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(Jurišić Mustapić & Marušić, 2023). 

€1.6 billion and accounting for five percent of all inbound spend 



: How do mega football events shape international visitors’ perceptions and the destination 

To identify and interpret the main factors shaping international visitors’ and 

football fans’ perceptions of the United States as a tourism destination in relation to mega 





global displays or “modern media spectacles” that influence both 

country’s global image, tourism, creat

instance, Rozhda and Sheresheva (2021) study Russia’s FIFA World Cup and highlight that 

Their findings show that the World Cup served as a vehicle for improving Russia’s 

and safety management over community engagement, leading to “controlled urban 

experiences” that can limit interactions bet





shown to act as a significant psychological barrier, reducing travelers’ willingness to 

tourists’

at the Rio 2026 Games, organizers created closely managed “double bubble” areas 

regional security (The 2026 FIFA Men’s World Cup Games: Implications for cross



and Canada (The 2026 FIFA Men’s World Cup Games: Implications for cross

1999 Women´s World Cup, further strengthened the country’s organizational credibility, 

has been framed as part of a strategic effort to extend the tournament’s influence while 

positioning the country as the symbolic core of football’s growing presence in North America 

strengthening the country’s leadership in football event



(The 2026 FIFA Men’s World Cup Games, 2023). These events operate as channels 

concept of “ ”, the tournament expands beyond sport, 

also creates opportunities to improve the region’s tourism appeal 

transportation networks across North America (The 2026 FIFA Men’s World Cup Games, 



positioning the U.S. at the center of football’s global stage while 

travelers’

the destination’s attributes, such as attractions, infrastructure,



branding agenda. “Brand America” 

and innovation that align with the nation’s 



often reflects a country’s strategic 

emphasizes that “Brand America” carries implicit contradictions.

a nation’s credibility in the tourism market (Wise & Ludvigsen, 2021). 
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identified through keywords and search filters such as “United 2026”, “Mega football 

events in the U.S.”, “World Cup 2026”

STRUCTURE ADAPTED QUESTIONS

DESTINATION 

IMAGE OF 

THE UNITED 

STATES IN 

RELATION TO 
MEGA-

FOOTBALL 

EVENTS

Group I - Mega-Event footbal events in the U.S.  (based on Shazly, 

2022; Jiang et al., 2023; Frochot, 2012)

• How would you describe your general interest in Mega football events  

(e.g., casual viewer, regular follower, devoted fan)? 

• What do you usually associate with the United States in the context of 

sport and tourism?

• When you think of upcoming football mega-events such as the FIFA 

World Cup 2026 or Copa América 2024, what comes to mind first about 

the United States as a host? 

• Before these events were announced, how would you have described 

the U.S. as a tourism destination? 

• How do you imagine the experience of attending a mega football event 

in the United States would differ from other countries (e.g., Europe or 

South America)? 



Group II Visitors perceptions 

• What expectations do you have about how these events might change 

your perception of the country?

• Which aspects of the U.S. as a host (infrastructure, safety, culture, 

organization) do you believe would most influence your experience?

Group III– US Destination Image (Martins, 2015; Gorji et al., 2022; 

Sharafudding et al., 2021) 

• What positive feelings do you associate with the idea of the U.S. hosting 

a football mega-event?

What negative feelings do you associate with the idea of the U.S. hosting 

a football mega-event?

• In your opinion, how might hosting these events affect the U.S’ image 

as a tourism destination globally? 

• What characteristics or values do you think the U.S. projects through 

these events (e.g., diversity, innovation, safety, culture)?

• Do you think online content (blogs, media coverage, or fan articles) 

influences how people perceive the U.S. as a destination? 

How? 

• Is there anything else you would like to add about how you perceive 

the United States as a destination for football tourism?

