decline to 2.9% in 2024.  

 

Advanced economies were particularly affected, with growth rates decreasing from 2.6% in 

2022 to 1.5% in 2023, and an anticipated 1.4% in 2024. 

 

Emerging market and developing economies saw a modest decrease in growth, from 4.1% in 

2022 to 4.3% in 2023 and 4.2% in 2024. 

 

5.2.​Inflation and Interest Rates 
 

Many economies, particularly the U.S. and Europe, faced persistent inflation in early 2023, 

driven by supply chain disruptions and geopolitical tensions. According to the IMF, global 

headline inflation declined from 8.7% in 2022 to 6.8% in 2023, as supply-side pressures eased 

and restrictive monetary policies took effect. Inflation is projected to fall further, reaching 

5.8% in 2024 and 4.4% in 2025. 
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In response, central banks aggressively raised interest rates. The Federal Reserve kept the 

federal funds rate between 4.25% and 4.50% throughout 2023. As inflation moderated, the 

Fed began cutting rates in mid-2024, reducing them to 3.15% by December 2024 and to 

2.75% by January 2025, with further cuts expected. 

The European Central Bank (ECB) also maintained high rates in 2023, holding its deposit 

facility rate at 3.75%. As inflation eased, the ECB lowered the rate to 2.75% by the end of 

2024. Further cuts are expected in 2025, with a projected reduction to 2.50% in March and an 

additional 50 basis points later in the year. These actions reflect a shift toward supporting 

growth amid a slowing eurozone economy and rising trade tensions. 
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5.3.​Performance 

Match Group dominates the online dating market, holding the largest share globally. 

Tinder remains its biggest revenue driver, contributing a significant portion of total earnings. 

The company is actively investing in AI-driven matchmaking and video-based social 

networking features. 

 

The industry has gained strong competition while the use of a mobile phone is the most 

important thing on a daily basis for people worldwide. 

 

Its greatest competitors are: 

 

1.​ Bumble Inc which owns Bumble and Badoo 

2.​ Facebook Dating 

3.​ Grindr Inc. designed for LGBTQ+ dating 

4.​ eHarmony focused on long-term relationships 

 

6.​Financial Analysis 

6.1.​Sales 
Match Group allows users to create profiles and browse others for free across its various 

brands, while additional features are available as either free or paid options. Premium features 

typically require a subscription, ranging from one week to six months, with pricing varying 

based on duration, feature bundles, and promotions. Many brands also offer à la carte options, 

such as profile boosts or user highlights, on a pay-per-use basis.  
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Figure 6.1 - Profitability Evolution of Match Group 2020-2024 (source: Match Group Form 

10-K 2020-2024) 

 

 

Match Group primarily generates revenue from recurring subscriptions, which provide 

unlimited access to bundled features, while à la carte purchases contribute to a lesser extent. 

Advertising accounts for a smaller portion of total revenue (0-3%) compared to direct user 

payments. The pricing structure and feature offerings are continuously refined across its 

brands. 

 

In 2023, Match Group implemented several pricing optimizations across its platforms, 

particularly focusing on Tinder and Hinge. These strategies included introducing weekly 

subscription packages and adjusting pricing structures to enhance revenue: 

 

 

●​ Tinder 

■​ Pricing Adjustments in the U.S. were implemented, as new pricing strategies 

aiming revenue growth, the company anticipates long-term benefits from these 

adjustments. ​ 

■​ Tinder expanded its offerings to include weekly subscription packages. These 

shorter-duration options have increased conversion and renewal rates, 

especially among female users and younger demographics. 
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●​ Hinge 

■​ Similar to Tinder, Hinge introduced weekly subscription options to further 

enhance its monetization strategy.  

 

 

Figure 6.2 - Payers per Region Match Group 2020-2024 (source: Match Group Form 10-K 

2020-2024) 

 

The price changes influenced the number of Payers, mainly in developed countries but it 

increased the revenues and is expected to stabilize in the next few years after the payers 

decrease. 

 

Tinder 

 

Tinder’s Direct Revenue grew by $23 million (1%) in 2024, or 4% on a constant currency 

basis. Growth was driven by an 8% increase in Revenue Per Payer (RPP) from pricing 

optimization, partially offset by a 7% decline in payers. Currency headwinds, notably from 

the Argentine Peso, Turkish Lira, and Japanese Yen, also impacted reported growth. 
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Figure 6.3 - Revenue Per Payers per App Match Group 2022-2024 (source: Match Group 

Form 10-K 2020-2024) 

 

 

Hinge 

 

Hinge Direct Revenue grew by $154 million (39%) year-over-year in 2024, compared to 

2023. Growth was fueled by both continued expansion in Europe and a strong performance in 

the U.S.. Payers increased by 23%, while RPP improved by 13%, largely due to pricing 

strategies and greater adoption of à la carte features. Hinge’s success in both payer growth and 

RPP highlights its role as a primary driver of Match Group’s international and premium 

monetization strategy. 

 

E&E 

 

E&E (Emerging & Evergreen) Direct Revenue declined 7% in 2024, with Evergreen brands 

(such as Match and OkCupid) down 12%, while Emerging brands grew 17%. The decline was 

primarily due to a 13% reduction in payers, partially mitigated by a 7% increase in RPP. 

Additionally, the decision to terminate certain live streaming services in the second half of 

2024 contributed to the revenue shortfall, impacting E&E’s performance. 
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MG Asia 

 

MG Asia Direct Revenue decreased by $18.7 million (6%) in 2024 compared to the prior 

year. Excluding the closure of Hakuna in Q3 2024, revenue in the region declined by $7.7 

million (3%). The overall decrease was compounded by adverse foreign exchange 

movements, especially the depreciation of the Turkish Lira and Japanese Yen against the U.S. 

dollar. 

