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In professional football, players contribute to a club’s brand not only through their sporting 
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that a player’s value extends far beyond goals scored or trophies won

and expand a club’s fanbase to entirely new 

season revenues jumped by nearly €60 million

how a single player can reshape a club’s commercial landscape.

aura that makes a team’s brand truly powerful?

understanding the broader implications of players’ influence on football clubs. While the 

–



organization’s position in the market. They enable firms to stand out from competitors and to 



captures the customer’s judgment of a brand’s overall 

defined brand equity as <the differential effect of brand knowledge on consumer response to 

the marketing of the brand= (Keller, 1993, p. 1)

construct in consumers’ minds. 





capturing broader assessments of a club’s market worth and public standing. While these latter 

competitive advantage depends not only on sporting results but also on a club’s ability to build 



can enhance or damage a club’s image through both their sporting performance and public 

represent the most direct and emotional point of contact with a team’s brand. Through their 

club’s image across markets and platforms.



field performance is one of the strongest signals of an athlete’s sporting ability and 

player’s credibility also enhances the public image of the club they represent, boosting its 

strengthen the athlete’s credibility and h

player’s on



particularly in today’s media



endorsements are especially effective when an athlete’s image aligns with brand values, while 

beyond football (O’Grady, 2024; Smart, 2024). For the clubs h

world’s top defensive midfielders, he has achieved consistent success, including the Champions 

the 2024 Ballon d’Or, the most valuable award an individual player can win in football (Lowe, 



makes it harder to determine how each factor contributes to a club’s brand equity, 

driven brand influence in modern football, it’s important to see 

in today’s age 



traits that directly shape fans’ and 

stakeholders’ evaluations of a club’s quality and credibility (Gladden & Funk, 2002; Hasaan



is shaped by an athlete’s public persona, lifestyle appeal, 

a club’s emotional appeal, especially

brand equity dimensions may depend on the player’s fame level, with 



Europe’s top leagues to establish which performance levels were percei



). Regarding the participants’ age, the average is 28.06 years old 



ach construct’s internal consistency assessed using Cronbach’s Alpha during 



the total respondents) with participants’ average age being 27.87 years old (SD = 7.94), ranging 



instruction preceded each player profile, asking them to <please consider the following stats 

concerning this athlete’s performance during this period.=

imagine that each player’s displayed performance was actually true, using a five



Participants’ ratings of player performance and celebrity status were analyzed by calculating 



The initial step of the main experiment’s data 

analysis to assess the internal consistency of the dependent variables’ measurement scales used

Cronbach’s alpha which indicates the extent to which 

items are consistent and valid, with Cronbach’s alpha varying from 0.7

Because Study 1 relies on participants’ perceptions of 

participants’ ratings of 





M SD

High Performance 3.43 0.84

Low Performance 3.00 0.89

M SD

High Fame 3.92 0.84

Low Fame 2.51 0.89



M SD

High Fame 4.07 0.80

Low Fame 2.85 0.88



M SD

High Performance 3.67 0.81

Low Performance 3.10 0.90



M SD

High Fame 3.92 0.82

Low Fame 2.85 0.89



M SD

High Performance 3.69 0.74

Low Performance 3.33 0.84

M SD

High Fame 4.16 0.75

Low Fame 2.86 0.83



M SD

High Fame 2.99 1.17

Low Fame 1.90 0.94



M SD

High Performance 3.75 0.75

Low Performance 3.13 0.92



M SD

High Fame 3.96 0.78

Low Fame 2.91 0.88

. Cronbach’s alpha values 



To ensure the validity of the manipulations and rule out potential confounds, participants’ 



M SD

High Performance 3.57 0.80

Low Performance 2.71 0.88

M SD

High Fame 3.56 0.82

Low Fame 2.72 0.86



M SD

High Performance 3.81 0.81

Low Performance 2.86 0.84

M SD

High Fame 3.70 0.78

Low Fame 2.97 0.87

M SD

High Performance 3.84 0.79

Low Performance 2.89 0.86



M SD

High Fame 3.66 0.82

Low Fame 3.07 0.83

M SD

High Performance 3.75 0.78

Low Performance 2.90 0.83

M SD

High Fame 3.83 0.77

Low Fame 2.82 0.84



M SD

High Performance 2.64 0.97

Low Performance 2.17 0.99

M SD

High Fame 2.77 1.07

Low Fame 2.03 0.89

M SD

High Performance 3.73 0.85

Low Performance 3.08 0.88

M SD

High Fame 3.81 0.91

Low Fame 3.00 0.82









adaptations such as Gladden and Funk’s (2002) team

on participants’ existing knowledge (Study 1)



objective performance, meaning that clubs may become overdependent on a player’s off
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Please review the stats provided and answer based on how you perceive each player’s 

How important do you think this player is to their team’s success? (1 = not important at 
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How important do you think this player´s performance is to their team’s success? (1 = 
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in one of Europe’s top five leagues.
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• Played 44 matches

• Scored 6 goals

• Delivered 6 assists
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