SCREENING • Demographics: Age, Gender, Country of Residence • Experience with 

travel or football events (e.g., Have you ever attended a major football 

event?)



findings from the interview data, capturing international fans’ perceptions, 







infrastructure, and efficiency. Participants highlighted that the United States is “good at 

”

general perceptions of the U.S. as a country with “safety problems”

concerns about police responses, uncertainty about “how the 

American fan passion,” in the country’s ability to control crowds.

passionate, intense, and “alive” “The U.S. does not have the same football 

passion,” “It feels more like entertainment,” “Latin American fans bring the atmosphere,” 



“Europeans have tradition, Americans have ”

anticipating a global environment, high levels of entertainment, a very “ ” event 

Visitors expect the United States to make the event into something “spectacular, big, and 

polished”



“futuristic,” “spectacular,” and capable of handling large crowds. Writers highlighted the scale 

visitors’ overall perceptions of the host destination.



and an “ ” mega
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international visitors’ perceptions and contribute to the United States' destination image

described the U.S. as “very professional when it comes to organizing big events; everything 

usually works well”, reinforcing the perception of logistical solidity. 



As one participant noted, “I would love to go, but safety is always something in the back of my 

mind when I think about the U.S.” These concerns introduce ambiguity into the affective 

–
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international fans’ perceptions, and they address RQ1 by 

Bloggers frequently warned that “getting around host cities on matchdays could be 

one of the biggest challenges for visitors”, indicating awareness of operational pressure points. 



One blog noted that “the chaos outside the stadium 

lly is for football crowds”, illustrating 

on the country’s ability to align operational practices with global football norms. 





equally influential in shaping international fans’ expectations.
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In your opinion, how might hosting these events affect the United States’ global 



“amazing.”

Participant: My interest is quite high. I’ve always been a football fan. In the last two years it 

Participant: When I hear “United States,” I mostly associate it with American football, which 

I’m also a big fan of. In terms of tourism, I think of mountains, snow, and very modern cities.

Participant: I’ve always seen the U.S. as a very interesting tourism destination, especially 

because it’s close to my country. I find it safe, I like American culture, and I really like the 



Participant: Honestly, I don’t really have expectations. I don’t think the U.S. will ever become 

or thirty thousand. I don’t think soccer will ever reach the level of baseball, basketball, or 

Participant: I’ve only attended events in the U.S., never in Europe or South America. But based 

America and even Europe. That’s what I would expect, higher levels of o

Participant: I don’t really have strong positive or negative feelings. I just think the passion for 

Emotionally it won’t be the same, but I don’t have a strong opin

Interviewer: In your opinion, how might hosting these events affect the United States’ image 

Participant: I don’t think it harms the image. On the contrary, I think it helps. It promotes the 



Participant: Innovation is always present. Every time I’ve been there, they integrate new 

Participant: Yes, definitely. In a globalized world, it’s impossible for online content not to 

Participant: I’m not particularly excited about a football event being held in the U.S., but I do 

exiting venues is very efficient. So it’s fine that they host these 



States, and when I was younger, I wasn’t particularly interested in the sport. However, after 

as grown a lot. I’ve become a 

moment for the U.S. to host such a major tournament. Football isn’t the biggest sport in the 



country, but I’m not entirely confident. U.S. infrastructure is designed mainly for American 

issues related to pitch quality, regulations, ticketing, and crowd management. We’re also 

Participant: Culture would probably have the biggest influence. Having lived in Europe, I’ve 

seen firsthand how deeply football matters in other regions. In the U.S., football culture isn’t 

struggled in past events like the Copa América. They’re not as accustomed to the scale of 

football means much more to people. The culture, the supporters, the ultras, it’s all deeply 

haven’t attended many 

matches there, but even from what I’ve seen, the level of passion is clearly different.

Participant: On the positive side, I’m excited because it could help grow the sport in the U.S. 

Interviewer: In your opinion, how might hosting these events affect the United States’ image 



don’t think it will significantly change how people view the political situation in the country, 

sponsorships, commercial partnerships, and a very “big money” style of event production.

Participant: Definitely. Online content shapes people’s perceptions because it’s what they 

consume on a daily basis. Both positive and negative content exist, and people’s views will 

depend on what they’re exposed to. Blogs, media articles, and fan content

Participant: Nothing specific, but I do think my perspective is somewhat unique because I’ve 
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