 

Figure 6.4 - Direct Revenue per App Match Group 2022-2024 (source: Match Group Form 

10-K 2020-2024) 

 

 

Other streams of Revenue 

 

Indirect Revenue increased $5 million in 2024, primarily due to higher ad rates and higher ad 

impressions, whereas in 2023, it declined $2.2 million, mainly due to lower ad impressions 

but was partially offset by higher rates per impression. 
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6.2.​Solvency 
 

Match Group’s financial structure is heavily reliant on debt, with negative equity in all 

analyzed years, making the Debt-to-Equity ratio ineffective for evaluating leverage. Instead, 

Debt-to-Assets, Debt-to-Capital, and Net Debt-to-EBITDA provide a clearer picture of the 

company's financial health and solvency risk. 

 

 

 

Figure 6.5 - Solvency Ratios Match Group 2020-2024 (source: Match Group Form 10-K 

2020-2024 and Author Estimation) 

 

 

1.​ Debt-to-Assets has improved, decreasing from 129.05% in 2020 to 88.5% in 2024. 

While this indicates a reduction in leverage, the company still finances a significant portion of 

its assets through debt, keeping solvency risk high. 

 

2.​ Debt-to-Capital remains above 100%, meaning that debt exceeds total capital. After 

peaking at 156.13% in 2020, it improved to 101,6% in 2024, reflecting some progress in 

reducing debt reliance but still highlighting the lack of shareholder equity in the capital 

structure. 

 

3.​ Net Debt-to-EBITDA has gradually improved, dropping from 4.02x in 2020 to 3.03x 

in 2024. This suggests that debt levels are becoming more manageable relative to earnings, 

though leverage remains above the industry average, where a ratio below 3x is considered 

safer. 

 

 

 
43 



   Equity Valuation - Match Group 
 

 

7.​Forecast Analysis 

7.1.​Revenue 
The revenue forecast represents a critical component in the valuation process of Match Group, 

providing the foundation for estimating future cash flows and, ultimately, the intrinsic value 

of the company. This section outlines the projections for Match Group’s revenues over the 

forecast period, taking into account both historical performance and forward-looking 

expectations based on Economic and Market dynamics, Match Group Number 1 company in 

the online dating sector for downloads as its competitive positioning, and trust in the 

management guidance. 

 

 

We have initiated the estimation of the high growth phase of Match group by calculating its 

growth rate for the next 5 years (period of valuation) and then will apply the terminal value 

based on a stable phase growth rate aligned with the economics forecasts.  

 

We used Match Group historic direct revenue per app: 

 

 

Figure 7.1 - Historical Direct Revenue Match Group 2020-2024 (source: Match Group Form 

10-K 2020-2024) 

 

Then we estimated the Year over Year growth rates: 

 

 

 

Figure 7.2 - Revenue Growth Rate 2020-2024 (source: Match Group Form 10-K 2020-2024) 
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Tinder and Hinge revenues are still growing, although Tinder is losing traction due to market 

saturation and approaching its stable phase. 

 

To estimate the growth for future years on a realistic view per app, we have assumed a 25% 

weight on this calculation for the Revenue Growth with some details: 

1.​ Tinder is approaching its stable phase - so we have considered Tinder’s 2024 growth 

rate for 2025 

2.​ Hinge is still gaining traction in multiple markets so we kept its 2024 high growth rate 

for 2025 

3.​ Other Match Group brands are decreasing and we have assumed its negative growth 

rate from 2024 to 2025 since we expect these brands to keep losing market share.  

 

Figure 7.3 - Revenue Growth Rate Estimation based on Weighted-Revenue 2025-2029 

(source: Author Estimation) 

 

After applying 2024 rates weighted on 25%, the second metric considered is the forecasted 

GDP based on IMF estimation - and its weight on the calculation is 75% due to our 

conservative overlook on Match Group high growth phase. We expect MG to be close to its 

stable phase on a consolidated view even with some apps still on its growth phase. 

 

Figure 7.4 - Revenue Growth Rate Estimation based on Weighted-Economic Growth 

2025-2029 (source: Author Estimation) 

 

Then, we calculated the forecasted Revenue per year per app and, based on the Revenue for 

2024 and 2025 we have computed its average and applied for the next year. We repeated the 

process until 2029. As we are considering the yearly GDP estimates until 2029, Match Group 

revenues overtime will tend to the economy growth: 
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Figure 7.5 - Final Revenue Growth Rate Estimation 2025-2029 (source: Author Estimation) 

 

 

So for the next 5 years our Forecasted revenues per app for are: 

 

Figure 7.6 - Revenue Estimation 2025-2029 (source: Author Estimation) 

 

 

7.2.​Cost of Revenue and Operating Expenses 
Match group costs are divided between: 

 

Cost of Revenue 

 

Primarily includes the amortization of in-app purchase fees, employee compensation expenses 

(Incl. stock-based compensation), and other personnel-related costs associated with data 

center operations and customer support services.  

 

It also encompasses credit card processing fees, hosting services, live video expenses, as well 

as data center rent, utilities such as energy, and bandwidth charges. 

The in-app purchase fees refer to amounts paid to Apple and Google for processing 

subscription and service feature transactions through their respective in-app payment 

platforms and it's one of Match Group biggest expenses. 

