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Defining a Cultural and Creative City

o Definition

— Florida’s theory of the ‘creative class’ has won the attention of policy makers, who appreciate his
‘user-friendly’ approach, which promises growth to cities investing in high-tech industries, a
tolerant environment and creative talent (the so called ‘3Ts’)

— First conceptualised in the mid-1990s by Bianchini and Landry, the notion of a ‘creative city’ has
gained currency over the past two decades.

— Researchers have theorised culture as a tool for urban regeneration and the cultural and creative
industries as a motor of economic development.

— Andy Pratt “The 3 T's do not make creativity, creative cities or workers, they are simply posited as
factors of attraction (or proxies of them)”
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Defining a Cultural and Creative City

« Smart City versus Culture and Creative Cities

— Smart City: puts digital and communication SMART CITY
technologies at the core of its development
St rate g y ) @ Open Data

— Cultural and Creative Cities: technology Ed@
as a complementary tool that can help 5 o
enhance the innovation potential, business g O e e
opportunities and range of action of cultural @ . g, (n seowrs
and creative professionals and activity e - SmQHome

* inspired by the Urban Agenda for the !
EU and by the UN Sustainable Lok Detcton i

Development Goals (SDG) s
Sma,—;‘énergy G @ Electric Vehicle Charging

Water Quality Smart Parking Waste Management
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Defining a Cultural and Creative City

o Definition

— Cultural and Creative Cities Monitor (CCCM) takes a pragmatic approach, focusing on cities
actively engaging with culture and creativity, as evidenced by concrete and ‘tangible’ initiatives
of international relevance.

— Cities which host or support international initiatives aimed at promoting arts, culture and
creativity coming from artists, creative professionals and the related ‘cultural and creative sectors’
(CCS).

— The goal of these initiatives is to deliver cultural, social and economic benefits to the local
community — such as greater engagement in culture, strengthened civic identity and pride, the
attraction of talent, job creation or enhanced innovation and competitiveness. | —
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Defining a Cultural and Creative City

o Definition

— Three types of internationally comparable initiatives have been identified in this respect: the
European Capital of Culture programme, the UNESCO Creative Cities Network and
international cultural festivals.

Culture &
Creativity
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Defining a Cultural and Creative City

« Cultural and Creative Cities will have the capacity to launch new waves of
local development that:

— Aligns the cities’ economies with their historical and cultural identities (authentic development);

— Empowers culturally diverse people to be the key agents of innovation, entrepreneurship and job
creation (people-centred development); and,

— Promotes social interaction and inclusion by fostering the collaborative culture typical of the
cultural and creative sectors and by developing accessible cultural infrastructure and public
spaces that help connect diverse people, including migrants (inclusive development).
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Defining a Cultural and Creative City

e Cultural and Creative Cities are expected to promote a model of
harmonious urban development and wellbeing which is sustainable for
both present and future generations.
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Cultural and Creative Cities Monitor

« How can we measure culture in urban areas?
« Can empirical metrics on culture function as an urban planning tool for cities' well-being?

* A novel dataset (The Cultural and Creative Cities Monitor — CCCM) covers 190 cities in 30
European countries (the EU-27 with Norway, Switzerland and the United Kingdom), 22
more than the 2017 edition, namely:

— 98 cities which have been European Capitals of Culture up to 2019, or which have been
shortlisted to become an European Capital of Culture up to 2023;

— 33 UNESCO Creative Cities (up to 2017 winners) - excluding overlap with the European Capitals
of Culture;

— 59 cities hosting at least two international cultural festivals running until 2018 or 2017 for
biennal festivals
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European Capitals of Culture

EUROPEAN CAPITAL OF CULTURE

« European City/Capital of Culture Programme
— It was launched in 1985 and the ECoC title has been awarded to nearly 60 cities in 30 countries. .

— It has become a key platform for city positioning and a catalyst for economic and cultural

regeneration.

— Immediate cultural, social and economic impacts are common and the capacity to secure long-
term effects, has grown in key areas such as urban image change and tourism development.
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European Capitals of Culture

EUROPEAN CAPITAL OF CULTURE

--—-—E'-t-—-_.._-_r. — - M

» History and development

— Phase 1 (1985-1996): Intergovernmental activity, without a legislative framework. Member states
nominate the majority of host cities.

— Phase 2 (1997-2004) : Introduction of selection criteria and bidding deadlines. Cities grow their
ambition and capacity for ECoC-specific programming.

