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research that underpin the study of Airbnb’s
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Building on Farrell’s framework, Harvey 
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The hospitality industry benefits from DEA’s flexibility to handle various operational 

efficiency of hotels in different regions, underscoring the method’s adaptability to 
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less impact. In contrast, Guttentag et al. (2018) revealed that while Airbnb’s practical 

examined disabled travelers, noting that Airbnb’s flexibility often better 
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The perception of Airbnb’s brand is also crucial. Early research by Yannopoulou et 

2013) highlighted Airbnb’s brand identity focusing on the everyday nature of 

(2018a) found that users perceive Airbnb’s brand as exciting, sincere, and competent, 

(2018) further revealed that trust in Airbnb’s brand is often built through interactions 

Reviews play a pivotal role in Airbnb’
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Overall, while price remains a critical factor, the diversity of Airbnb’s offerin
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under variable scale conditions. However, it’s important to note that certain cross
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(Average ES: ≥ 75%)
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63% by June 2024, which reflects the city’s resilience 
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their inputs. These cities’ operational efficiency underscores well
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