 

 

Figure 7.7 - Historical Cost of Revenue 2022-2024 (source: Form 10-K 2024) 
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Cost of revenue increased by 4% in 2024, largely driven by a $49.9 million rise in in-app 

purchase fees, primarily at Hinge, reflecting higher revenues. Additionally, the comparison 

was impacted by the return of escrow payments in the prior year related to the Google 

litigation, which had been recorded under Corporate and Unallocated costs. The growth in 

in-app purchase fees was partially offset by a $13.9 million reduction in variable expenses, 

mainly at E&E and MG Asia, following the discontinuation of certain live streaming services 

and the shutdown of the Hakuna app in 2024. Total in-app purchase fees for the year 

amounted to $696.6 million. 

 

In 2023, cost of revenue decreased by 1% compared to 2022, driven by a $20.9 million 

reduction in variable expenses at MG Asia and a $6.4 million drop in employee 

compensation, mainly at Tinder and Corporate. These savings were partially offset by a $24.2 

million increase in in-app purchase fees at Tinder and Hinge. Total in-app purchase fees were 

$646.7 million in 2023, up from $622.5 million in 2022. 

 

Selling and Marketing Expenses 

 

Selling and marketing expenses primarily comprise advertising costs and employee 

compensation (incl. stock-based), along with other expenses for staff involved in sales, 

marketing, and sales support activities. Advertising spend includes investments in online 

marketing — such as fees paid to search engines and social media platforms—as well as 

offline campaigns, predominantly television advertising.  

 

Figure 7.8 - Historical Sales and Marketing Expense 2022-2024 (source: Form 10-K 2024) 

 

Selling and marketing expenses increased in 2024, primarily driven by a $27.2 million rise in 

customer acquisition costs, with Hinge and Tinder contributing most of the increase. These 

higher expenses were partially offset by reductions in spending at E&E and MG Asia. 

 

For the year ended December 31, 2023, selling and marketing expenses also rose, mainly due 

to an additional $44.7 million in customer acquisition costs, largely attributable to Tinder and 
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Hinge. These increases were partly offset by lower marketing expenditures at E&E and MG 

Asia. 

 

General and Administrative Expenses 

 

General and administrative expenses primarily include employee compensation (incl. 

stock-based) and other costs for teams involved in executive management, finance, legal, tax, 

and human resources. These expenses also encompass fair value adjustments related to 

acquisition-related contingent consideration, fees for professional services—such as legal and 

advisory costs associated with transactions and acquisitions—and facilities-related expenses. 

 

 

Figure 7.9 - Historical G&A Expense 2022-2024 (source: Form 10-K 2024) 

 

General and administrative expenses increased in 2024, primarily driven by an $11.1 million 

rise in digital sales taxes. The majority of this increase is attributable to the implementation of 

Canada’s digital sales tax in June 2024, which was applied retroactively to 2022. Additionally, 

employee compensation expenses rose by $8.3 million, and stock-based compensation 

expenses increased by $5.0 million. These increases were recognized across all business 

segments as well as within Corporate and Unallocated costs. 

 

In 2023, general and administrative expenses declined, mainly due to a $25.5 million 

reduction in legal and professional fees and a $7.6 million drop in stock-based compensation. 

These were partly offset by a $15.7 million increase in employee compensation. 

 

Product Development Expenses 

 

Product development expenses primarily consist of employee compensation (incl. 

stock-based) and other costs for staff involved in the design, development, testing, and 

enhancement of the company’s service offerings and related technologies. These costs reflect 

activities that are not capitalized as part of internally developed software or other intangible 

assets. 
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Figure 7.10 - Historical Product Development Expense 2022-2024 (source: Form 10-K 2024) 

 

Product development expenses increased in 2024, primarily driven by a $24.5 million rise in 

employee compensation expenses and a $26.3 million increase in stock-based compensation. 

These increases were mainly due to higher headcount at Hinge and Tinder, partially offset by 

a reduction in expenses at E&E. 

 

For the year ended December 31, 2023, product development expenses also rose, largely due 

to an $18.3 million increase in employee compensation expenses and a $33.7 million increase 

in stock-based compensation. Both increases reflect continued growth in headcount at Hinge 

and Tinder. 

 

Depreciation, Impairments and Amortization Expenses 

 

Depreciation and amortization reflect the allocation of the cost of tangible and intangible 

assets over their useful lives. These expenses primarily include the depreciation of property, 

plant, and equipment, and the amortization of capitalized software development and acquired 

intangible assets. As non-cash charges, they impact earnings but not cash flow, and typically 

increase in line with investments in technology and infrastructure.  

Impairments are the carrying value of an asset that exceeds its recoverable amount, resulting 

in a non-recurring expense. These charges typically reflect changes in business conditions, 

such as discontinued operations or declining asset performance, and directly impact operating 

results. 

 

Figure 7.11 - Historical D&A and Impairments Expense 2022-2024 (source: Form 10-K 

2024) 
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Depreciation expense increased in 2024 compared to 2023, primarily due to higher 

amortization of internally developed software placed in service at Tinder, MG Asia, and E&E. 

 

For the year ended December 31, 2023, depreciation expense rose compared to 2022, mainly 

driven by an increase in internally developed software assets placed in service at Tinder and 

MG Asia. 

 

Impairments and amortization of intangible assets increased in 2024, primarily due to $30.6 

million in impairments at E&E and MG Asia. These charges were related to the termination 

of certain live streaming services and the shutdown of the Hakuna app during the year. 

 

For the year ended December 31, 2023, impairments and amortization of intangible assets 

decreased compared to 2022. The prior year included higher impairment charges on both 

indefinite-lived and definite-lived intangible assets, primarily within MG Asia. 

 

7.3.​Working Capital 
 

Net Working capital represents the capital investment or disinvestment a company needs to 

make, in the short term, to maximize its operation.  

