
 
  











 









How do consumers’ perceptions of authenticity differ

our study9s















s9

source credibility as <a term commonly used to imply a communicator's positive characteristics 

that affect the receiver's acceptance of a message.=



< =



product or service. It reflects the consumer9s conscious plan to make a purchase based on factors 

<Purchase intention is the audiences9 future willingness to 

=. Moreover, they explain that, b
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the influencers9

Significance level (α=0.05)

β=0.8)





(α=0.88), trustworthiness (α=0.86) and attractiveness (α=0.89). This scale is 

was measured using Moulard et al. (2015) scale (α=0.87), which 

. This scale has been shown to be highly reliable (α = .95) and 



didn9t pass





9s results



45.2% rated it as <very important= and 30.7% as <extremely important=. Only a small 

overall reliability (Cronbach9s α = 0.945). Each sub

internal consistency: Attractiveness (α = 0.906, 5 items), 

Trustworthiness (α = 0.942, 4 items), and Expertise (α = 0.930, 5 items).

(Cronbach9s α = 0.941),. Similarly, the Parasocial Interaction (PSI) scale, which 

consistency (Cronbach9s α = 0.892).

These high Cronbach9s Alpha values 
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Levene9s Test for Equality of Variances was conducted for each dependent variable to assess 









9 analysis

interviewees9 



Participants were skeptical of the intentions behind Miquela9s content

Miquela9s 

Example: A participant said, <It9s nice that 

she mentions sustainability, but it feels more like a marketing tool than a personal value.=

articipants mentioned that Miquela9s lack 

One participant noted, <If she posted more often and shared a narrative, like a storyline, it would 

feel more personal and engaging.=

and engage directly with followers, Miquela9s interactions were described 

as impersonal and distant. This lack of <realness= made it difficult for

: A participant said, <I feel

with me directly, but Miquela doesn9t do that, so she feels distant.=

Many participants found Miquela9s AI identity innovative, acknowledging her 

9



participant said, <She should lean into her AI identity instead of pretending to be human

would make her more relatable in her own way.=

Miquela9s ability to influence purchase decisions was limited by a lack of perceived credibility 

were hesitant to trust Miquela9s product recommendations, 

<I wouldn9t trust her judgment on quality because she can9t try the products herself.=

participants noted that Miquela9s curated aesthetic could influence their interest in visually 

: A participant mentioned, <If the 

it, but I wouldn9t 

on her recommendation.=

<experiment with fashion concepts that aren9t yet available in the real world.=

remarked, <AI influencers can9t replicate the relatability of human experiences, but they can 

.=

recommendations for improving Miquela9s relatability







consumers9

participants described human influencers as <approachable= and <like friends= due to their 











Despite the study9s findings, 





Followers9 reactions to influencers9 
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on consumers9 emotional attachment. 







study on social media influencers. This study is part of my Master9s dissertation at Católica 
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Q7 How important is it to you that an influencer seems 8authentic9?









QHUMAN Having viewed the influencer9s posts, feed, and comments, do you think you have 
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(Cronbach’s Alpha & Item Statistics)

IV.1 Cronbach’s Alpha for Each Scale









If you learned that Michaela9s content is entirely curated by AI, how does that affect 

How does Michaela9s appearance and behavior compare to human influencers in 

Have you ever interacted with Michaela9s content (e.g., likes, comments)? What 

In what ways do you think Michaela9s interactions could feel more genuine?
: Identifies gaps in emotional engagement from the participant9s perspective.



Objective: Assess factors driving or hindering the likelihood of purchasing based on Michaela9s 

What would make you more inclined to trust Michaela9s product recommendations?

: Explores broader perceptions of AI influencers9 potential and limitations.

• Ask if there9s anything else they9d like to add about their experience with Michaela or 

•

<Her appearance is too perfect4it doesn9t feel 
real or relatable.=

<Knowing her content is AI

genuine advice.=



<I liked when she talked about sustainability, but 

value.=

<If she posted more often and replied to 
comments, it would help build a connection.=

<I feel connected to ChatGPT because it interacts 
with me directly, but Miquela doesn9t, so she 
feels distant.=

<If she posted regularly and 
life, it would help followers feel connected.=

<I wouldn9t trust her judgment on quality because 
she can9t try the products herself.=

<If 
great visually, I might consider it.=

<Collaborations with human influencers could 
validate her recommendations.=

<AI influencers could experiment with fashion 
concepts that aren9t yet available in the real 
world.=

<They can9t replicate the relatability of human 
experiences.=

<She doesn9t post enough to build a narrative or 
presence.=

<She should lean into her AI identity instead of 
pretending to be human.=

<Replying to comments or creating a storyline 

feel more genuine.=