— Phase 3 (2005-2019): First legislative framework.
The Programme becomes a Community Action with formal European Dimension criteria. Stronger

selection, monitoring and evaluation processes
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European Capitals of Culture
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1985-1996

12 hosts

All Member States

1997-2004

19 hosts

2 non-EU
2 accession

2005-2019 —

29 hosts —

2 non-EU
10 new members

——

Lisbon 1994

“ EUROPEAN CAPITAL OF CULTURI

Porto 2001



European Capitals of Culture

EUROPEAN CAPITAL OF CULTURE

» Delivery approaches and success strategies

— Greater professionalisation of the hosting process over time leads to common strategies for
success:

« Developing a vision to transform the city by using the ECoC as a catalyst for cultural, social & image

change.
» Facilitating cross-sector agendas targeted at positioning host city and/or surrounding region.

« Creating a balanced range of themed activity to assist in the distribution of resources & marketing

coordination.

« Growing grassroots activities & targeting engagement with diverse audiences; strategic social

programmes
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UNESCO Creative Cities Network (UCCN)

« UCCN was created in 2004 and seeks to develop international cooperation between cities
that identify creativity as a strategic factor for sustainable development.

» Goals: promotion and strengthening of cultural industries at the local level and active
cooperation at the international level.

The Creative
Cities Network
Cultoes Sector

http://www.unesco.org/new/fileadmin/MULTIMEDIA/HQ/CLT/pdf/Creative cities brochure en.pdf s CATOLICA PORTO


http://www.unesco.org/new/fileadmin/MULTIMEDIA/HQ/CLT/pdf/Creative_cities_brochure_en.pdf

UNESCO Creative Cities Network (UCCN)

« UCCN was created in 2004 and seeks to develop international cooperation between cities
that identify creativity as a strategic factor for sustainable development.

PERMANENT DELEGATION OF PORTUGAL TO UNESCO Select your language
MINISTRY CF FOREIGN AFFAIRS English -

HOME [INSTITUTIONAL -+~ HISTORY + PORTUGAL AND UNESCO . TODAY -+~ NEWS UNESCO JOBS ARCHIYE

U N ESCO Creative Citi ey N etWO rk # / Portugal and UMESCO / Culture # UNESCO Creative Cities Network

The Creative Cities Metwork was created by UMESCO in 2004 and seeks to develop international cooperation between cities

Education ~
that |dent|f.y creativity as a.z stratefglc factor for sustainable de.\.felopment. The ObjECtIIVES of the Metwork are the promotion and UNESCO Assaciated Schools
strengthening of cultural industries at the local level and active cooperation at the international level. Metwork
Portugal has 5 Creative Cities. Find out more by clicking on each one.: MNatComn Associated Libraries
* Idanha-a-Nova, Creative City of Music (2015) Network
» Obidos, Creative City of Literature (2015) UMESCO Chairs and UNITWIN
s Amarante, Creative City of Music (2017) Metworks
* Barcelos, Creative City of Crafts and Folk Art (2017)
. Culture ~

Braga, Creative City of Media Arts (2017)
World Heritage
Consult here the Metwork of Creative Cities website. Intangible Cultural Heritage

UMNESCO Creative Cities Metwork

https://unesco.missaoportugal.mne.gov.pt/en/portugal-and-unesco/culture/unesco-creative-cities-networkess CATOLICA PORTO



https://unesco.missaoportugal.mne.gov.pt/en/portugal-and-unesco/culture/unesco-creative-cities-network

UNESCO Creative Cities Network (UCCN)

Portugal has 7 Creative Cities:

— 2015: Q Idanha-a-Nova Q@ Obidos Bl 9 caldas da Rainha
> ;f‘ “I:.‘_l.l l‘[ - o | "'",:‘I.
Riad= 1" 1IN I'l."l__‘ S
* ldanha-a-Nova, Creative City of Music, A\ N S | Ta ﬁ i E WA
Obidos, Creative City of Literature Lid } HAR A
— 2017 e ¥ Music - “¥= % Literature /

 Amarante, Creative City of

Music, Barcelos, Creative City of Crafts and ta @ -
FOlk Art . - ._ 'y g =5 4

 Braga, Creative City of Media Arts
— 2019

== W Crafts and Folk Art W Media Arts

« Leiria, Creative City of Music,

« Caldas da Rainha, City of Crafts and Folk Art
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https://unescoportugal.mne.gov.pt/pt/redes-unesco/cidades-criativas
http://cityofmusicen.cm-idanhanova.pt/
http://cityofmusicen.cm-idanhanova.pt/
https://obidosvilaliteraria.com/
http://cityofmusicamarante.com/
http://cityofmusicamarante.com/
http://creativecity.barcelos.pt/
http://www.bragamediaarts.com/pt/

Cultural and Creative Cities Monitor

29 indicators relevant to nine dimensions, and reflecting three major facets of cities' cultural,
social and economic vitality:

« Cultural Vibrancy measures a city's cultural ‘ pulse’

in terms of cultural infrastructure and participation in e
culture; Ve o i ©
« Creative Economy captures the extent to which the Pt

cultural and creative sectors contribute to a city's
economy in terms of employment, job creation and