 

The difference between a company’s current assets and current liabilities, serving as a 

measure of its short-term liquidity and operational efficiency. Effective management of 

working capital ensures the company can meet its day-to-day obligations while supporting 

ongoing business operations. Changes in working capital directly impact cash flow, 

particularly in the context of free cash flow and valuation models. For Cash flow purposes we 

have adapted the NWC items to better reflect operational current spends the company may 

have and forecast it until 2029: 
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Figure 7.12 - Net Working Capital Estimation FCFF 2021-2029 (source: Form 10-K 

2021-2024 and Author Estimation) 

 

Match Group Net Working capital was adjusted to exclude: 

1.​ Leases effect on the current operations (accrued expenses) and reallocate to debt. 

2.​ Short-term investments were also excluded from this calculation since they were 

considered as short-term non-operating financial investments and reallocated to 

Non-operating assets for valuation purposes. 

3.​ The dividend accrual in 2024 (its financing activity, not operational) 

4.​ The Interest expenses accrual (its financing activity, not operational) 

 

To compute the forecast for 2025-2029, We have considered the average historical 

pre-adjusted changes in working capital as % of revenues for 2021-2024, Which amounts to 

2,16%. 

 

See Balance Sheet forecast chapter to understand all related details. 
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For the assets: 

 

Accounts receivable, net of allowance - The receivables average terms for past years are: 

 

 

Figure 7.13 - Average AR receipt time 2022-2024 (source: Form 10-K 2021-2024 and Author 

Estimation) 

 

For 2025, we considered an average of 35 days which represents 339.799 thousands of USD. 

For the forecasted period of 2025-2029 we have the same assumption. 

 

Other current assets - Were added to the Net working capital computing. It referred to 

operational current assets. For the past 3 years of 2022-2024 - This item has decreased from 

3,43% to 2,93% of Revenues in 2024. We have assumed it followed last year's % of revenue 

for the full forecast of 2,93% as we don’t expect the company to change its operation, other 

than the expected. 
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7.4.​ Income Statement Forecast 

 

Figure 7.14 - Income Statement Forecast 2022-2029 (source: Form 10-K 2022-2024 and 

Author Estimation) 

 

The assumptions for 2025-2029 forecast on the Income statement are: 

 

Cost of Revenue - % of Revenues following 2024 amounts in order to maintain the 

operations returns. It's not expected to have different fees from the current providers - mainly 

in-app stores fees that generate the sales. 

 

Selling and Marketing Expenses - This item has been increasing historically, due to being 

correlated to market saturation and churn rate. The cost of acquiring a customer is higher and 

we have forecasted in 2025 to increase to 18,02% of the yearly revenues and then stabilize for 

the remaining forecast periodo followed by cost optimization strategies. 
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General and administrative expenses - in 2025 decrease to 12,44% of the total revenues. 

This item contains a reflection of a sporadic increase in 2024 due to retroactive tax in Canada 

which was only recognized in 2024. For the following years it is expected to follow the same 

weight of revenues, falling from a range of 13,67% and 12,61% of revenues from 2022 to 

2024. 

 

Product development expenses - This item is the non-capitalized expenses with developing 

the product. This cost is increasing historically, also correlated with the market saturation and 

the need of innovating to increase market share and active users - the same weight of revenues 

of 12,71% was kept to maintain its growth - knowing that Match Group its capitalizing the 

R&D of these kind of expenses when it complies with the international capitalization 

accounting rules. 

 

 

Depreciation - This item is a reflection of the balance sheet assets for the respective year. 

Match group has different kind of assets and useful lives as it follows: 

 

Figure 7.15 - Estimated Assets Useful Lives 2022-2024 (source: Form 10-K 2022-2024) 

 

Based on the assets amount and its historical D&A we calculated an average of 25% D&A per 

year on the Property and Equipment yearly amount, based on the following: 

 

Figure 7.16 - Estimated Average of Assets Useful Lives 2025-2029 (source: Form 10-K 

2022-2024 and Author Estimation) 

 

Impairments and amortization of intangibles -  from 2,13% of revenues in 2024 to 1,9% in 

2025. In 2024 there were extra impairments, like the Hakuna App which was terminated as 

other streaming services of Match Group that amounted to 30M USD. 
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For future years, even though there is low visibility we expect a decrease in this item 

spending. Also, Match Group already estimated the amortization of definite lives assets that 

are under this item expenses for next years as it follows: 

 

Figure 7.17 - Intangible Assets with definite Useful Lives 2025-2029 (source: Form 10-K 

2022-2024) 

 

On top of these estimates - we have added 30M USD to cover impairments that we are not 

able to forecast with detail. The 30M estimation was computed based on past years 

comparison between Match Group estimates and the impairments reported for 2022-2024. 

 

Other Income - We have assumed the same amount for the full forecasted periods since there 

isn’t any detailed information about changes. 

 

 

Interest Expense - As of past 2022-2023, historically interest expense rate has been 4,16% of 

long-term debt amount - for 2025-2029 we have estimated the same amount on a conservative 

approach, since in 2024 and 2025 FED is expecting to decrease or maintain its rate. For the 

2026-2029 period it will depend on the economic reaction, so the same rate was considered. 

 

Taxes - Match Group expects to maintain their taxes expenses near the 20%, we have 

computed 22%, following 2024, by using the tax credit open to deduct income tax and 

decrease it from the marginal rate of 25%. 
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7.5.​Balance Sheet Forecast 

 

Figure 7.18 - Balance Sheet Estimation 2021-2029 (source: Form 10-K 2021-2024 and 

Author Estimation) 

The assumptions for 2025-2029 are: 

 

Short-term investments - Referred as a financial investment - There is no detailed 

information about this item. Its % of Revenues span from 0,27% in 2022 and 0,14% in 2024. 

