


dominant predictor of behavioral intention to use the platform (β=0.637, p<0.001), followed 

y driver (β=0.116, p=0.030). Feature preferences 
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behavioral intention (β=0.637, p<0.001). This finding is consistent with the TAM framework 

Trust reached statistical significance at the conventional threshold (β=0.116, p=0.030), 

Perceived Ease of Use did not reach statistical significance (β=0.028, p=0.649), 

Social Influence also did not reach statistical significance in the regression (β=0.042, 







(β=0.116, p=0.030). This reveals an important tension in the adoption l

significance of Perceived Ease of Use (β=0.028, p=0.649) is consistent with the 



statistical significance in the regression (β=0.042, p=0.535). 







behavioral intention to use ROAM (β=0.637, p<0.001), followed by Trust as a meaningful 

secondary driver (β=0.116, p=0.030). Together these two constructs account for 
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