Creative

innovation; ST sy
: Enabling
« Enabling Environment identifies the tangible and ,» el
intangible assets that help cities attract creative talent Qu/al - W
and stimulate cultural engagement. Govemance ® & Education

Local & International Openness,
Connections Tolerance & Trust
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Culture and creativity are measured by:




Weight ElTslylel{«-100 Weight Dimensions Indicators

‘

ights & landmarks
Museums

Concerts & shows

Theatres

1.1 Cultural Venues
& Facilities

1.2 Cultural Participation
& Attractiveness

N
SOEED BED CAE

2.1 Creative &
Knowledge-based lob

22 Intellectual Property ICT patent applications
& Innovation Community design applications

Jobs in new arts, culture & entertainment enterprises
235 New lobs

Jobs in new media & communication enterprises

in Creative Sectors
obs in new enterprises in other creative sectors

iz

L]
3.1 Human Capital -
& R

& Education
21

3.2 Openness,

AHIE]

Tolerance & Trust

P L d

0% 3. Elnabling
"~ B Environment

People trust
Passenager flights
Potential road accessibility

3.3 Local & Intemational
Connections

co

Direct trains to other cities
Quality of governance

=il on] LN

3.4 Quality of Governance

OLICA PORTO



City types and for benchmarking purposes

City peer groups
GDP per Number | Employment | Number Population Number
capita of cities | rate groups groups of cities
groups
(in PPS)
> 35,000 40 > 74% 47 > 1 million 21
30,000-35,000 26 71-74% 22 500,000-1,000,000 36
25,000-30,000 38 68-71% 24  250,000-500,000 38
20,000-25,000 27 65-68% 31  100,000-250,000 54
< 20,000 37 < B5% 44 50,000-100,000 19
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City types and for benchmarking purposes

) European Capitals of Culture
@ UNESCO Creative Cities
® 'Festival cities’
L)
L)
[ ]

Culturol and creative cities in the Monitor — er
.
# European capitals of culture

® UNESCO creative cities
® Cities hosting at least two intemational cultural festivals

Madrid used evidence included in the Monitor
to understand which cultural and creative
assets the Spanish capital should focus on in
its branding and investment strateqy.
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Cultural and Creative Cities Monitor

« 2019 edition
Northern Europe
* Northern Europe does best overall, PR
29

« Western Europe leading in ‘Cultural ks 23

Vibrancy’, followed by Northern and

Southern Europe.

°

« Western Europe leads in ‘Creative icklii e e

=]
Enabling Erwlronment 3087 19

Economy’, with northern Europe coming
close behind, while Northern and Eastern
European cities claim the best job creation

Culferal Vibrancy 1875
Creative Economy 2007
Enabling Erwirorment 1952

-

dynamic. ey
o)
« Top performers overall in 2019 are Paris, e
Copenhagen, Florence and Lund in terms of e e TR
population.
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Cultural and Creative Cities Monitor

¥EL =1 million inkak.) +

Creative Cities Monitor 2. Murich Germarny
SR " ; . 3. London Lnited Kingdom |
ind out bosey your city performa: 4. Milan ftaly -
Search 5. Berlin Garmarny '
#L (300 000 - 1 milion inhak.) +
1. Copenhagen Denmark
Sort cities by 2. Lizban Faortugal
3. Stockholm Sweden
Cuttural and Creative Cties Inde:x 4. Duklin [reland
T, 5. Stuttgart Germarny

L (250 000 - 500 000y +
W Cultural Wikbrancy

1. Florence [taly
# Crestive Economy 2. Karlzruhe Getrnany
) ) 3. Wenice [taly

8 Enabling Environment
o 4. Bristol United Kingdorm
Dimension 5. Tallinn Estonia
11 Cultural Yenues & Facilities B (100 000 - 250 0007 +
“28 Cultural Participation & Attractiveness U L Sweden
2. Heidelberg Germarny
& Creative & Knowledge-bazed Jobs 3. Cark [reland
) 4. byignon France

Irtelectusl P iy & it

@) Intellectual Propetty & Innowvation 5 Mainz Getmany
£ Mew Jobs in Creative Sectors = [SD 000 - 100 aoa il'lhab.j +
% Human Capital & Education 1. Wyeimar Sermany
2. Tartu Estania
& Dpenness, Tolerance & Trust 9, Bl T —
H Local & International Connection:s 4. Leuven Belgium
5. Limerick [reland

v Qualty of Governance

Among cultural and creative cities you can find:
@ European Capitals of Culture

® UMESCO Creative Cities

@ Cities regularly hosting at least twa international cultural festivals

Yisualise ranking by

POR GOP BuiP

https://composite-indicators.jrc.ec.europa.eu/cultural-creative-cities-monitor/ CATOLICA PORTO


https://composite-indicators.jrc.ec.europa.eu/cultural-creative-cities-monitor/

How does your city rank on the Cultural and Creative Cities Index?