It was assumed the same weight as 2024 for future years - 0,14% of the revenues. 
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Accounts receivable, net of allowance - Explained in Working Capital Chapter 

 

Other current assets - Explained in Working Capital Chapter 

 

Property and equipment, net - Assets are mainly IT hardware and software with useful life 

of 3 years - This item reflects the investment of Match Group needed to maintain the 

operations running. Based on historical data we have computed the average of the past 3 years 

and used it as base for the forecasted period. With an amount of 5,28% of the Revenues. 

 

Goodwill - Its expected to decrease with the same pace as previous years average of -1,24% 

of the revenues. This is a difficult item to estimate - We have low visibility around it. 

 

 

Intangible Assets - We have assumed 6,19% of the revenues. In past years it has decreased 

dramatically and it's expected to maintain its amount for the future with small increases with 

net capitalized expenses from the product development. 

 

Asset Deferred income taxes - Varies with yearly income tax and tax credits open. Based on 

2024 % of tax credits per revenue applied of 0,65% ((Marginal rate - Effective rate)/Revenue) 

-  this item weights 96% of total deferred taxes and will decrease against the tax credit used in 

the specific year.   

 

Other non-current assets - These are mainly right-use of leasings which has been decreasing 

from past years due to long contracts in offices and databases. We expect it to decrease at the 

same pace for the 2025-2029 forecast at -9,46% YoY and it was reflected on the capital 

spending calculation. Also it contains a non-operating investment (~$17M) which for FCFF 

purposes was only considered as a Cash and Non-Operating item (see figure 8.14). 

 

Accounts payable, Deferred revenue and Accrued expenses and other current liabilities - 

Explained in the Net Working Capital Chapter that there were some adjustments made to 

better reflect its cash impact on the valuation. For Balance Sheet forecasting purposes, we 

have considered the following items to compute the historical rate that will be applied for the 

next 5 years: 
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Figure 7.19 - Working Capital Average calculation 2020-2024 (source: Form 10-K 

2020-2024) 

 

We have computed 2,16% and in this calculation, 2021 legal settlement was excluded due to 

being an exceptional item that would influence the calculation for next year's operations. 

 

Long-term debt, net - for the 2025-2029 forecast we estimated the same growth as past 4 

years - of 0,17% YoY. 

 

Income taxes payable - This item is linked to the EBIT and it has been increasing in the past 

3 years. We have estimated 4,73% of EBIT will be referred to income tax payable, based on 

previous year weight. 

 

Liability Deferred income taxes - Varies with yearly income tax and tax credits open. Based 

on 2024 % of tax credits per revenue applied of 0,65% ((Marginal rate - Effective 

rate)/Revenue) -  this item weights 4% of total deferred taxes and will decrease against the tax 

credit used in the specific year. 

 

Other long-term liabilities - These are mainly the commitment of leasings which has been 

decreasing from past years due to long contracts in offices and databases. We expect it to 

decrease at the same pace for the 2025-2029 forecast at -9,55% YoY and this item was 

considered to be debt for FCFF purposes. 
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Additional paid-in capital - We have explained in the Working Capital Chapter the Accrued 

Expenses increase of 2,16% - it contains the dividends to be paid. Paid-in capital was adjusted 

to the yearly dividends payments estimation. 

 

Retained deficit - Past years results adjusted of the yearly net income. 

 

Accumulated other comprehensive loss -  It's hard to anticipate - we forecasted the nominal 

amount as 2024 for the full forecast. 

 

Treasury Stocks - Match Group is mainly paying its shareholders on a repurchase stocks 

deals - The company has been disclosure information about future operation on shareholders 

remuneration and its publicly known they want to use 75% of 2025 FCFF to purchase stocks - 

this operation is recognized on the treasury stocks item and its also affecting the available 

cash and its net debt structure. After 2025, we assumed the increase of payment to the 

shareholder via treasury stocks to 90% of the Net Income for 2026 and 2027 and then 95% for 

2028 and 2029. 

 

Noncontrolling interests - It's hard to anticipate - we forecasted the nominal amount as 2024 

for the full forecast. 

 

After analyzing the various valuation methodologies available - ranging from relative 

valuation techniques, such as market multiples or Subscription Based Valuation and given the 

company’s strong cash flow generation, We concluded that the best method capable of 

capturing the intrinsic value of Match Group is the FCFF. 

 

The DCF model allows for a comprehensive assessment of Match Group’s future free cash 

flows, taking into account its reinvestment strategy, profitability, and growth prospects.  

 

Moreover, this method provides greater flexibility in incorporating company-specific factors. 

 

For these reasons, this thesis will adopt a DCF valuation framework as the primary method to 

estimate Match Group’s intrinsic value. The following section outlines the methodologies 

applied in the construction of the DCF model. 
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8.​Valuation 

8.1.​Growth rate 
During the high-growth phase, Match Group is expected to maintain elevated ROIC, 

supported by strong market positioning and scalable business operations. As we have 

mentioned before, the forecasted growth in this period is driven by the reinvestment of 

operating profits into new initiatives and market expansion.  

This approach ensures that growth projections are consistent with the company’s ability to 

efficiently deploy capital and generate value before transitioning to a stable growth phase. 

Match Group management recently mentioned they will pay dividends in 2025 even though 

their goal will be paying its shareholders mainly by treasury stock purchase for the open FCF.  

 

 

 

Figure 8.1 - Stable Phase Growth Rate Estimation 2029 (source: IMF and Author Estimation) 

 

The stable growth rate applied in the terminal value calculation reflects the long-term, 

sustainable growth potential of Match Group beyond the explicit forecast period. Considering 

the company’s mature stage, global operations, and the broader economic environment, a 

stable growth rate of 3,15% is computed based on the weighted calculation of GDP forecast 

for 2029 and World Inflation for the same year. 

