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Start	of	Block:	Introduction	

	

Introduction	This	survey	is	conducted	as	part	of	my	master	dissertation	at	Cato� lica	

Lisbon	School	of	Business	and	Economics.	My	research	aims	to	explore	the	effects	of	

advertisement	on	consumer	preferences	for	plant-based	meat	substitutes.					The	survey	

is	expected	to	take	about	5	minutes	to	complete.	Your	responses	are	anonymous	and	the	

data	collected	will	only	be	used	for	academic	research	purposes.					If	you	agree	to	

contribute	to	this	research	project,	please	proceed	to	answer	the	questions.	Thank	you!	

	

End	of	Block:	Introduction	
	

Start	of	Block:	Screening	

	
	

Age	How	old	are	you?	

½	Less	than	18	years	(17)	...	86	or	older	(86)	

	

Skip	To:	End	of	Survey	If	Age	=	17	

	

	
	

PBMSFamiliarity	Plant-based	meat	substitutes	are	food	products	made	from	plant	

ingredients,	such	as	soy,	pea	protein,	mycoprotein	or	other	plant-based	sources.	They	are	

designed	to	mimic	the	taste,	texture,	and	appearance	of	traditional	meat,	and	to	replace	it	

in	diets.				How	familiar	are	you	with	plant-based	meat	substitutes?				

 I	eat	them	regularly		(6)		

 I	eat	them	occasionally		(5)		

 I	have	tasted	them	several	times		(4)		

 I	have	tasted	them	once		(3)		

 I	have	heard	about	them	but	never	tasted	them		(2)		

 Never	heard	about	them		(1)		

	

Skip	To:	End	of	Survey	If	PBMSFamiliarity	=	1	

End	of	Block:	Screening	
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Start	of	Block:	Informational	

	 	
	

InfoManCheck	Please	indicate	how	you	find	this	advertisement	to	be:					

 Emotional	and	impactful		(1)		

 Informative	and	factual		(2)		

 A	mix	of	emotional	and	informative		(3)		

 Neither	emotional	nor	informative		(4)		

	

	

	
	

LikeInfo	How	much	do	you	like	the	plant-based	burger	in	the	ad?	

 Like	extremely		(9)		

 Like	very	much		(8)		

 Like	moderately		(7)		

 Like	slightly		(6)		

 Neither	like	nor	dislike		(5)		

 Dislike	slightly		(4)		

 Dislike	moderately		(3)		

 Dislike	very	much		(2)		

 Dislike	extremely		(1)		
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WTBInfo	How	likely	would	you	be	to	purchase	the	plant-based	burger	in	the	ad?	

 Certain,	practically	certain		(11)		

 Almost	sure		(10)		

 Very	probable		(9)		

 Probable		(8)		

 Good	possibility		(7)		

 Fairly	good	possibility		(6)		

 Fair	possibility		(5)		

 Some	possibility		(4)		

 Slight	possibility		(3)		

 Very	slight	possibility		(2)		

 No	chance,	almost	no	chance		(1)		

	

	

	

WTPInfo	How	much	would	you	be	willing	to	pay	for	the	plant-based	burger	(150	gram)	

in	the	ad?			
	 0	 1	 3	 4	 5	 6	 8	 9	10	11	13	14	15	16	18	19	20	21	23	24	25	

	

¬/Burger	()	

	

	

	

End	of	Block:	Informational	
	

Start	of	Block:	Emotional	
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ManCheckEmot	Please	indicate	how	you	find	this	advertisement	to	be:						

 Emotional	and	impactful.		(1)		

 Informative	and	factual.		(2)		

 A	mix	of	emotional	and	informative.		(3)		

 Neither	emotional	nor	informative.		(4)		

	

	

	
	

LikeEmotion	How	much	do	you	like	the	plant-based	burger	in	the	ad?	

 Like	extremely		(9)		

 Like	very	much		(8)		

 Like	moderately		(7)		

 Like	slightly		(6)		

 Neither	like	nor	dislike		(5)		

 Dislike	slightly		(4)		

 Dislike	moderately		(3)		

 Dislike	very	much		(2)		

 Dislike	extremely		(1)		
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WTBEmotion	How	likely	would	you	be	to	purchase	the	plant-based	burger	in	the	ad?	

 Certain,	practically	certain		(11)		

 Almost	sure		(10)		

 Very	probable		(9)		

 Probable		(8)		

 Good	possibility		(7)		

 Fairly	good	possibility		(6)		

 Fair	possibility		(5)		

 Some	possibility		(4)		

 Slight	possibility		(3)		

 Very	slight	possibility		(2)		

 No	chance,	almost	no	chance		(1)		

	

	

	

WTPEmotion	How	much	would	you	be	willing	to	pay	for	the	plant-based	burger	(150	

gram)	in	the	ad?			
	 0	 1	 3	 4	 5	 6	 8	 9	10	11	13	14	15	16	18	19	20	21	23	24	25	

	

¬/Burger	()	

	

	

	

End	of	Block:	Emotional	
	

Start	of	Block:	Plant-based	Consumption	
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FreqEatPBMS	How	often	do	you	consume	plant-based	meat	substitutes?	

 6	times	per	day	or	more		(9)		

 335	times	per	day		(8)		

 233	times	per	day		(7)		

 Once	per	day		(6)		

 536	times	per	week		(5)		

 334	times	per	week		(4)		

 132	times	per	week		(3)		

 133	times	per	month		(2)		

 Less	than	once	per	month		(1)		

 Never		(0)		

	

	

	

TradeOffMeat	How	much	would	you	be	willing	to	pay	for	a	plant-based	burger	

sandwich,	compared	to	the	price	of	a	traditional	beef-meat	burger	sandwich?	