7 cultural and creative cities

Inner circles
3 NEW cities| as compared to the 2017 edition of the Manitor New city
Selection criteria:
'i 3 ® European Capital of Culture
i ® LUMNESCO creative city

® Intemational cultural festivals

Quter circles
#Annual gross domestic product per capita:

Group 1 > € 45 000

Group 2 € 35 000 - € 45 000

Group 3 € 27 000 - € 35 000

Group 4 € 19000 - € 27 000

® Group 5 < € 19000

https://composite-indicators.jrc.ec.europa.eu/cultural-creative-cities-monitor/countries-and-cities/pt CATOLICAPORTO



How does your city rank on the Cultural and
Creative Cities Index?

How does your city rank on the Cultural and Creative Cities Index?

A XL _ .

;Lilshu-n . | .

o M ML _..

B E Sintra

(-] I

= o = ;

[ E Parto Faro Coimbra Guimardes Braga

- N | 1 !

B SM i ccaaas T i i_ e o __.‘ ‘ - il — Sl ———

& ] : 5 | :
1 o B 1007 1507 175

Lisbon and Porto register the highest scores on the Cultural and Creative Cities Index in the country, reaching 2" and
9th position, respectively, in their population groups of 40 ranked European cities of 500 000 to 1 million inhabitants

and of 79 ranked cities with 50 000 to 250 000 inhabitants.
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How does your city rank on the Cultural and
Creative Cities Index?

Highlights

Dimensions
Lisbon comes 15t on "Cultural Vibrancy’ among
the 40 ranked European cities with 500 000 m
to 1 million inhabitants, thanks to its 39 and Cultural Venues
2nd places, respectively, on Cultural Venues | & Facilities
& Focilities and on Cultural Participation & 2.2

Attroctiveness. Porto is 9% among the 79
European cities with fewer than 250 000
inhabitants, mainly due to its ranking on
Cultural Participation & Attroctiveness (10t).

Cultural Participation
& Attractiveness

Creative &
Knowledge-based Jobs

©

Intellectual pI'CI,'ZIE"t':,'
& Inmovation

Designed to mark the festivities of 2001,
when Porto was a European Capital of
Culture, Caso da Musica is o major concert
hall space in the city designed by the Dutch
architect Rem Koolhaoos.

=

:.
Mew Jobs
in Creative Sectors

Cities are ordered alphabetically within each population group

‘ Creative Econom

Higher
performance

Lower
performance
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How does your city rank on the Cultural and

Creative Cities Index?

Highlights

Lisbon comes 3 in its population group

on 'Creative Economy’, thanks to its 1=

and 3™ ranking, respectively, on Creative

& Knowledge-based jobs and New Jobs in
Creative Sectors. Faro, Sintra, and Guimaraes
also perform extremely well on New Jobs in
Creative sectors, achieving 15, 2™ and 3,
respectively, among the 79 ranked cities with
50 000 to 250 000 inhabitants (Faro and
Guimaraes) and the 40 ranked cities with
250 000 to 500 000 inhabitants (Sintra).

The Centre for Arts and Architecture
Affairs is o non-profit cultural institution
based in Guimardes. Its mission is to
support and encourage artistic creation
combining various fields of artistic
expression - from visual arts to literature -
with architecture.

In terms of ‘Enabling Environment’, Lisbon
holds the best position in the county on Human
Capital & Education, in 11% place at the
European level in its population group.

Cities

=
(3

& i ¥
F o @fpb G&F i

& o 4=

Openness,

Tolerance & Trust
Local & International
Connections

Cities are ordered alphabetically within each population group

Dimensions
INEW Juls
H in Creative Sectors

Human Capital
& Education

o

A
-~

4
€
wu
£
=
o

—
=
L
=
£
=
m
c
L

Quality of
Governance

%

Population groups

Lower | H e
B
performance S | 2T O rTEnCE

Population groups:

¥¥Lgroup > 1 million inhabitants (20 cities)

XL group S00 000 - 1 million inhabitants (40 cities)
L aroup 250 000 - 500 000 inhabitants (40 cities)

ATOLICA PORTO




Cultural and Creative Cities

« Pandemia

»The EU Commission identified #Creative
Industries as one of 14 key sectors for
Europe’s #recovery. Now 12 Mio.
employees call on #Europe’s Member
States to turn announcements to actions
and allocate the CCl-Funds in National
Recovery Programms.«

Bernd Fesel
Director European Creative Business Network

CATOL
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Cultural and Creative Cities

« EC president announces "new European Bauhaus" to help Europe move to
a circular economy

The EU will create 2 new bauhaus says Ursula von der Leyen

EC president announces "new European Bauhaus" to help Europe move
to a circular economy

000600

Cajsa Carlson | 21 September 2020 | 14 commen ts
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