 

We have considered a 50% weight for each one of the factors. This rate is aligned with 

long-term global nominal GDP growth projections and accounts for inflation expectations, 

ensuring a conservative and realistic perpetuity growth assumption. 
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8.2.​FCFF 
In the Free Cash Flow to the Firm (FCFF) calculation, as previously forecasted and discussed 

at the beginning of this work, we start by considering the company’s unlevered operating 

profits, excluding any tax shield from debt financing.  

 

After determining EBIT, we subtract the cash taxes paid, applying the effective tax rate that 

will increase on the terminal year, reaching the marginal tax rate of 25%, reflecting the 

company’s maturing profile and anticipated alignment with statutory rates. 

 

To complete the FCFF calculation, we deduct net capital expenditures (CapEx) and the 

non-cash change in working capital. 

 

For NWC, we based our projections on the average WC as a percentage of revenue over the 

last four years to compute some of the balance sheet forecasted amounts as we mentioned 

before. (See Figure 7.19) 

  

Although from an FCFF perspective we need to adjust items which are not operationally 

related and influencing MG Cash Flow to the Firm, as Dividends, Leases, Interest accruals 

and also the short-term investments. (See Appendix II - Adjustments NWC) 

 

In 2024 MG accrued the dividend payment of 2025 and interest expense, that we also 

excluded to not affect the Cash Available in the company (FCFF), before paying its 

Shareholders. On top of this we have also excluded from the NWC lease amounts and 

considered them as long-term debt. 

 

After adjusting for these exceptions, we computed the changes in NWC investment as it 

follows: 
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Figure 8.2 - Net Working Capital 2021-2029 for FCFF (source: Form 10-K 2021-2024 and 

Author Estimation) 

 

 

Regarding CapEx minus Depreciation, we estimated the reinvestment rate for the forecasted 

periods and applied it to the EBIT of each year. The reinvestment rate was calculated by 

summing the total adjusted capital invested (CapEx and its Depreciation and 

Amortization/Impairments and changes in WC) as explained before, and dividing this figure 

by the after-tax EBIT. 

 

On the CapEx calculation as we have mentioned before, we estimated a $30M per year on 

Impairments. This item doesn’t impact capital spending but needs to be accounted for tax 

purposes. So we have excluded the amount from the item: Impairments and amortization of 

Intangibles. The remaining items were computed by subtracting the balance sheet amounts on 

n-1 to n. This figure reflects the amount of investment/disinvestment MG needs to 

maintaining its activity where P&E will suffer small investment each year mainly due to new 

equipments price increases, intangible will increase due to R&D capitalization and new 

software purchased, and the three last items reflect the maintenance investment on a yearly 

basis on the already detained assets. 

 

With all this variables calculated we can now estimate the Reinvestment Rate for each year - 

the amount of capital spend on the EBIT after tax per year: 
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Figure 8.3 - Capital Spending and Reinvestment Rate Estimation 2024-2029 (source: Form 

10-K 2021-2024 and Author Estimation) 

 

 

 

After applying all these steps our Free Cash Flow summary: 

 

 

Figure 8.4 - FCFF Estimation 2024-2029 (source: Author Estimation) 

 

8.3.​Discount rate (WACC) 
 

In DCF valuation, determining the present value of a company’s future cash flows relies 

heavily on the WACC. Therefore, the WACC formula previously introduced will be applied in 

this analysis. 
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8.3.1.1.​Cost of Equity 

8.3.1.1.1.​Risk Free Rate 
 

 

The risk-free rate represents the return on an investment with no risk of financial loss, serving 

as a fundamental component in valuation models. It is typically derived from government 

bonds, as they are considered default-free. For this analysis, the U.S. 10 year government 

bond yield as of December 31, 2024, was used as the risk-free rate, set at 4.57%, reflecting 

the market’s expectation of a secure return at that date. We chose the US bond due to the fact 

Match group’s debt is in the US and in USD. 

 

8.3.1.1.2.​Beta 
 

Beta (𝛽) measures a stock’s volatility and sensitivity to overall market movements, indicating 

how the company’s returns typically fluctuate relative to the market. For this valuation, the 

estimated beta (𝛽) for Match Group was computed at 1.32 (see Appendix III - Beta 

computing). 

 

The calculation was based on a linear regression between Match Group returns against SP500 

returns over the past 5 years on a weekly basis. 

 

For the stable phase beta, we have used Blume adjustment to better reflect the regression of 

the beta to the mean by applying the following formula: 

 

 

Figure 8.5 - Blume’s Beta (source: Blume, M. E. (1975). Betas and their regression 

tendencies) 

 

Which computed an Adjusted beta of 1,21. 
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8.3.1.1.3.​Market Risk Premium 
 

The market risk premium used in the calculation was based on the regions Match Group 

operates: Americas, Europe and APAC and others. We have used the 5-10 biggest countries 

(by GDP) of each region to compute the weighted MRP. The MRP amount computed is 

5,65%. For 2024, Match Group hasn't shared the Revenue split between Europe and APAC so 

we have considered the same weight as 2023. (see Appendix IV - Market Risk Premium 

Computing) 

 

8.3.2.​ Cost of Debt 
 

 

The cost of debt was calculated using the Interest Coverage Ratio (ICR) approach, based on 

Damodaran's data set. Match Group’s ICR suggests a synthetic credit rating of A3/A-, derived 

from the proportion of interest expenses relative to total EBIT. According to Damodaran's 

estimates, this rating corresponds to a default spread of 1.21%. As previously mentioned, the 

risk-free rate was set at 4.57%, which, when combined with the 1.21% spread, results in a 

pre-tax cost of debt of 5.78%. 

