


The three mechanisms provide a “symbol substance” bridge, connecting an object’s material 

rare but detailed when present. Sellers’ configurations differ by size and type: large auction 
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communications, mixing them according to each brand’s position.











world’s cultural associations forward into the present. The piece thereb









itself rather than in an institution managing it on the object’s behalf. Major auction sales of 
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GGTL certificate); the disclosure of hallmarks, assay marks, maker’s marks, date lett
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gemmologists frequently quoted in the catalogue text: “accompanied by a GIA 

report stating that the diamond is D colour and Internally Flawless” (PH004). For unsigned 

Where it appears, it tends to come not from external laboratories but from the dealer’s own 

appraisal language, embedded in the listing as scholarly observation: “the gallery is the 

gs” (BG001), where the technical detail 

certificates but through the dealer’s positioning as an expert in the field. The implication for 

the dissertation’s argument is that institutional authority is not the primary substitute 



r phrase: “Art Deco / circa 

1925” (AJ004), “Garland style / Edwardian” (HF004), “circa 1890 / late 19th century 

Vienna” (HF003). Craft references describe historical methods or techniques rather than 

general characteristics of quality: “millegrain edging, 

split shoulders” (BG001), “plique jour enamel” (BG003) and "closed back settings, silver 



McCracken’s (1988) theory regarding displaced meanings. Rarity language typically invokes 

the fewness of surviving examples and the irreplaceable quality of the item: “O

Deco rings are so hard to come by” (AJ004), “genuine vintage pieces from Cartier are rare” 

(HF007). Reactivation narratives explicitly bridge past and present: “allowing the wearer to 

es of their own” (AD001), “now 

waiting to accompany its next wearer with just as much joy” (HF007). Transgenerational 

framings position the piece as a future inheritance: “pieces of jewellery that could continue 

to write the history of their own family” (HF002), “feels like a jewel made to be worn and 

kept” (AD002).





Three distinct patterns emerge from Table 5.6. Firstly, Phillips, Sotheby’s and Wilson’s 

Estate Jewelry are located at the lean end of narrative investments. Sotheby’s maintains a 

zero TD score throughout all ten listings; Wilson’s maintains a zero TD scor

Sotheby’s. Wilson's Estate Jewelry is positioned similarly to 



those exhibited by Phillips and Sotheby’s. The work provided by an auction house name for 

a Sotheby’s 





“pieces of jewellery that could continue to 

own family” (HF002); “allowing the wearer to feel deeply connected to the past, while creating 

new memories of their own” (AD001). 



The Sotheby’s catalog

–





contemporary desirability. Therefore, this study expands upon Cheng’s (2025) theory of 

illustrates where each seller’s authority originates and, subsequently, what each seller must do 

For auction houses (e.g., Sotheby’s and Phillips) in this market, the primary strategic resource 

by’s exhibits a zero score for 

in Sotheby’s listings is not a def

buyers access a Sotheby’s catalogue listing, they enter with prior institutional trust due to 

Sotheby’s accumulated reputation. At this point, certification serves merely as confirmation of 



Sotheby’s website. Rather than institutional trust, what attracts buyers to listings from specialist 

rts interest into desire) is the quality and density of the object’s cultural 

– —

legitimacy resellers (Wilson’s Estate Jewelry and Butter Lane Antiques in this study; 

– further relying on an item’s physical 

–

–

resellers should view removing doubt from potential buyers’ minds as essential for constructing 

desire. Providing independent certification, transparency about an item’s co

opinions from named experts concerning an item’s authenticity and appraisal value, and 

specific attribution regarding an item’s date provide credibility for aesthetic and temporal 
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“accompanied by a 

colour, IF clarity”



marks, maker’s 
vaguely to “stamped” 
or “marked” without 

“stamped 750 with 
French eagle’s head 
and maker’s lozenge”

“examined by [named 

origin”

“Art Deco / circa 
1925”; “Edwardian, 
late 19th century”

“from the estate of 
[named collector]”; 
“private European 
collection”

(“finely crafted”, 
“well made”) without 

“millegrain edging”; 
“plique
enamel”; “foiled 

back setting”

“exhibited at 
[museum] in [year]”; 
“illustrated in 
[reference work]”



“seldom seen at this 
size”; “one of few 
surviving examples”

“timeless elegance”; 
“a design that does 
not age”

“a piece to be passed 
down”; “heirloom 
quality”

“its age is precisely 

irreplaceable today”; 
“as desirable today 

made”
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Sotheby’s
Sotheby’s
Sotheby’s
Sotheby’s
Sotheby’s
Sotheby’s
Sotheby’s
Sotheby’s
Sotheby’s
Sotheby’s
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Wilson’s
Wilson’s
Wilson’s
Wilson’s
Wilson’s
Wilson’s
Wilson’s

–
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The dominance of GIA certification reflects the laboratory’s institutional position in the 

–
–

–
–

–


	Abstract
	Sumário
	Acknowledgements
	1 Introduction
	1.1 Research Question and Objectives
	1.2 Contribution and Significance

	2 Literature Review
	2.1 Luxury Foundations and Brand-Centric Legitimacy
	2.1.1 Core Principles: Rarity, Symbolic Value, Distance Management and Timelessness as Temporal Sustainer
	2.1.2 The Traditional Maison Model: Brand Heritage as a Temporal Legitimacy Anchor

	2.2 The Vintage Paradox and Market Tensions
	2.2.1 Defining the Categories: Antique, Vintage, and Estate Jewellery
	2.2.2 The Structural Tension: Maintaining Luxury Status Without a Maison Tag
	2.2.3 The Growth of the Secondary Market for Unsigned High-Value Pieces

	2.3 Alternative Authority: Institutional and Cultural-Historical Mechanisms
	2.3.1 Institutional Theory: Certification, Hallmarks and Technical Verification as the Substantive Grounding of Luxury Legitimacy
	2.3.2 Cultural-Historical Authority: Provenance Narratives and Period Attribution
	2.3.3 From Verification to Legitimacy: The Role of Expert Appraisal

	2.4 Market Mediation: Scarcity and Timeless Desire
	2.4.1 The Rarity Effect: Psychological Drivers in Pre-Owned Luxury
	2.4.2 Gatekeeper Roles: Auction Houses and Specialist Dealers as Curators
	2.4.3 Re-activating Value: Narratives that Foreground Timelessness


	3 Theoretical Framework
	3.1 Value Co-Production: The Economy of Qualities
	3.2 Cultural Meaning Transfer and Cultural Capital
	3.3 The Typology of Legitimacy
	3.4 Signalling and Brand Prominence

	4 Methodology
	4.1 Research Paradigm and Approach
	4.2 Data Collection
	4.3 Analytical Framework
	4.4 Scope, Limitations and Ethical Considerations

	5 Findings
	5.1 Institutional Authority: The Verification Substitute
	5.2 Cultural-Historical Authority: The Universal Anchor
	5.3 Timeless Desirability: The Sparse Mechanism
	5.4 Cross-Mechanism Patterns and Seller Variation

	6 Discussion
	6.1 Interpreting the Findings
	6.2 Theoretical and Managerial Implications
	6.3 Limitations and Future Research

	7 Conclusion
	Bibliography
	Appendix A
	A.1 Coding Manual
	A.2 Coded Dataset Summary
	A.3 Supplementary Frequency Tables