 I	would	pay	less	than	the	price	of	a	beef	burger		(1)		

 I	would	pay	the	same	as	the	price	of	a	beef	burger		(2)		

 I	would	be	willing	to	pay	up	to	5%	more	than	the	price	of	a	beef	burger		(3)		

 I	would	be	willing	to	pay	up	to	10%	more	than	the	price	of	a	beef	burger		

(4)		

 I	would	be	willing	to	pay	up	to	15%	more	than	the	price	of	a	beef	burger		

(5)		

 I	would	be	willing	to	pay	up	to	20%	or	more	than	the	price	of	a	beef	burger		

(6)		

	

End	of	Block:	Plant-based	Consumption	
	

Start	of	Block:	Scales	
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AdPreferene	Please	indicate	how	much	you	agree	with	each	statement	below:	

	

Strongly	

Agree	
(7)	

Agree	

(6)	

Somewhat	

Agree	(5)	

Neutral	

(4)	

Somewhat	

Disagree	
(3)	

Disagree	

(2)	

Strongly	

Disagree	
(1)	

I	prefer	

advertisements	

that	use	
emotional	

messages,	such	

as	those	that	
highlight	the	

impact	on	

future	

generations	or	
animal	welfare.	

(1)		

   	   	   

I	prefer	

advertisements	
that	present	

factual	

information,	
such	as	the	

environmental	

benefits	or	

statistics	
related	to	

sustainability.	

(2)		

   	   	   

Ads	that	appeal	
to	emotions	

are	more	likely	

to	influence	my	
purchasing	

decisions.	(3)		

   	   	   

Ads	that	

provide	factual	
information	

are	more	likely	

to	influence	my	

purchasing	
decisions.	(4)		

   	   	   

I	am	more	

likely	to	
purchase	

sustainable	

products	when	

advertisements	
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emphasize	the	

emotional	
impact	of	my	

choices.	(5)		
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NEPScale	Please	indicate	how	much	you	agree	with	each	of	the	statements:	
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Strongly	

Agree	
(7)	

Agree	
(6)	

Somewhat	
Agree	(5)	

Neutral	
(4)	

Somewhat	

Disagree	
(3)	

Disagree	
(2)	

Strongly	

Disagree	
(1)	

We	are	

approaching	
the	limit	of	

the	number	of	

people	the	

earth	can	
support.	(1)		

   	   	   

Humans	have	

the	right	to	

modify	the	
natural	

environment	

to	suit	their	
needs.	(10)		

   	   	   

When	humans	

interfere	with	

nature,	it	
often	

produces	

disastrous	

consequences.	
(24)		

   	   	   

Human	

ingenuity	will	
ensure	that	

we	do	NOT	

make	the	

earth	
unlivable.	

(25)		

   	   	   

Humans	are	
severely	

abusing	the	

environment.	

(26)		

   	   	   

The	earth	has	

plenty	of	

natural	
resources	if	

we	just	learn	

how	to	

develop	them.	
(27)		
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Plants	and	

animals	have	
as	much	right	

as	humans	to	

exist.	(28)		

   	   	   

The	balance	

of	nature	is	

strong	

enough	to	
cope	with	the	

impacts	of	

modern	

industrial	
nations.	(29)		

   	   	   

Despite	our	

special	
abilities,	

humans	are	

still	subject	to	

the	laws	of	
nature.	(30)		

   	   	   

The	so-called	

ecological	

crisis	facing	
humankind	

has	been	

greatly	
exaggerated.	

(31)		

   	   	   

The	earth	is	

like	a	
spaceship	

with	very	

limited	room	
and	

resources.	

(32)		

   	   	   

Humans	were	
meant	to	rule	

over	the	rest	

of	nature.	

(33)		

   	   	   

Humans	will	

eventually	

learn	enough	
about	how	

nature	works	

to	be	able	to	

control	it.	
(34)		
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The	balance	

of	nature	is	
very	delicate	

and	easily	

upset.	(35)		

   	   	   

If	things	

continue	on	

their	present	

course,	we	
will	soon	

experience	a	

major	

ecological	
catastrophe.	

(36)		

   	   	   

	

	

End	of	Block:	Scales	
	

Start	of	Block:	Demographics	

	
	

Gender	What	is	your	gender?	

 Men		(1)		

 Woman		(2)		

 Non-binary		(3)		

 Prefer	not	to	say		(99)		

	

	

	

Nationality	What	is	your	nationality?	

________________________________________________________________	
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Edulevel	Please	indicate	the	highest	level	of	education	you	have	achieved	to	date:	

 Less	than	high	school		(1)		

 High	school	graduate		(2)		

 Bachelor's	degree		(3)		

 Master's	degree		(4)		

 Doctorate	degree		(5)		

	

	

	
	

Income	Please	indicate	the	total	net	monthly	income	of	your	household:		(net	=	after	

deduction	of	taxes	and	social	security	contributions)	

 Less	than	1000¬		(1)		

 1.000-1.999¬		(2)		

 2.000-3.999¬		(3)		

 4.000-5.999¬		(4)		

 6.000-7.999¬		(5)		

 8000¬	or	more		(6)		

 Don't	know/Prefer	not	to	say		(99)		
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Dietary	preference	Which	of	the	following	best	describes	your	current	diet?	

 Omnivorous	(no	special	dietary	restrictions)		(1)		

 Vegetarian	(no	consumption	of	meat,	but	consumption	of	other	animal	

products)		(2)		

 Vegan	(no	consumption	of	animal	products)		(3)		

 Pescetarian	(consumption	of	fish,	no	consumption	of	meat)		(4)		

 Flexitarian	(predominantly	vegetarian	diet,	occasional	consumption	of	

meat)		(5)		

	

End	of	Block:	Demographics	
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