 

 

8.3.2.1.​ Effective tax rate 
​  

Match Group’s effective tax rate for 2023 was 22%. In previous years, the effective tax rate 

fluctuated, ranging from negative values (reflecting tax benefits) to low positive rates, such as 

4% in 2022 and 16% in 2023. For the purpose of this valuation, the 22% rate is considered 

based on the marginal rate and tax credits applied. Based on the most recent U.S. tax 

regulations and forward-looking assumptions, we project an increase in the effective tax rate, 

ultimately converging towards a marginal rate of 25% in the stable phase. This 25% rate was 

selected to reflect a conservative estimate that accounts for Match Group’s exposure to 

multiple tax jurisdictions, including U.S. federal corporate income tax—reduced to 21% 

following the Tax Cuts and Jobs Act (TCJA) of 2017—as well as additional state and foreign 
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taxes. As a result, the 25% marginal rate is deemed appropriate for the terminal phase of the 

valuation. 

 

8.3.3.​ D/E Ratio 
 

We have calculated the market value of Match Group’s Debt and Equity to have a realistic 

view of the firm's value, see Appendix V - D/E Ratio and calculation.  

 

To calculate the market value of equity we considered: 

 

Figure 8.6 - Equity Market Value Estimation 2024 (source:Form 10-K 2024 and Yahoo 

Finance) 

 

 

To calculate the market value of debt we considered: 

 

 

Figure 8.7 - Debt Market Value Estimation 2024 (source:Form 10-K 2024 and Author 

Estimation) 

 

The market value of debt was calculated by considering all outstanding debt instruments of 

the company as of December 31, 2024. The analysis included the principal amounts, 

maturities, and the ICR, as previously discussed. Specifically, for lease obligations, we relied 

on the disclosures provided in Match Group’s 2024 Form 10-K. In compliance with IFRS 16, 

the company reported the present value of lease liabilities, which we adopted as the basis for 

determining the market value of the leasing-related debt. 
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The long term D/E ratio will be similar to the current amounts, since Match Group is using 

the FCF to pay its shareholders as we have mentioned before. 

 

It will lead to a ratio of Net Debt/EBITDA between 2.5-3 as historical of the company 

operation. 

 

 

Figure 8.8 - D/E Estimation 2024 (source:Form 10-K 2024, Yahoo Finance and Author 

Estimation) 

 

 

To conclude, WACC on high growth phase amounts: 

 

 

Figure 8.9 - WACC Estimation High Growth Phase (source: Author Estimation) 
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The Weighted Average Cost of Capital (WACC) applied in the stable growth phase maintains 

the same structure as in the high-growth period; however, the Beta is expected to converge 

towards 1,2 as the company matures and its risk profile stabilizes for market benchmarks: 

 

 

Figure 8.10 - WACC Estimation Stable Growth Phase (source: Author Estimation) 

 

8.4.​Terminal Value 
Terminal Value represents the present value of all future free cash flows generated by the 

company beyond the explicit forecast period, under the assumption of perpetual, stable 

growth. 

 

It is a critical component of the overall valuation, and as we mentioned in the literature review 

it often accounts for a significant portion of the Enterprise Value. 

 

In this analysis, Terminal Value is calculated using the Gordon Growth Model (Perpetuity 

Growth Method), applying a stable growth rate of 3,15% and discounting it by the WACC on 
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the stable phase. This approach reflects the long-term, sustainable growth potential of the 

business once it transitions from its high-growth phase to maturity.  

 

The stable phase reinvestment rate is computed by g formula: 

 

Figure 8.11 - Growth Formula (source: Damodaran) 

 

We have the stable g = 3,15% and the ROC on the stable phase is set to be the WACC + 1% = 

10,20%. Return on Capital on stable growth tends to the WACC, the addition of 1% on the 

WACC is a reflection of the market position of Match Group and its advantages in its industry 

for the future (n.1 in the market). 

 

Figure 8.12 - Terminal Value Estimation (source: Author Estimation) 
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8.5.​Enterprise value 
Enterprise Value represents the total value of a company’s operating assets and reflects the 

present value of all expected future free cash flows available to both debt and equity holders. 

 

In this valuation, EV is calculated by discounting the projected FCFF over the forecast period 

and the Terminal Value at the WACC. The resulting Enterprise Value amounted to $8.603M. 

 

 

Figure 8.13 - Enterprise Value Estimation (source: Author Estimation) 

 

8.6.​Equity Value 
 

Equity Value represents the portion of Enterprise Value attributable to the company’s 

shareholders. We calculated it by subtracting net debt (total debt minus cash and cash 

equivalents) and any other non-operating liabilities or assets from the Enterprise Value. 

 

In this valuation, Equity Value reflects the residual claim of equity holders after satisfying all 

obligations to debt holders. It serves as the basis for determining the company’s share price by 

dividing Equity Value by the number of outstanding shares: 
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Figure 8.14 - Equity Value Estimation (source: Author Estimation) 

 

8.7.​Sensitivity analysis 
 

After computing the target value we applied a sensitivity analysis. This analysis was 

conducted to assess the impact of key assumptions on the valuation results.  

 

Given the inherent uncertainty in forecasting future cash flows, this analysis tests how 

changes in critical variables - in our case - the Weighted Average Cost of Capital (WACC) and 

the terminal growth rate (g) - affect the enterprise value and consequently the equity value of 

the company.  

 

We have applied changes of 0,5% in both variables to understand how the target price would 

react to different market scenarios. A bull market where the growth rate would be 4.15% and 

WACC would drop to 8.2% could increase the price to $35 per share. 

 

On the other hand, a bear market could place the price of Match Group share as low as $17.19 

in our estimations. 
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By analyzing these variations, we gain a better understanding of the valuation’s robustness 

and the degree of risk associated with different scenarios. 

 

 

 

Figure 8.15 - Sensitive Analysis (source: Author Estimation) 

 

 

 

 

 

8.8.​Relative valuation 
 

 

In addition to the intrinsic valuation conducted through the DCF method, we have detailed in 

the literature another approach which is relative valuation. 

 

Relative valuation, also known as multiples-based valuation, consists of comparing the 

company’s key financial metrics to a peer group of comparable companies. 

 

This methodology assumes that companies operating in similar industries, with comparable 

growth profiles, riskiness and similar profitability, should be valued similarly by the market. 

 

To do so, we have starter our relative valuation by gathering a group of 10 companies with 

similarities between each other: 
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1.​ Industry 

2.​ Business Model 

3.​ B2C with Freemium approaches 

4.​ Mobile first companies with subscriptions and ad type of revenue  

 

Our peer group: 

 

 

Figure 8.16 - Peer Group (source: Yahoo Finance) 

 

 

After defining the peer group, we calculated the Growth Ratios, Revenues and Profitability 

Ratios for the past 5 years. 

 

This second step was computed to better understand the evolution of the companies in this 

peer group, even though these companies being in the same industry, with similar business 

models, their capabilities as growth and profitability tend to be different. 

 

The third step is to define the multiple relative, in our case we choose: 

1.​ EV/Operating Margin 

2.​ EV/Sales 

3.​ P/E 

 

Then we have splitted the peer group per cluster - so we can distribute companies in function 

of their similar financial metrics: 

1.​ CAGR of Revenues over the past 5 years 

2.​ Operating Income Margin average over the past 5 years 

 
73 



   Equity Valuation - Match Group 
 

 
3.​ the P/E for 2024 

 

 

We choose Revenue CAGR and Operating Income Margin for our cluster variables and 

calculated Median and Quartiles (See Appendix VII - Relative Valuation): 

 

 

Figure 8.17 - Peer Group CAGR and Operating Income Margin 5Y (source: Author 

Estimation) 

 

Below, the Clusters: 

 

 

Figure 8.18 - Cluster Analysis (source: Author Estimation) 
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For the Cluster of this valuation, we gathered Metas, Match Group and Pinterest data: 

1.​ Market Capitalization 

2.​ Market Value of Debt (incl. Leases) 

3.​ Cash and Market Securities 

 

 

Figure 8.19 - Multiples (source: MG, Pinterest and Meta Forms 10-K and Author Estimation) 

 

Figure 8.20 - Relative Valuation (source: MG, Pinterest and Meta Forms 10-K and Author 

Estimation) 

 

 

Although this valuation is one of the most used worldwide, it is dependent on the peer group 

performance and even when clustered the targets can have huge differences. 

 

It's still important to perform it in order to have a second look over a company valuation. 

 

As presented, the multiple EV/OI Margin and the EV/Sales is to $153.04 and $66.28 per 

share, respectively. The P/E multiple closes near our target price of DCF valuation but still 

higher than the market trading price and then our recommendation, at $35.19. 
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8.9.​Equity Report Comparison 
 

The Zacks Equity Research report on Match Group applies a multiples-based valuation, 

focusing on P/E (13.7x), EV/EBITDA (10.31x), and EV/Sales (3.33x). Their 6-12 month 

price target is $37.00, implying an upside of approximately 23% from the share price of 

$30.10 as of March 13, 2025. Zacks maintains a Neutral recommendation, citing slowing 

growth at Tinder (payers down 5% YoY), dependence on Hinge for revenue expansion (+27% 

YoY), and high leverage (long-term debt of $3.8B). Despite these concerns, Zacks highlights 

strong margins as 36.5% Adjusted Operating Income and solid cash flows. 

 

In comparison, my valuation was based mainly on the DCF - FCFF approach, even though 

complemented by a Multiples valuation.  FCFF assumes a stable phase WACC of 9.2%, a 

terminal growth rate of 3.15%, and forecast revenue growth on average of 3% until 2029. I 

expect operating margins to remain around 26%. My fair value estimate is $23.15, suggesting 

a downside of 41.3% from 31-12-2024 price. 

 

Regarding my relative valuation, the EV/Operating Income Margin was set to 50.12x, 

EV/Sales to 5.59x and the P/E Ratio amounted 16.6x. 

 
 
 
 
8.10.​Conclusion 

 
Based on our analysis, the intrinsic equity value of Match Group as of December 31, 2024, is 

$23.15 per share, derived from a FCFF valuation. This indicates a 41.3% downside from its 

market price of $32.71, supporting our SELL recommendation. 

 

The relative valuation, based on comparable companies across the online services and digital 

platform sectors, yielded a broad valuation range, highlighting potential volatility and market 

perception disparities. Despite conducting this method to complement the intrinsic approach, 

the peer group presented certain limitations. Therefore, the final recommendation relies 

primarily on the DCF analysis, while acknowledging the inherent uncertainties of the 

industry, the broader economic environment and its rapid shifts. 
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Appendix I - Market Share Calculation 

 

Assumptions: 

Grindr and Small players are expected to grow at market CAGR of 6,8%. 

 

Bumble growth rate was calculated: 

 

 

 

 

 
 
 
 

Appendix II  - Adjustments NWC 
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Appendix III - Beta computing 

 

Appendix IV - Market Risk Premium Computing 

 

Support Data: 
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Appendix V - D/E Ratio and calculation 

 

 

Debt: 

 

 

Support data 
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Appendix VI - Relative Valuation 
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Appendix VII - Zacks Analyst Report 
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